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*Take  Me  To 
Orange  County, 

California^ 


It’s  the  place  to  go  in  Southern  California.  Disneyland.  Big  league  baseball.  And  now  the 
Rams.  They  found  Orange  County.  Because  Orange  County  is  more  than  fun.  It’s  good  business. 
It’s  2  million  people  in  one  of  the  fastest  growing  markets  in  the  United  States. 

It’s  $15  billion  in  total  spendable  income.  That’s  $4.6  billion  more  than  Miami. 

Metropolitan  Orange  County  is  right  between  Los  Angeles  and  San  Diego.  But  not  part  of 
either.  On  the  map  and  in  the  pocketbook,  Orange  County  is  its  own  market. 

We’re  Orange  County’s  newspaper.  The  Register.  We  deliver  to  33  percent  of  households. 
To  more  than  230,000  daily  subscribers.  That’s  the  biggest  share  of  market. 

And,  thanks  to  Orange  County,  we’re  the  fastest  growing  newspaper  in  Southern  California. 
Consider  us  first,  because  we  are. 

Eff ister 

A  Division  of  Freedom  Newspapers,  Inc. 

625  North  Grand  Avenue,  Santa  Ana,  California  (714)  835-1234 
Represented  Nationally  by  Story  &  Kelly-Smith,  Inc. 

Sources:  S&MM  1979  Survey  of  Buying  Power.  ABC  Publisher's  Statement.  March  31. 1980 


AN  OPEN  LETTER  TO 
MR.  ROONE  ARLEDGE 
PRESIDENT 
ABC  NEWS 

Dear  Mr.  Arledge: 

After  viewing  the  "20/20”  segment  on  rail  safety  on  June  5, 1  concluded  that 
"20/20"  bears  about  as  much  relationship  to  real  journalism  as  “Charlie’s  Angels” 
does  to  real  police  work. 

Having  briefed  ABC's  producer  on  the  well-documented  facts  of  rail  safety, 
particularly  concerning  the  rail  movement  of  hazardous  materials,  only  to  have 
those  facts  all  but  ignored,  I  must  comment  on  the  lack  of  professionalism  dis¬ 
played  in  the  "20/20”  broadcast.  With  its  conspicuously  biased  report,  ""20/20  ”  has 
done  significant  harm  to  the  reputation  of  the  railroad  industry  in  general  and 
to  the  individual  railroads  depicted  so  inaccurately  on  this  program. 

We  were  informed  by  the  producer  before  any  filming  took  place  that  "  20/20” 
was  working  on  the  thesis  that  railroad  track  is  deteriorating,  that  increasing 
amounts  of  hazardous  materials  are  being  shipped  by  rail,  and  that  catastrophic 
accidents  ""are  waiting  to  happen.”  In  response  to  our  demonstration  that  this 
premise  was  invalid,  "20/20”  made  several  offhanded  comments  that  things  were 
getting  better,  and  proceeded  to  use  ten-year-old  film  clips  in  an  effort  to  prove 
that  the  predetermined  story  line  was  accurate.  The  resulting  broadcast  showed 
reckless  disregard  for  the  truth. 

Railroads  aren't  perfect.  But  the  facts,  which  are  available  to  anyone  willing 
to  check  them,  clearly  establish  that  railroads  are  the  safest  way  of  shipping 
anything  overland.  Last  year,  freight  trains  moved  70%  of  all  hazardous  materials 
transported  within  the  United  States.  Yet  trains  were  involved  in  only  9%  of  all 
accidents  related  to  the  shipping  of  such  materials.  Of  the  remaining  91  %  of 
hazardous  materials  accidents,  75%  of  all  injuries  and  80%  of  all  fatalities 
occurred  on  public  highways  and  involved  motor  vehicles.  And  as  "20/20”  knew, 
but  ignored,  there  were  no  fatalities  last  year  in  rail  accidents  involving  hazardous 
materials. 

Railroad  safety  has  been  improving  steadily.  Last  year  was  the  railroads’ 
safest  since  record  keeping  began  more  than  one  hundred  years  ago.  This  is 
why  I  am  particularly  concerned  about  the  distortions  and  bias  of  the  '"20/20” 
report. 

Because  I  am  as  much  a  journalist  as  a  public  relations  practitioner,  I  believe 
the  best  interests  of  my  industry  and  the  public  are  served  by  a  full  and  open 
discussion  of  matters  of  public  concern.  In  that  belief,  I  have  always  cooperated 
with  reputable  members  of  news  organizations.  Even  after  my  confrontation  with 
"20/20,”  I  still  intend  to  assist  reputable  reporters  and  writers.  I  hope  ABC  News 
will  provide  some  of  them. 


Sincerely, 


Lawrence  H.  Kaufman 


Wee  President 

Information  and  Public  Affairs 

ASSOCIATION  OF 


OFFICE  OF  INFORMATION  AND  PUBLIC  AFFAIRS 

1920  L  STREET.  N  W.  ■  WASHINGTON.  DC.  20036  ■  202  293-4160 


For  facts  about  the  safe  transportation  of  hazardous  materials  or  any 
information  about  America's  freight  railroads,  write  to:  Association  of 
American  Railroads,  Dept.  20  B,  American  Railroads  Build¬ 
ing,  Washington,  DC.  20036 


Even  at  the  top  there^s  still 
room  to  grow 

Wouldn’t  it  be  nice  if  everyone  who  was  promoted  turned  out  to  be  a  “natural  born  leader”?  Often, 
however,  even  the  most  talented  and  creative  person  has  problems  stepping  into  a  manager’s  role. 

That’s  why  the  Harte-Hanks  Editorial  Task  Group  developed  a  unique  Newsroom 
Management  Training  Program.  It’s  designed  to  help  those  who  are  effective  news  gatherers  and  news 
presenters  become  effective  managers.  By  emphasizing  the  fundamentals  of  good 
management,  this  program  strengthens  the  caliber  oi  leadership  talent  in  every  Harte-Hanks  newsroom. 

Most  importantly,  that  leadership  enhances  the  free  flow  of  information 
to  our  readers.  And  that^s  what  being  on  top  is  all  about. 

HARTE'HANks 

IIHV^  CoMMUNicATioNS,  InC. 

Becoming  Community  Information  Centers 


P.O.  Box  269,  San  Antonio,  Texas  78291 
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EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


August  1980 

S  M  T  W  T  F  S 


September  1980 
S  M  T  W  T  F  S 


October  1980 

S  M  T  W  T  F  S 


AUGUST 

24-26 — New  York  State  Publishers  Association  59th  annual  convention, 
Gideon  Putnam,  Saratoga  Springs,  N.Y. 

30-Sept  2 — ^Texas  Daily  Newspaper  Association,  Del  Monte  Hyatt  House, 
Monterey,  Calif. 

SEPTEMBER 

5-7 — Maine  Press  Association,  Prout’s  Neck,  Me. 

6 — Hoosier  State  Press  Association  ad  seminar,  Marriott  Inn,  In¬ 
dianapolis. 

9-10 — Inland  Daily  Press  Association,  Group  Newspaper  Seminar, 
O' Hare  Hyatt,  Chicago. 

11-13 — Mid-America  Newspaper  Conference,  Rock  Lane  Lodge,  Branson, 


11- 13 — PNPA  annual  classified  clinic,  Stouffer's  Valley  Forge  Hotel,  King 

of  Prussia,  Pa. 

12- 14 — Maryland-Delaware-DC  Conference,  Carousel  Motel,  Ocean  City, 


12- 14— National  Wire  Watch,  Capitol  Hilton,  Washington,  D.C. 

13- 16 — INPA  Eastern  Regional  Conference,  Loews  Westbury  Hotel,  To¬ 

ronto,  Canada. 

14- 16 — Central  States  Circulation  Managers  Association  Conference, 

Hyatt  Regency,  Milwaukee,  Wise. 

15- 16— 6th  annual  Editors'  Seminar  at  the  United  Nations,  sponsored  by 

the  UN  Association  of  the  U.S.A. 

15-16 — Allied  Fall  Publishers'  meeting,  Baranof  Hotel,  Juneau,  Alaska. 

15- 19 — Inland  Daily  Press  Foundation,  Annual  Aspen  Institute  Meeting, 

Aspen  Colo. 

17- 19 — Suburban  Newspapers  of  America's  ad  conference,  Netherlands 

Hilton,  Cincinnati. 

16- 19 — National  News  Council,  Drake  University,  Des  Moines,  la. 

18- 20 — Interstate  Ad  Managers  Association,  Sheraton  Inn,  Hagerstown, 


IT'S  THAT  TIME  OF  THE  YEAR— 

Rennie  Stennet  of  the  San  Francisco  Giants  listens  with 
pleasure  to  the  argument  resulting  after  he  was  called  safe  on 
a  slide  into  second  base  during  the  game  with  the  Montreal 
Expos. 

The  photo  of  the  big  grin  over  the  confrontation  between 
Rodney  Scott  of  Montreal  and  umpire  Fred  Brocklander  has 
won  the  Sport  Picture  of  the  Month  for  Ian  Barrett  of  Canadian 
Press  Montreal. 

The  winning  photo  was  one  of  two — the  first  showed  the 
action  of  Stennet's  hand  pushing  into  the  bag  a  fraction  ahead 
of  the  tag.  This  is  Barrett's  second  sports  Picture  of  the  Month 
so  far  this  year. 


18- 21 — New  England  AP  News  Executives  Association,  Sebasco  Estates, 

Maine. 

19- 21 — Illinois  Newspaper  Production  Conference,  Sheraton  Inn,  Wduke- 

gan.  III. 

20- 24 — Canadian  Circulation  Managers'  Association,  Holiday  Inn,  Sault 

Ste.  Marie,  Ont. 

20-25 — National  Press  Photographers  Association,  Flying  Short  Course: 
Louisville,  Hyatt  Regency,  September  20;  Dallas,  Twin  Sixties  Inn, 
September  21;  San  Francisco,  September  23,  San  Franciscan; 
Boston,  September  25. 

23- 26 — National  Conference  of  Editorial  Writers,  Huntington,  W.  Va. 

24- 26 — PNPA  56th  annual  convention,  Erie  Hilton,  Erie,  Pa. 

25- 28 — Florida  Newspaper  Advertising  Executives  sales  conference, 

Doral  Country  Club,  Miami. 

25- 28 — New  York  Press  Association,  Montauk  Yacht  Club,  Star  Island, 

Montauk,  L.I.,  N.Y. 

26- 28 — New  York  State  Newspaper  Production  Conference,  Kutscher's 

Country  Club,  Monticello,  N.Y. 

28-Oct.  1 — Southern  Newspaper  Publishers  Association  Annual  Conven¬ 
tion,  The  Broadmoor,  Colorado  Springs,  Colo. 

28-Oct.  1 — Association  of  National  Advertisers,  The  Homestead,  Hot 
Springs,  Va. 

OCTOBER 

2-5 — New  England  Press  Association,  Sheraton  Regal  Hotel,  Hyannis, 
Mass. 

2-5— New  England  Newspaper  Production  Conference,  Dunfey's  Re¬ 
sort  Hotel,  Hyannis,  Mass. 

4-5— Ohio  Newspaper  Ad  Executives,  Marriott  Inn,  Columbus,  Ohio. 
4-7 — UPl  EDICON,  Hyatt  Regency,  Cambridge,  Mass. 

8- 11 — American  Association  of  Sunday  and  Feature  Editors,  Don  CeSar 

Hotel,  St.  Petersburg,  Fla. 

9- 10 — Pennsylvania  Society  of  Newspaper  Editors  seminar,  PNPA  Press 

Center,  Harrisburg,  Pa. 

12-17 — 38th  annual  NASA  Food  Editors  Conference,  Radison  South,  Min¬ 
neapolis. 

19-21 — Inland  Daily  Press  Association's  annual  meeting,  Drake  Hotel, 
Chicago. 

23-25 — National  Council  of  College  Publications  Avisors/Associated  Col¬ 
legiate  Press,  Hyatt  Regency,  Chicago. 

26-29— Institute  of  Newspaper  Controllers  and  Finance  Officers,  Galt 
House,  Louisville,  Ky. 

NOVEMBER 

19-22 — SPJ/SDX  National  Convention,  Columbus,  Ohio. 
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Jill  Z.  Conrad  is  the  new 
photo  editor  for  AP  News- 
features. 

Conrad  replaces  Jeremy 
T.  Mosey,  who  is  reas¬ 
signed  to  the  newsphoto 
operation  in  New  York. 

Before  joining  APN, 
Conrad  was  photo  as¬ 
signment  editor  in  the  New 
York  office  of  Burda  Pub¬ 
lications,  West  Germany 
magazine  publishing 
house.  She  holds  degrees 
both  in  journalism  and 
German  from  Elmira  col¬ 
lege  and  the  University  of 
Bonn.  Conrad's  husband, 
Fred,  is  a  photographer 
with  the  New  York  Times. 


Jill  Z.  Conrad 
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Canada.  All  other  $40.00. 
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The  DC-10.The  answers 
have  finally  caught  up 

with  the  questionsr 


Pete  Conrad 

Former  Astronaut 

Division  Vice  President,  McDonneli  Douglas 


“A  year  ago,  there  were  questions. 

Serious,  even  urgent,  questions  in 
the  public’s  mind  about  the  airworthi¬ 
ness  of  the  McDonnell  Douglas 
DC-10  jetliner. 

“Inevitably,  the  answers  were 
slow  in  coming. They  had  to  await 
the  results  of  complex  and  time- 
consuming  studies.  One  such  test,  a 
relatively  new  and  highly  sophisti¬ 
cated  structural  examination  called 
Damage  Tolerance  Analysis,  was  more  inten¬ 
sive  than  any  previously  used  in  the  com¬ 
mercial  aviation  industry. 

“The  answers  finally  caught  up  with  the 
questions  in  December  of  1979  with  the  final 
report  of  the  National  Transportation  Safety 
Board;  and  with  the  January,  1 980  final  report 
of  the  Federal  Aviation  Administration. 

“Those  answers  are  clear  and  conclusive. 
Teams  of  experienced,  respected,  indepen- 


*  ’  dent  technical  experts  using  rigorous, 
objective  methods  established  that 
the  DC-10  meets  or  exceeds  every 
standard  of  aerospace  technology; 
that  the  tragic  Chicago  accident  did 
not  result  from  any  design  deficien¬ 
cies,  and  that  steps  taken  shortly 
after  the  accident  had  eliminated  any 
possibility  of  recurrence. The  facts 
have  proven,  again,  that  the  DC-10 
is  a  totally  airworthy  aircraft. 

“We  want  you,  with  responsibility  for  the 
dissemination  of  accurate  information,  to 
have  all  the  facts  about  the  DC-10.  Our  book¬ 
let.  The  DC-10,  A  Special  Report;  puts  those 
facts  at  your  fingertips,  and  answers  all  of 
the  relevant  questions  involved  in  the  DC-10 
investigation’.’ 

For  your  copy,  write:  “Special  Report;’ 
McDonnell  Douglas,  Box  14526,  St.  Louis, 
MO  63178. 
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Serious  contempt  threat 

In  the  midst  of  their  euphoria  over  the  Supreme  Court’s 
decision  in  the  Richmond  case,  publishers,  editors  and  re¬ 
porters  are  brought  back  to  earth  with  the  realization  that 
the  threat  of  contempt  of  court  for  protecting  confidential 
sources  is  still  with  them,  and  with  a  new  angle. 

A  federal  district  judge  held  a  Philadelphia  Inquirer  re¬ 
porter  in  civil  contempt  of  court  because  she  refused  to 
answer  questions  concerning  her  sources  for  articles  she 
wrote  about  the  FBI  Abscam  investigation. 

The  Philadelphia  case  presents  questions  of  profound  con¬ 
sequences  to  the  news  gathering  process.  It  goes  back  to  the 
U.S.  Attorney  General  who  is  trying  to  learn  where  the  leaks 
occurred  in  his  organization  in  the  Abscam  inquiry.  His  own 
representative,  the  U.S.  Attorney  in  Philadelphia,  admitted 
he  had  taken  a  lie  detector  test  in  that  search  so  it  can  be 
assumed  that  one  so  willing  to  do  his  master’s  bidding  prob¬ 
ably  also  testified  at  his  instructions.  He  testified  about  his 
conversation  with  the  reporter. 

The  judge  then  ruled  the  U.S.  Attorney  had  thus  waived 
the  entire  confidential  relationship  and  thus  the  reporter 
should  be  compelled  to  testify. 

Imagine  the  consequences  of  this  technique:  Government 
employes  are  forced  to  take  lie  detector  tests  and  are  or¬ 
dered  by  superior  officers  to  waive  their  rights  to  confiden¬ 
tiality  with  reporters.  That  is  one  way  to  strangle  the  flow  of 
information  about  government  and  a  sure  way  to  end  all 
attempts  to  report  corruption  in  high  office. 


London  and  New  York 

One  would  think  the  sad  experience  of  newspapers  in  New 
York  City  during  the  last  decade  trying  to  switch  to  elec¬ 
tronic  production  techniques  in  the  face  of  opposition  from 
trade  unions  would  have  been  of  interest  in  London.  The 
word  did  not  travel  across  the  sea,  apparently. 

There  will  always  be  controversy  as  to  who  was  to  blame, 
but  the  fact  remains  that  after  several  lengthy  strikes  and 
shutdowns  caused  by  labor’s  opposition  to  the  installation  of 
more  efficient  systems,  the  number  of  daily  newspapers  in 
New  York  was  reduced  from  six  to  three. 

In  London,  The  Times  survived  a  lengthy  strike,  brought 
by  trade  unions  for  the  same  reason.  It  was  “touch  and  go” 
and  the  newspaper  could  have  been  suspended  perma¬ 
nently.  Now,  it  is  The  Observer  which  says  it  will  close  down 
if  it  does  not  have  more  leeway  to  adopt  new  techniques. 

Employers  and  employes  on  London’s  newspapers  need 
only  to  look  west  to  New  York  City  to  see  what  could  happen 
if  there  is  not  a  more  cooperative  approach  to  these  produc¬ 
tion  problems. 
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Charter  Member 
Audit  Bureau 
of  Circulations 
Member  American 
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The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 

With  which  have  been  merged:  The  Journalist  estab¬ 
lished  March  22.  1884;  Newspaperdom  established 
March,  1892;  the  Fourth  Estate  March  1. 1894;  Editor  & 
Publisher,  June 29. 1901;  Advertising.  January 22. 1925. 
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Police  search 
tv  station  and 


Boise,  Ida. 
seize  tapes 


By  John  Consoli 

Does  a  reporter  covering  a  prison  riot 
forfeit  his  right  to  keep  his  notes  and 
other  information  confidential  if  they 
were  gathered  while  he  was  serving  on  a 
negotiating  team  requested  by  the  in¬ 
mates? 

This  question  was  raised  in  Boise, 
Idaho,  where  a  team  of  plainclothes 
police  (July  26)  entered  and  searched  the 
news  offices  of  a  tv  station  and  confis¬ 
cated  two  videotapes  shot  inside  the 
penetentiary  where  the  riot  was  taking 
place. 

The  county  prosecutor  in  the  case  con¬ 
tends  that  the  reporter  gave  up  his  right  to 
protect  the  tapes  because  they  were  shot 
during  the  time  he  was  serving  as  a 
negotiator. 

Spokesmen  for  the  tv  station  believe 
the  only  tapes  law  enforcement  officials 
should  be  entitled  to  are  those  which 
have  been  broadcast  on  the  air. 

At  the  same  time,  a  reporter  who  cov¬ 
ered  the  rioting  said,  “I  think  this  is  a 
very  poor  case  to  base  a  First  Amend¬ 
ment  battle  on.” 

The  reporter  explained  that  when  the 
inmates  were  demanding  to  members  of 
the  press  on  the  other  side  of  the  fence 
that  they  wanted  to  speak  with  a 
negotiating  team,  KCBI-tv  reporter 
Robert  Loy  pushed  his  business  card 
through  the  fence  and  told  them  that  his 
wife  was  a  public  defender. 

“Lo  and  behold,”  the  reporter  told  E 
&  P,  “Loy  wound  up  on  the  negotiating 
committee  requested  by  the  inmates.” 

E  &  P  learned  that  a  tv  camera  crew 
from  another  local  station  (not  KCBI) 
even  made  a  deal  with  local  police  that  if 
the  police  let  them  into  the  prison  com¬ 
pound,  they  would  let  the  police  view 
their  film  afterward.  This  camera  crew’s 
battery  went  dead,  however,  and  they 
wound  up  not  taking  any  footage  inside. 

Most  of  the  media  accounts  of  the  tape 
seizure  have  failed  to  point  out  these  de¬ 
tails.  The  New  York  Times  prominently 
played  up  the  tape  seizure  story  at  the 
top  left  hand  corner  on  the  front  page  of 
its  Sunday  edition,  but  the  story  did  not 
tell  about  Loy’s  business  card  approach 
or  his  mention  to  inmates  that  his  wife 
was  a  public  defender. 

Both  the  Times  and  the  Washington 
Post  have  editorially  called  on  Congress 
to  pass  pending  legislation  that  would  re¬ 
quire  police  to  obtain  subpoenas  rather 
than  warrants  in  order  to  search  the  prem¬ 
ises  of  “innocent  persons.” 

The  philosophical  arguments  are  being 
made  ^ter  the  fact  since  the  prosecutor 
has  confiscated  the  tapes — or  at  least 
duplicates  of  the  original  prison  tapes. 
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The  originals  are  reportedly  being  held  at  ctotion  refi 
the  office  of  the  tv  station’s  attorney  and  “Obvioi 
the  prosecutor  has  said  he  will  not  at-  seize  th< 
tempt  to  obtain  those  tapes  from  that  judge  that 
location.  ®  . 

The  situation  started  on  July  23  when  Harris  salt 
inmates  took  two  guards  hostage  and  Harris  a 
took  over  the  Idaho  State  Penitentiary,  ontion 
The  inmates  controlled  the  prison  for  cihnnlnn 
about  18  hours  and  several  million  dol-  only  way  ' 
lars  worth  of  damage  was  done.  Hovd  A 

During  the  time  in  which  the  inmates  tomev  sai 
controlled  the  prison,  they  requested  search  wai 
that  the  tv  stations  send  in  representa-  ^  week  to 
fives  to  discuss  their  demands.  KBCI-tv,  .  . 

a  CBS  affiliate,  was  the  only  station  to  ^ 

send  in  a  reporter  and  cameraman. 

A  “Citizen’s  Committee”  was  ulti-  “Searcl 

mately  formed  that  included  a  represen-  ^ 

*  f  <  tv  j  I  ^re  routii 

tative  of  the  governor  s  office  and  Loy.  . 

The  inmates  later  requested  that  a  report-  i« 

er  and  photographer  from  the  Idaho  j 
Statesman  be  present.  Lewiston  ( 

Inmates  ultimately  freed  the  hostages 
and  gave  up  control  of  the  prison  and  the 
Ada  County  Prosecutor,  Jim  Harris,  g, 

began  his  investigation  of  the  uprising.  porters  to 
Harris  decided  that  since  law  en-  situation, 
forcement  officials  were  not  permitted  “Harris 
inside  the  prison  during  the  rioting  and  wants  to  b 
negotiations,  the  only  way  his  office  attorney  g 
could  find  who  was  responsible  for  any  pears  he  v 
criminal  actions  that  were  committed  of  his  last 
would  be  to  view  the  tv  tapes.  with  one  i 

Harris  obtained  a  search  warrant  from  Shellad' 
a  local  magistrate  and  after  placing  a  call  getting  a  i 
to  the  tv  station’s  attorney,  seven  police  at  the  ofifi 
officers  conducted  a  90  minute  search  of  “The  d 
the  tv  station.  The  search  resulted  in  the  to  leave  a 
officers  confiscating  two  one  hour  tapes  after  the  | 
that  were  filmed  inside  the  prison  during  Shellad 
the  time  that  Loy  was  speaking  with  the  photograp 
inmates.  a  negotial 

William  Russell,  the  station’s  attor-  the  news, 
ney,  said  the  obtaining  of  the  warrant  The  Le 
and  the  search  took  place  so  quickly,  it  that  whil 
was  impossible  for  the  station  to  go  to  ( 
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court  in  an  attempt  to  get  a  restraining 
order  to  block  the  warrant. 

Harris  contends  he  attempted  to 
negotiate  with  the  station  to  get  the  in¬ 
formation  he  was  looking  for  before  he 
went  into  court  to  obtain  the  search  war¬ 
rant.  He  said  he  went  to  court  after  the 
station  refused  to  cooperate. 

“Obviously,  we  did  not  have  the  right 
to  seize  those  tapes  until  we  convinced  a 
judge  that  we  had  the  right  to  access  to 
them  under  the  Fourth  Amendment,” 
Harris  said. 

Harris  added  that,  “We  do  not  have 
the  option  in  the  State  of  Idaho  of  the 
subpoena  process.  We  proceeded  the 
only  way  we  could.” 

Floyd  Abrams,  a  First  Amendment  at¬ 
torney,  said  Harris  could  have  issued  the 
search  warrant  to  the  station  but  given  it 
a  week  to  comply.  This,  he  said,  would 
give  the  station  time  to  go  to  court  and 
have  a  full  hearing  on  the  merits  of  the 
case. 

“Search  warrants,’’  Abrams  said, 
“are  routinely  issued  by  magistrates.  All 
we  are  asking  for  is  time  to  argue  that  the 
warrant  is  too  broad.” 

Jay  Shellady,  executive  editor  of  the 
Lewiston  (Idaho)  Tribune,  criticized  not 
only  Harris  for  his  handling  of  the  case, 
but  he  also  lashed  out  at  the  tv  station 
and  the  Statesman  for  permitting  its  re¬ 
porters  to  get  involved  in  a  negotiating 
situation. 

“Harris  is  just  a  tin  horn  jerk  who 
wants  to  become  either  a  state  senator  or 
attorney  general,”  Shellady  said.  “It  ap¬ 
pears  he  wants  to  follow  in  the  footsteps 
of  his  last  three  predecessors  and  end  up 
with  one  of  those  positions.” 

Shellady  also  criticized  Harris  for  not 
getting  a  warrant  to  search  for  the  tapes 
at  the  office  of  the  station’s  lawyer. 

“The  double  standard  is  outrageous, 
to  leave  a  lawyer’s  office  alone  and  to  go 
after  the  press,”  Shellady  said. 

Shellady  said  working  reporters  and 
photographers  should  not  become  part  of 
a  negotiating  team.  “We  should  report 
the  news,”  he  said,  “not  make  it.” 

The  Lewiston  editor  said,  however, 
that  while  the  tv  station  may  have 
(Continued  on  page  9) 


For  News  Service  subscribers,  the  greatest  attraction 
of  being  able  to  tap  the  sports  report  of  The  New  York 
Times  is  that  it  goes  far  beyond  “who-won-by-what- 
score”  coverage.  The  Times’  staff  of  more  than  25  peo¬ 
ple  (including  columnists  “Red”  Smith,  Dave  Anderson 
and  Joe  Durso)  ranges  the  world  for  exclusive  back¬ 
ground  material . . .  trend  stories . . .  issues  and 
controversy . . .  first-hand  interviews . . .  in-depth 
analysis.  For  everything,  in  short,  that  editors 
need  to  enrich  their  own  sports  pages. 
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Helen  K.  Copley,  head  of  the  Copley  Group,  shows  architect's  render¬ 
ing  of  the  James  S.  Copley  Library  building. 


Late  publisher’s  dream  fulfilled 

Copley  Library  to  house 
rare  history  of  U.S.A. 


By  M.  L.  Stein 

The  James  S.  Copley  Library,  a  rare 
treasure  of  American  Revolutionary  War 
material  and  other  Americana,  will  be 
moved  to  a  new,  15,000  square-foot 
building  near  the  Copley  Newspapers 
headquarters  in  La  Jolla,  California. 

For  Copley  publisher  Helen  K.  Copley 
and  Richard  Reilly,  curator  of  the  Li¬ 
brary  since  it  was  founded  in  1%6,  the 
move  represents  the  fulfillment  of  a  goal 
set  by  Mrs.  Copley’s  late  husband, 
James,  publisher  of  the  Copley  Newspa¬ 
pers  until  his  death  in  1973.  Copley,  a 
history  buff,  began  the  collection  with 
initial  purchases  almost  40  years  ago. 

Since  that  time,  the  Library  has  grown 
to  about  2,000  volumes,  letters, 
pamphlets,  newspapers  and  paintings. 

Reilly,  who  began  his  career  with  Cop¬ 
ley  as  a  national  advertising  executive, 
said  the  collection  is  the  best  source  for 
Revolutionary  War  material  on  the  West 
Coast. 

"We  have  letters  from  every  signer  of 
the  Declaration  of  Independence,  except 
three  and  we’re  trying  to  get  those,’’ 
Reilly  elaborated. 

“We  also  have  the  first  printing  of  the 
Declaration  (in  Massachusetts)  and  the 


first  printing  of  the  Constitution.” 

The  collection  also  includes  several 
unpublished  letters  from  Mark  Twain 
and  first  editions  of  his  works,  many 
items  relating  to  the  California  Gold 
Rush  and  a  set  of  18th  and  19th  century 
American  newspapers.  Among  them  are 
the  Boston  Gazette  and  County  Journal, 
Columbian  Sentinel,  Independent 
Chronicle  and  Universal  Advertiser 
(Boston)  Salem  Essex  Gazette  and  the 
New  York  Herald. 

“Jim  worked  over  plans  for  this  Li¬ 
brary  almost  on  his  deathbed,”  Mrs.  Cop¬ 
ley  recalled.  “The  collection  is  a  result  of 
his  own  passion  for  history  and  his  great 
love  of  our  nation.  He  wanted  it  to  serve 
as  a  resource  for  students  of  Americana, 
a  place  of  scholarly  research. 

“During  Jim’s  long  years  of  illness,  his 
first  ambition  was  to  get  well,  his  second 
was  to  build  a  library  to  house  his  collec¬ 
tion  of  rare  books  and  Revolutionary  era 
manuscript  material.  One  of  his  last  deci¬ 
sions  was  that  I  contact  architect  Roy 
Drew  of  Mosher,  Drew,  Watson  &  Fer¬ 
guson  to  come  up  with  an  architectural 
rendering  of  a  library  building;  Roy  ac¬ 
complished  this  rapidly  for  Jim  was  then 
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seriously  ill.  On  seeing  the  drawing,  Jim 
gave  his  enthusiastic  approval  and  a  go 
ahead  on  construction. 

“Every  year  since  Jim’s  death,  I 
wanted  to  proceed,  but  the  corporation 
was  unable  to  initiate  action  because  of 
inheritance  taxes  and  other  financial  ob¬ 
ligations.  However,  last  year,  the  Board 
of  Directors  and  I  were  able  to  authorize 
construction  funds.  We  have  been  work¬ 
ing  on  detailed  plans,  have  had  many 
meetings,  and  have  successfully  passed 
the  California  Coastal  Commission. 

“I’m  happy  that  Copley  Newspapers 
is  finally  able  to  honor  Jim  Copley’s  last 
request.  This  part  of  his  dream  is  soon  to 
become  a  reality.” 

The  Library,  which  is  currently 
cramped  into  a  small  frame  building  near 
the  new  site,  is  available  only  to  scholars 
and  is  not  open  to  the  general  public. 

“In  fact,  we’ve  kept  a  kind  of  low  pro¬ 
file,  even  for  scholars,”  Reilly  said.  He 
explained  that  the  collection  is  in  a  frame 
building  and  lacks  the  safeguards  the 
new  structure  will  have. 

“Several  prominent  American  schol¬ 
ars  already  have  used  the  facilities  but 
we  have  not  made  a  big  point  of  advertis¬ 
ing  them,”  Reilly  stated. 

The  city  of  Los  Angeles  will  draw  on 
the  Library’s  archives  on  the  develop¬ 
ment  of  California  when  it  observes  its 
bicentennial  next  year. 

Ground  will  be  broken  in  fall  for  the 
new  building  which  will  have  a  basement 
and  two  above-ground  levels.  Construc¬ 
tion  had  been  delayed  while  the  Copley 
organization  sought  building  permission 
from  the  Coastal  Commission,  according 
to  Harold  O.  Walker,  a  Copley  vicepres- 
( Continued  on  page  8) 


Richard  Reilly,  curator  of  the  James  S. 
Copley  Library,  and  his  assistant,  Carol 
Beales,  display  strong  box  and  letters  of 
California  explorer  and  senator  John  C. 
Fremont. 
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Copley  museum 
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idem.  The  building  is  expected  to  be 
completed  in  about  a  year. 

The  foyer  will  contain  “Lincoln 
brick”  from  the  railroad  station  in 
Springfield,  111.,  during  Abraham  Lin¬ 
coln’s  time. 

The  expanded  quarters  will  allow  cer- 


Paintings 

tain  items  in  the  archives  to  be  displayed 
for  the  first  time.  “We  just  didn’t  have 
the  room  before,”  Reilly  said. 

One  of  the  papers  is  a  list  of  “Sundries 
at  Valley  Forge”  purchased  by  Baron 
Von  Steuben.  The  total  came  to  $406, 
including  $2.6  for  shoeing  a  horse  and  $1 
for  milk.  There  also  are  letters  from  Ben¬ 
edict  Arnold,  the  portrait  “George  Wash¬ 
ington  at  Princeton”  by  Charles  Peale 
and  the  Federal  Orrey  editor  by  Thomas 
Paine. 

There  also  are  a  number  of  books  on 


List  of  sundries 

the  history  of  newspapers  and  several 
paintings  with  a  newspaper  theme,  such 
as  oldtime  newsboys  and  early  American 
statesmen  and  others  with  newspapers  in 
their  hands. 

Reilly  estimated  the  value  of  the  col¬ 
lection  at  $3  million,  adding  that  most  of 
it  has  been  acquired  at  auctions  and  from 
dealers  and  families  throughout  the 
United  States  and  England. 

Copley  Newspapers  also  sponsor  Cop¬ 
ley  Press,  publisher  of  books  on  the  his¬ 
tory  of  California  and  Mexico. 


Amendment  would  scuttle  AT&T’s  news  role 


Bulletin:  Panel  adopts 
amendment  curbing  AT&T 

The  House  Commerce  committee 
adopted  (July  30)  by  a  25  to  5  vote  the 
amendment  proposed  by  Rep.  Timothy 
Wirth  (D-Colo.).  On  July  29,  Sen.  Howard 
Cannon,  chairman  of  the  Senate  commit¬ 
tee,  said  it  was  unlikely  that  any  communi¬ 
cations  legislation  can  be  passed  this  year. 

In  response  to  efforts  of  the  American 
Newspaper  Publishers  Association  and 
the  warning  by  Katharine  Graham, 
chairman  of  the  ANPA,  of  the  AT&T 
spectre,  an  amendment  to  H.R.  6121 ,  the 
Telecommunications  Act  of  1980,  has 
been  offered  by  Representative  Timothy 
E.  Wirth. 

The  amendment  prohibits  AT&T  from 
offering  mass-media  services  and  will 
prevent  AT&T  from  controlling  informa¬ 
tion  content,  arrangement  and  delivery 
whether  it  originates  the  information  or 
places  the  information  of  others  in  a  data 
retrieval  system. 

Jerry  W.  Friedheim,  ANPA  executive 
vicepresident  and  general  manager,  is¬ 
sued  on  July  28  the  following  statement 
about  the  amendment  by  Representative 
Timothy  E.  Wirth  to  H.R.  6121,  the 
Telecommunications  Act  of  1980:  “We 
are  pleased  that  Representative  Timothy 


Wirth  has  introduced  an  important 
amendment  to  H.R.  6121,  the  Telecom¬ 
munications  Act  of  1980,  which  will  pro¬ 
hibit  AT&T  from  engaging  in  mass- 
media  services.  We  believe  that  this 
amendment  addresses  the  primary  con¬ 
cerns  ANPA  has  had  about  the  bill  and 
that  many  newspaper  executives 
throughout  the  country  will  support  this 
amendment.” 

On  July  25  a  letter  addressed  to  col¬ 
leagues  in  the  Congress  and  signed  by 
Representatives  Wirth  and  Lionel  van 
Deerlin  said:  “As  you  are  no  doubt 
aware,  great  concern  has  been  expressed 
about  the  need  to  sharpen  those  provi¬ 
sions  of  H.R.  6121,  the  Telecommunica¬ 
tions  Act  of  1980,  which  prohibit  AT&T 
from  offering  mass  media  services.  Be¬ 
cause  we  share  that  concern,  we  will 
support  an  amendment,  offered  by  Tim, 
which  will  clearly  prevent  AT&T  from 
controlling  information  content,  ar¬ 
rangement  or  delivery,  whether  AT&T 
originates  the  information  or  places  the 
information  of  others  in  a  data  retrieval 
system. 

“The  bill  now  prohibits  AT&T  from 
originating  electronic  mass  media  ser¬ 
vices  or  products  such  as  newspapers, 
periodicals,  radio,  or  television.  Tim’s 
amendment  extends  this  protection  to 


electronic  retrieval  or  the  same  kinds  of 
services  or  products.  It  prohibits  AT&T 
from  oflFering  information  data  retrieval 
services  for  the  types  of  information 
being  offered  by  newspapers,  periodi¬ 
cals,  radio  or  television.  In  short,  AT&T 
would  not  be  allowed  to  offer  newspa¬ 
pers,  magazines,  or  portions  of  them 
electronically. 

“AT&T  can,  however,  offer  the 
facilities  necessary  for  such  electronic 
information  services,  including  transmis¬ 
sion  facilities  and  computer  capacity, 
provided  these  are  made  available  to  all 
users  on  a  non-discriminatory  basis. 

In  a  memo  sent  to  members  of  the 
House  Commerce  Committee,  AT&T 
said  the  Wirth  amendment  “would  not 
only  keep  innovative  services  from  the 
marketplace,  but  it  would  create  further 
statutory  restraints  on  the  corporation’s 
exercise  of  its  rights  of  free  speech.” 

AT&T  said  the  “only  purpose  of  such 
an  amendment  is  to  protect  publishers 
from  competition,  particularly  in  class¬ 
ified  advertising.” 

ANPA  responded  to  the  AT&T  memo, 
saying  that  the  amendment  would  allow 
AT&T  to  expand  its  information-related 
businesses  while  continuing  restrictions 
where  there  is  a  danger  to  the  free  flow 
of  information  presented  by  AT&T’s 
market  dominance  over  certain  facilities. 
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Abitibi-Price  strike  ends 


Canadian  Paperworkers  Union  an¬ 
nounced  (July  31)  the  settlement  of  the 
strike  against  Abitibi-Price,  the  target 
company  in  contract  talks  with  Canadian 
newsprint  manufacturers. 

The  two-year  contract  provides  for  a 
$1.37  wage  increase  the  first  year,  and  a 
9.5%  increase  the  second  with  a  mini¬ 
mum  of  a  90c  increase.  Basic  wage  rates 
will  go  from  present  $7.89  an  hour  to 
$9.26  per  hour  in  the  first  year  and  to 


$10.16  in  the  second. 

Although  the  contract  does  not  contain 
a  cost-of-living  provision  the  new  agree¬ 
ment  does  include  vacation  improve¬ 
ments  in  addition  to  pension  improve¬ 
ments. 

More  than  6,000  members  of  the  CPU 
have  been  on  strike  at  Abitibi-Price  mills 
in  three  Canadian  provinces  for  about  a 
month.  Members  in  19  locals  voted  on  the 
contract  during  the  last  three  days. 


Guild  strikes  Reuters  over  wages 


The  Newspaper  Guild  of  New  York 
struck  Reuters  North  America  July  24 
when  contract  talks  failed  to  produce  a 
new  3-year  contract  by  a  Guild  deadline. 

No  progress  was  made  in  the  only 
negotiating  session  held  July  29  during 
first  week  of  the  strike,  but  both  sides 
agreed  to  hold  a  second  session  August 
2. 

Of  approximately  200  Guild  members 
with  Reuters,  the  news  agency  said 
about  one-fourth  remained  on  the  job 
and  that  all  services  were  being  main¬ 
tained. 

The  previous  contract  expired  De¬ 
cember  31,  1979.  In  1974,  a  Guild  strike 
against  Reuters  ran  for  3  weeks. 

A  major  issue  is  wages.  Management 
offered  8.5%  for  the  first  year  and  7.5% 
for  the  next  two  years  for  senior 
employees  and  5  percent  each  year  for 
junior  staff. 

The  Guild  has  called  for  across-the- 
board  increases  of  1 1%,  10%  and  9%  for 
the  3  years  of  the  contract.  The  Guild 


Search 

(Continued  from  page  5) 

“asked  for  it,”  that  “it  doesn’t  justify 
what  the  prosecutor  did.” 

Abrams  agreed. 

“Even  if  the  argument  could  be  made 
that  they  acted  as  negotiators  instead  of 
as  pure  journalists,  the  fact  remains  that 
the  state  of  Idaho  did  not  seek  the  tapes 
by  subpoena,  but  instead  used  a  search 
warrant,”  Abrams  said.  “The  effect  of 
this  was  to  deny  the  press  in  Idaho  that 
was  involved,  the  opportunity  for  judi¬ 
cial  review.  Maybe  the  Idaho  broadcas¬ 
ter  would  have  won,  maybe  he  would 
have  lost.  But  he  never  had  a  chance  in 
court.  The  search  should  only  have  been 
permitted  after  a  full  and  fair  judicial 
hearing.  This  was  denied  in  this  case.” 

Rod  Sandeen,  managing  editor  of  the 
Idaho  Statesman,  denied  that  his  report¬ 
er  was  involved  in  the  negotiations,  but 
said  from  his  reporter’s  account,  tv 
broadcaster  Loy  was  a  very  much  a  part 
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also  objected  to  a  plan  to  exempt  about 
25  employes  from  its  jurisdiction — most 
of  those  are  in  the  sales  department. 

Glen  Renfrew,  Reuters  joint  deputy 
managing  director  and  manager  for 
North  America,  said  the  Guild  had  asked 
for  an  increase  of  $62  at  the  top  of  the 
salary  scale,  plus  a  cost-of-living  adjust¬ 
ment  that  would  take  the  total  increase  to 
about  $1(X)  a  week.  The  top  minimum  for 
experienced  reporters  in  the  previous 
contract  was  $563.06. 

In  London  headquarters,  Reuters 
executives  are  producing  editorial  ser¬ 
vices  after  a  strike  by  the  National  Union 
of  Journalists. 

The  London  office  had  sent  home 
journalists  and  clerical  staff  refusing  to 
handle  news  to  and  from  North  America 
and  consequently  both  journalist  and 
clerical  staffs  went  on  strike  July  25  with 
the  clerical  workers  returning  on  the  next 
day.  Telegraphists  who  transmit  the  ser¬ 
vices  did  not  join  in  the  strike. 


of  the  negotiations  with  the  inmates. 

Sandeen  said  from  the  accounts  he  re¬ 
ceived,  when  Loy  came  out  of  the 
prison,  he  called  his  station  and  asked  to 
have  another  reporter  assigned  to  do  the 
story. 

Sandeen  said  Loy  and  his  cameraman 
first  went  inside  the  prison  and  spoke  to 
the  inmates  alone  and  later  the  inmates 
also  asked  that  representatives  of  the 
Statesman  be  present. 

“Our  reporter  advised  us  that  he  was 
not  involved  in  the  negotiating  and  he 
was  allowed  to  stay  on  the  story,”  San¬ 
deen  said. 

The  U.S.  Supreme  Court  upheld 
police  searches  of  newsrooms  in  its  1978 
Zurcher  vs.  Stanford  Daily  decision.  In 
that  case,  the  hi^  court  upheld  the  right 
of  police,  armed  with  a  warrant,  to 
search  the  newsroom  of  the  student 
newspaper.  The  police  were  looking  for 
pictures  of  a  campus  disorder  during 
which  a  policeman  was  hurt. 

Since  that  decision,  only  one  other 
case  is  known  to  have  occurred  where 


Midwest  edition 
start-up  deiayed 

New  York  Times  has  delayed  the 
start-up  date  of  its  planned  two  section, 
midwest  edition  for  an  indefinite  period 
while  “bugs”  in  the  data  transmission 
system  are  ironed  out. 

The  Times  had  set  July  28  as  the  first 
day  of  publication  of  the  edition  which 
will  be  printed  in  Chicago  and  have  a 
primary  circulation  area  in  nine  mid- 
western  states. 

A  Times  spokesman  attributed  the 
delay  to  “technical  problems  in  the  data 
compressor,  a  device  which  speeds  up 
transmission  of  data  signals.”  He  ex¬ 
plained  the  compressor  cuts  down  on  the 
time  needed  for  satellite  use  in  data 
transmission. 

The  spokesman  added  the  Times 
‘‘hopes  to  have  a  new  start-up  date 


Denver  Post  weighs 
‘offers’  to  sell 

Donald  R.  Seawell,  president  and  pub¬ 
lisher,  Denver  Post,  told  Editor  &  Pub¬ 
lisher  (July  30)  that  no  agreement  has 
been  reached  on  the  sale  of  the  Denver 
Post. 

Seawell  said,  “We  are  still  considering 
offers  which  have  come  to  us  as  a  result 
of  testing  the  market.” 

He  said  the  Post  is  a  “viable  and  prof¬ 
itable  organization,  and  we  are  under  no 
compulsion  to  sell.” 

Before  any  sale  could  be  made,  Sea¬ 
well  said  all  offers  must  be  submitted  to 
the  stockholders  for  their  approval  or  re¬ 
jection.  “Such  a  stockholders  meeting 
would  require  20  days  notice.  No  such 
notice  has  been  prepared,”  he  stated. 


police  have  invaded  a  newsroom.  That 
was  in  Flint,  Michigan  last  month  where 
police  obtained  a  warrant  and  searched 
the  offices  of  a  printer  of  the  Flint  Voice. 

Attorneys  for  the  Idaho  tv  station  this 
week  seemed  unsure  as  to  what  course  of 
action,  if  any,  they  will  take  regarding 
the  confiscating  of  their  tapes. 

Meanwhile,  the  American  Newspaper 
Publishers  Association  has  urged  the 
U.S.  Senate  and  House  Judiciary  Com¬ 
mittees  to  “act  without  further  delay  on 
the  passage  of  legislation  which  would 
prohibit  surprise  searches  of  newsrooms. 

The  bills,  S.1790  (Privacy  Protection 
Act)  and  H.R.  3486  (First  Amendment 
Privacy  Protection  Act)  would  make  it 
unlawful  for  law  enforcement  officers 
armed  only  with  search  warrants  to  con¬ 
duct  surprise  searches  of  newsrooms, 
and  would  force  such  information  to  be 
sought  through  the  subpoena  process. 

S.  1790  was  approved  by  the  Senate 
Judiciary  Committee  on  June  19  and  now 
awaits  final  action,  as  does  its  compan¬ 
ion  bill  H.R.  3486. 


American  reporters  faced 
with  harassment  abroad 


In  the  past  few  weeks,  American  re¬ 
porters  have  faced  a  great  deal  of  ha¬ 
rassment  from  foreign  governments 
abroad . 

On  July  25,  the  last  two  American  re¬ 
porters  working  in  Iran  fled  the  country 
to  avoid  probable  arrest  and  imprison¬ 
ment. 

A  few  days  earlier,  in  Moscow,  three 
reporters  from  Western  nations,  includ¬ 
ing  a  United  Press  International  reporter, 
were  arrested  while  covering  an  attempt¬ 
ed  demonstration  in  Red  Square. 

American  reporters,  however,  are  not 
the  only  ones  being  harassed  by  foreign 
governments.  In  Seoul,  four  South  Ko¬ 
rean  reporters  who  work  for  news  or¬ 
ganizations  in  other  countries,  including 
one  reporter  who  works  for  the  New 
York  Times,  were  seized  and  interro¬ 
gated  over  a  period  of  three  days  by  mar¬ 
tial  law  authorities. 

Spent  in  hiding 

Reporters  Jay  Ross  of  the  Washington 
Post  and  Doyle  McManus  of  the  Los 
Angeles  Times  spent  their  last  night  in 
the  Iranian  capital  of  Tehran  hiding  in  a 
friend’s  apartment.  The  next  morning, 
they  joined  three  British  tv  newsmen  on 
an  early  morning  flight  to  Rome.  All  of 
the  reporters  had  been  arrested  at  least 
once  in  the  last  two  weeks  and  accused 
of  working  against  Ayatollah  Khomeini’s 
Islamic  revolution. 

“Only  a  handful  of  Western  journalists 
remain  (in  Iran),’’  said  Ross,  “and  they 
operate  under  severe  restrictions.’’ 

“We  left  Tehran  after  officials  in  Pres¬ 
ident  Abol  Hassan  Bani-Sadr’s  govern¬ 
ment  openly  admitted  that  the  govern¬ 
ment  could  not  protect  us  in  the  face 
of  direct  threats  from  the  revolutionary 
committees  challenging  Bani-Sadr’s  au¬ 
thority,’’  Ross  said.  “These  officials 
strongly  advised  us  to  leave  the  coun¬ 
try.’’ 

Last  August  and  again  in  January  dur¬ 
ing  peaks  in  the  crisis  involving  the  52 
American  hostages  being  held  in  Iran,  all 
American  correspondents  were  expelled 
from  the  country.  Over  the  past  few 
months,  according  to  Ross,  the  Iranian 
government  has  selectively  allowed  a 
few  publications  to  send  reporters  into 
Iran  and  then  “squeezed  most  of  them 
out  by  refusing  to  extend  visas.” 

Ross  said  his  situation  was  much  more 
“ominous”  in  that  articles  appearing  in 
Iranian  newspapers  had  implied  that  he 
and  McManus  were  spies.  He  said  their 
names  and  hotel  room  numbers  were 
published  in  the  newspapers. 

In  Moscow  last  week,  three  Western 
reporters,  including  John  Moody,  Mos¬ 
cow  bureau  manager  for  UPl,  were  ar¬ 
id 


rested  while  covering  an  attempted  dem¬ 
onstration  in  Red  Square  by  an  Italian 
suppiorter  of  gay  rights. 

In  addition  to  Moody,  two  reporters 
for  Agence  France-Presse,  Nicholas 
Melitich  and  Andre  Birukov,  were  ar¬ 
rested  and  stripped  of  their  cameras. 

A  fourth  correspondent  was  beaten 
and  had  his  camera  confiscated. 

“It  was  pandemonium,”  said  one  of 
the  15  reporters  who  witnessed  the  ar¬ 
rests. 

Moody  and  Birukov  were  questioned 
for  25  minutes  and  released.  Melitich 
was  released  after  an  hour’s  detention. 

“They  told  me  we  were  here  to  cover 
sport,”  Moody  said  later,  adding  that  he 
tried  to  explain  that  he  is  stationed  in 
Moscow  not  only  during  the  Olympics, 
“but  it  didn’t  seem  to  get  through.” 

The  demonstrator,  Enzo  Franconi, 
failed  in  the  attempt  to  chain  himself  to  a 
post  in  Red  Square  and  was  also  ar¬ 
rested. 

“The  AFP  man  was  beaten,”  said 
Piero  Laqua,  a  reporter  for  the  Italian 
news  agency  ANSA.  “The  camera  was 
stripped  with  violence.” 

Laqua  said  Moody  tried  to  free  himself 
as  he  was  grabbed  “but  four  men  got  him 
and  it  was  impossible  to  get  out.” 

Moody  said  after  his  release  that  the 
film  in  his  camera  was  exposed  by  the 
seven  KGB  agents  who  interrogated  him 
and  the  camera  was  returned  without  the 
film. 

Lid  on  non-Olympic  news 

UPI  editor-in-chief  H.L.  Stevenson 
said,  “the  general  feeling  is  that  the 
Soviets  are  trying  to  put  a  lid  on  any 
news  outside  of  the  Olympic  Games 
coverage.” 

Gerard  Loughran,  UPI’s  foreign 
editor,  who  had  previously  served  two 
years  as  Moscow  bureau  chief,  took  the 
incident  in  stride. 

“It’s  not  uncommon,”  he  told  E  &  P. 
“I’ve  been  there  for  two  years  and  I  was 
never  roughed  up,  but  one  time  two  of 
our  guys  were  roughed  up  while  covering 
an  art  exhibit.” 

Loughran  said,  “It’s  one  of  the  condi¬ 
tions  you  expect  when  you  report  out  of 
Moscow.” 

He  said  Moody,  as  bureau  manager, 
will  send  a  formal  letter  of  protest  to  the 
Soviet  Foreign  Ministry  and  a  copy  of 
that  letter  will  be  sent  to  the  U.S.  Em¬ 
bassy. 

“That’s  usually  as  far  as  it  goes,” 
Loughran  said.  He  said  while  security 
has  been  a  “bit  more  zealous  than  usual” 
during  the  Olympic  games,  the  incident 
“is  not  something  we  plan  to  make  a  fuss 
over.” 


In  Seoul,  four  South  Korean  reporters  i 
who  work  for  foreign  news  organizations 
were  arrested  and  questioned.  One  of  the 
four,  K.C.  Hwang,  works  for  Associated 
Press  and  a  second  of  the  four.  Shim  Jae 
Hoon,  works  for  the  New  York  Times. 

South  Korean  officials  gave  no  formal 
explanation  of  the  arrests,  but  it  was  be¬ 
lieved  to  be  in  connection  with  the  report¬ 
ers’  articles  on  anti-Govemment  dissi¬ 
dents. 

Meanwhile,  in  Beirut,  Lebanese  jour¬ 
nalists,  facing  increasing  terrorism, 
closed  the  city’s  newspapers  for  two 
days  last  week  to  protest  the  murder  of 
Riyad  Taha,  who  headed  their  Guild,  the 
Press  Syndicate. 

UNESCO  media  report 
called  hypocritical 

In  the  opinion  of  Jan  Breman,  ambas¬ 
sador  from  The  Netherlands  to  the 
Council  of  Europe,  the  UNESCO  Report 
by  Sean  MacBride  on  a  world  informa¬ 
tion  network  is  “a  cocktail  of  generalities 
and  platitudes.” 

Writing  in  a  Council  journal,  Breman 
said;  “The  result  of  the  MacBride  Com¬ 
mission’s  work  is  a  study  in  escapism  if 
not  hypocrisy.  The  remedy  for  existing 
shortcomings  can  never  be  slogans,  play¬ 
ing  with  words  and  moral  arm-twisting 
which  would  inevitably  lead  to  a  state 
control  and  its  ugly  twin  brother,  censor¬ 
ship.” 

“Our  western  pluralistic  societies,”  he 
continued,  “cannot  survive  without  the 
freedom  and  autonomy  of  the  mass 
media.  Call  it  our  oxygen,  call  if  our  life 
blood,  call  it  our  irritant,  if  you  will.  One 
hopes  that  the  dangers  of  taking  the  most 
natural  things  in  life  for  granted  are  truly 
grasped.” 

Two  journalists 
stabbed  to  death 

Two  Salvadoran  journalists  were 
found  stabbed  to  death  last  week. 

Officials  believe  Jaime  Suarez  Que- 
main,  managing  editor  of  the  opposition 
daily  The  People’s  Chronicle,  and  Cesar 
Najarro,  a  photographer,  were  kidnapped 
while  dining  in  a  cafe  in  San  Salvador. 
Their  bodies  were  found  in  a  suburb  on 
the  northeastern  outskirts  of  the  capital 
city. 

One  man  who  claimed  to  have  wit¬ 
nessed  the  abduction  indicated  that  the 
abductors  were  secret  police. 

The  Association  of  Journalists  from 
Central  America  and  Panama  sent  a  let¬ 
ter  to  authorities  condemning  the  incident . 

Guerilla  troops  are  fighting  to  topple 
the  civilian-military  junta  that  governs 
San  Salvador.  The  People’s  Chronicle  is 
sympathetic  to  the  guerilla  cause. 
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Nat’l  Press  Bldg 
restoration  plans 
disclosed  in  D.C. 

By  I.  William  HOI 

A  $28  million  restoration  and  enlarge¬ 
ment  of  the  National  Press  Building, 
home  of  the  National  Press  Club  and 
Washington  News  Bureau  office  center, 
was  approved  (July  28)  by  the  building's 
board  of  directors. 

The  restoration,  which  is  expected  to 
start  within  a  year  and  be  completed  in 
1983,  will  result  in  a  structure  with  a 
value  of  about  $55  million,  according  to 
Drew  Von  Bergen  (United  Press  Interna¬ 
tional)  president  of  both  the  building 
corporation  and  the  National  Press  Club. 

The  project,  instead  of  involving  a 
much  talked  about  new  building  will  pre¬ 
serve  and  expand  the  club,  as  well  as  the 
architecturally  impressive  Fox-Capital 
Theater  arch  on  F  street  near  14th  street, 
N.W.  The  arch  will  become  the  ceremo¬ 
nial  entrance  of  the  new  building. 

Another  highlight  will  be  a  14-story  at¬ 
rium,  which  will  be  inclosed  by  a 
skylight,  will  produce  significant  energy 
savings. 

Preliminary  designs  for  the  building 
include  some  alteration  to  its  facade  to 
accommodate  new  plumbing,  electrical 
connections  and  air  conditioning  lines. 
Von  Bergen  said  these  alterations  will  be 
necessary  to  provide  facilities  to  ac¬ 
commodate  new  technologies  for  news¬ 
papers,  wire  services  and  broadcasting. 

The  nature  and  extent  of  the  new 
technology  made  possible  by  the  renova¬ 
tion  will  be  revealed  within  the  next  two 
weeks.  Henry  Keys,  executive  director 
of  the  Press  Building  Corporation,  told 
E&P,  however,  that  the  new  building 
will  be  able  to  utilize  all  the  new 
techniques  including  satellite  communi¬ 
cation. 

Also,  the  restored  building  will  have 
three  glass-inclosed  atrium  elevators  and 
a  new  freight  elevator  in  addition  to  its 
present  six  passenger  elevators,  and  one 
freight  elevator. 

Although  the  restored  structure  will 
contain  430,000  square  feet  of  retail  and 
office  space,  about  88,000  square  feet 
more  than  the  present  building,  the  res¬ 
toration  will  proceed  with  a  minimum  of 
disruption  to  present  tenants.  Von  Ber¬ 
gen  said.  During  restoration,  utilities 
will  continue  without  interruption. 

Despite  rumors  that  many  tenants  of 
the  present  building  were  moving  out  due 
to  projected  building  plans,  the  corpora¬ 
tion  told  E&P  that  all  350  offices  in  the 
present  building  are  occupied  and  that 
there  is  a  waiting  list  of  those  who'd  like 
to  move  in.  Of  the  350,  about  250  are 
occupied  by  media  representatives. 

“Those  who  have  left  the  building  in 
the  past  three  years  include  the  National 
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FACADE  for  National  Press  Building 
featuring  Fox/Capital  Theater  arch. 


office  building  and  a  1,300  room  conven¬ 
tion  hotel  covering  almost  the  entire 
block  on  which  the  present  building 
stands. 

The  Pennsylvania  Avenue  Develop¬ 
ment  Corporation,  established  by  Con¬ 
gress  to  oversee  redevelopment  of 
Pennsylvania  Avenue  between  the  White 
House  and  the  Capitol,  selected  the 
Quadrangle  Corporation  to  develop  the 
block  with  the  exception  of  the  press 
building. 

Von  Bergen  said  the  Press  Building 
Corporation  conducted  extensive  negoti¬ 
ations  with  Quadrangle  for  a  new  build¬ 
ing  on  the  block  but  ended  up  deciding 
on  restoration  of  the  existing  building  as 
the  best  solution  from  an  economic,  his¬ 
toric  and  practical  standpoint. 

Architects  for  the  restoration  are 
HTB,  Inc.,  of  Oklahoma  City  and  Wash¬ 
ington.  The  building  corporation  is  also 
being  assisted  by  Donald  Defi^ceaux, 
president  of  the  Defranceaux  Realty 
Group  of  Washington  and  a  widely 
known  developer  and  mortgage  banker. 


Newspaper  Association,  New  York 
News,  Wall  Street  Journal,  Booth 
Newspapers,  Gannett  News  Service  and 
Cincinnati  Enquirer.  As  fast  as  any  ten¬ 
ant  left,  however,  a  new  one  has  moved 
in  often  saying  that  what  they  wanted 
was  to  get  a  “foot  in  the  door”  to  be 
tenants  in  whatever  new  building  was  to 
be  provided. 

The  Chicago  Sun-Times  moved  away 
from  the  press  building  for  brief  period, 
then  moved  back  in. 

The  National  Press  Club  owns  77.2% 
of  the  stock  in  the  press  building,  which 
is  the  fourth  home  of  the  club  since  it  was 
founded  in  1908.  President  Calvin 
Coolidge  laid  the  cornerstone  of  the  pres¬ 
ent  building  on  April  8,  1926. 

The  decision  to  restore  the  present 
building  culminates  three  years  of  effort 
by  the  corporation  to  develop  a  new 
press  building. 

In  1978,  in  cooperation  with 
architect-developer  John  Portman.  The 
corporation  proposed  a  $165  million 
project  which  would  have  included  a  new 


Advertising 

Four  A’s  plugs 
advocacy  ads 
in  policy  paper 

The  Board  of  Directors  of  the  Ameri¬ 
can  Association  of  Advertising  Agencies 
has  drafted  and  accepted  a  policy  state¬ 
ment  in  support  of  corporate  advocacy 
advertising. 

The  statement  defines  advocacy  ad¬ 
vertising  as,  “advertising  paid  for  by  a 
corporation  and  designed  to  communi¬ 
cate  the  company’s  position  on  public 
issues  which  have  some  connection  with 
its  business  activities,”  According  to 
Four  A’s  president  Leonard  Matthews, 
the  statement  is  also  “to  some  extent”  a 
call  to  broadcasters  to  liberalize  their  in¬ 
terpretation  of  the  Federal  Communica¬ 
tions  Commission’s  Fairness  Doctrine. 
That  doctrine  requires  broadcasters  to 
provide  equal  time  for  rebuttal  of  such 
things  as  broadcast  editorials. 

Reacting  to  word  of  the  4  A’s  state¬ 
ment,  Henry  Dain,  the  Newspaper  Ad¬ 
vertising  Bureau’s  account  executive 
who  handles  advocacy  ads,  said  that  if 
broadcasters  do  begin  to  accept  contro¬ 
versial  advocacy  advertising,  “I  don’t 
see  how  it  could  possibly  help  newspa¬ 
pers.” 

Because  broadcasters  fear  having  to 
provide  equal  time  for  rebutal  of  con¬ 
troversial  corporate  advocacy  advertis¬ 
ing,  they  have  largely  refused  to  accept 
such  advertising.  The  well-known  deci¬ 
sion  of  the  CBS  Television  Network  not 
to  air  an  advocacy  ad  prepared  by  the 
Mobil  Oil  Company,  which  wanted  to 
reply  to  CBS  reports  concerning  the 
company’s  earnings,  is  the  example 
Matthews  uses  in  explaining  broadcas¬ 
ters’  collective  reluctance. 

Mobil,  unable  to  air  its  views  on  tele¬ 
vision,  turned  to  newspapers  to  get  its 
side  of  the  story  across.  Since  broadcast¬ 
ers  will  not  accept  what  they  consider 
controversial  advocacy  advertising,  cor¬ 
porations  have  turned  to  newspapers  and 
magazines.  If  broadcasters  do  liberalize 
their  interpretation  of  the  Fairness  Doc¬ 
trine,  newspapers  which  have  been  get¬ 
ting  insertion  orders  for  such  advertising 
could  see  the  volume  of  linage  in  this 
category  fall-off. 

“A  lot  of  people  have  been  taking  ad¬ 
vantage  of  the  Fairness  Doctrine,”  says 
Mathhews.  He  claims  broadcasters  have 
been  “taking  the  easy  way  out”  of  the 
issue  by  refusing  the  advertising  when  an 
ad  appears  “the  least  bit  controversial.” 

He  believes  the  doctrine  is  “much 
more  critically  interpreted”  than  the 
FCC  intended  it  should  be  when  it 
adopted  the  rule. 

However,  in  the  policy  statement,  the 
Fairness  Doctrine  itself  is  not  men¬ 
tioned. 


Calif,  builders  run  issue  ads 


The  Building  Industry  Association  of 
Northern  California  broke  with  fiill-page 
advertisements  in  Bay  Area  newspapers 
on  Sunday,  July  13,  which  decried  the 
“Northern  California  Housing  Deba¬ 
cle.” 

Sponsored  by  Builders  for  Affordable 
Housing,  a  public  communications  pro¬ 
gram  of  the  BIA  and  the  Construction 
Industry  Advancement  Fund,  the  ad  was 
created  and  produced  by  Cunningham  & 
Walsh,  San  Francisco. 

The  ad  supports  the  time-honored 
theory  that  long  copy  will  be  read  as  long 
as  it  is  interesting  and  personal.  It  con¬ 
sists  of  a  collection  of  vignettes  and  that 
together  address  the  current  issues  af¬ 
fecting  builders  and  potential  home 
buyers  in  Northern  California. 

One  very  favorable  development  was 
an  immediate  response  by  the  San  Fran¬ 
cisco  Board  of  Supervisors  to  initiate 
legislation  to  streamline  the  permit  pro¬ 
cess  required  of  builders — one  of  the  is¬ 
sues  covered  in  the  advertisement. 

Other  topics  covered  included  the 
consequences  of  non-growth  ordinances, 
government  programs  forcing  builders 
and  new  home  buyers  to  subsidize  low- 
income  housing,  and  the  plight  of  young 
people  in  finding  housing  they  can  af¬ 
ford. 

The  ads  appeared  in  the  Sunday  edi¬ 
tions  of  the  San  Francisco  Chroniclel 
Examiner,  Oakland  Tribune,  San  Jose 
Mercury  News,  Sacramento  Bee,  Stock- 
ton  Record  and  Modesto  Bee,  and  in  the 
Tuesday  edition  of  the  San  Rafael  Inde¬ 
pendent  Journal. 

According  to  Jesse  Stacy,  San  Jose 
builder  and  chairman  of  Builders  for  Af¬ 
fordable  Housing,  “This  advertisement 
is  a  major  step  in  our  program  to  tell  the 


The>k)ithera  CalBbiTM 
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public  why  we  have  this  severe  housing 
shortage  in  Northern  California  and  what 
can  be  done  about  it. 

“For  the  first  time,”  Stacy  said, 
“builders  have  organized  to  speak  out  on 
housing  issues  in  order  to  give  people  a 
balanced  picture  of  the  facts  on  the 
shortage  of  housing.” 

The  ad  urges  readers  to  mail  one  of 
three  coupons  and  to  pass  the  other  two 
along  to  friends.  Readers  returning  the 
coupons  are  asking  Builders  for  Afforda¬ 
ble  Housing  to  add  their  names  to  those 
who  believe  that  less  red  tape  and  regula¬ 
tion  of  the  housing  industry  might  lead  to 
less  expensive  housing. 


The  statement  reads,  “The  courts 
have  confirmed  that  corporate  commer¬ 
cial  speech  enjoys  First  Amendment  pro¬ 
tection  for  the  benefit  of  the  public  as 
well  as  the  speaker.  The  American  As¬ 
sociation  of  Advertising  Agencies  be¬ 
lieves  that  this  protection  should  not  be 
unduly  abridged  by  broadcasters  and 
editors  by  means  of  special  acceptance 
policies  directed  to  corporate  advocacy 
advertising.  While  we  understand  the 
need  to  insure  the  balanced  flow  of  ideas 
in  the  marketplace  of  communications, 
that  need  should  not  be  used  as  a  basis 
for  unnecessary  restriction  of  that  flow.” 

It  continues,  “The  argument  of  those 
who  opposed  advocacy  advertising 
arises  from  a  fear  of  imbalance  in  the 
presentation  of  ideas.  But  much  of  the 
advocacy  advertising  appearing  in  recent 
years  was  born  of  the  frustration  of  many 
companies  seeking  a  balanced  presenta¬ 
tion  of  business  issues  in  the  news 
media.  Dramatic  accusations  can  be 
made  relatively  easily  and  make  good 


news;  answers  are  often  complex  and 
produce  only  dry  copy.  In  contrast,  paid 
advertising  is  an  avenue  where  the  busi¬ 
ness  story  can  be  presented  carefully  and 
thoroughly.” 

The  statement  continues  with  an  ar¬ 
gument  against  the  notion  that  “  corpo¬ 
rate  giants  or  other  organizations  with 
substantial  financial  resources  (can)  so 
dominate  the  media  as  to  allow  only  their 
opinions  to  be  heard.”  The  Four  A’s 
answer:  “Even  in  those  issue  areas 
where  significant  advocacy  advertising 
now  exists,  no  demonstration  has  been 
made  that  business  has  either  the  inten¬ 
tion  or  the  capability  to  dominate  the 
airwaves  or  public  opinion.” 

The  Four  A’s  also  states,  “Commer¬ 
cial  speech  of  this  nature  should  not  be 
hindered  by  tax  policy.  With  the  excep¬ 
tion  of  explicit  lobbying  communications, 
advocacy  advertising  is  and  should  be 
considered  an  ordinary  expense  incurred 
in  the  normal  conduct  of  business  in  our 
current  environment.” 
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Expanded  API 
program  listed 
for  80-81  season 

With  expanded  conference  facilities  at 
Reston,  Va.  expected  to  be  completed  by 
September,  the  American  Press  Institute 
for  the  first  time  will  conduct  two  simul¬ 
taneous  seminars  twice  during  the  1980- 
81  season. 

Altogether  30  seminars  will  be  held, 
five  more  than  in  the  past  year.  Seven¬ 
teen  will  be  for  one  week,  13  in  the  for¬ 
mat  of  nine  working  days. 

In  a  continuing  effort  to  experiment 
with  an  annual  western  program,  API 
has  scheduled  a  seminar  “Effective  Writ¬ 
ing  and  Editing”  at  Stanford  University 
July  12-17,  1981. 

Seminars  to  be  held  for  the  first  time 
include  meetings  for  journalism 
educators  and  editors  concerned  with 
suburban  and  zoned  news  coverage.  The 
former  will  bring  together  30  journalism 
school  deans  or  faculty  members  and 
five  working  newspaper  executives  in  a 
week-long  program.  The  seminar  is  de¬ 
signed  to  help  educators  stay  abreast  of 
the  most  progressive  thinking  and  prac¬ 
tice  in  the  newspaper  profession. 

In  its  34  years,  API  has  held  455  semi¬ 
nars  covering  all  phases  of  newspaper 
Operation.  More  than  13,000  seminar 
members  have  attended,  representing 
1,046  daily  newspaper  and  214  weekly 
newspapers  in  all  50  states,  the  District 
ofColumbia,  Canada,  Puerto  Rico,  Guam 
and  many  countries  abroad. 

Seminar  tuition  is  $525  for  a  nine-day 
seminar  and  $375  for  a  one-week  semi¬ 
nar. 

September,  1980 

Advertising  Executives  (for  newspa¬ 
pers  under  75,000  circulation)  Septem¬ 
ber  2-12. 

Newspaper  Design,  September  14-19. 
Copy  Desk  Chiefs  and  Wire  Editors, 
September  21-October  1. 

October,  1980 

City  Editors  (for  newspapers  over 
75,000  circulation),  October  5-15. 
Circulation  Managers,  October  19-29. 
Journalism  Educators,  October  26-31. 

November,  1980 

Classified  Advertising  Managers,  No¬ 
vember  2-12. 

Newspaper  Promotion  and  Market 
Research,  November  16-21. 

Living  and  Leisure  Section  Editors, 
November  30-December  10. 

December,  1980 

The  following  two  seminars  will  be 
held  simultaneously  December  14-19: 

Picture  Editors  and  Chief  Photog¬ 
raphers. 

The  Sunday  and  Weekend  Newspaper. 
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January,  1981 

Newspaper  Systems  and  Data  Pro¬ 
cessing,  January  4-9. 

Circulation  Managers,  January  11-21. 
Managing  the  Changing  Newspaper, 
January  25-30. 

February,  1981 

Management  of  the  Community  Week¬ 
ly,  February  1-6. 

City  Editors  (for  newspapers  under 
75,000  circulation)  February  8-18. 

The  following  two  seminars  will  begin 
simultaneously,  with  one  for  nine  days 
and  one  for  five: 

Managing  Editors  and  News  Editors 
(for  newspapers  over  50,000  circulation) 
February  22-March  4. 

Marketing  the  Daily  Newspaper,  Feb¬ 
ruary  22-27. 

March,  1981 

Business  and  Economic  Coverage, 
March  8-13. 

Circulation  Managers,  March  15-25. 
Publishers  (for  newspapers  over  75,000 
circulation)  March  29- April  3. 

April,  1981 

Management  of  the  Suburban  Weekly, 
April  12-17. 

Personnel  Management  and  Employe 
Relations,  April  26-May  1. 

May,  1981 

Sports  Editors,  May  3-13. 

Advertising  Executives  (for  newspa¬ 
pers  over  75,000  circulation)  May  17-22. 

Executive  Editors  and  Managing  Edi¬ 
tors  (for  newspapers  under  50,000  cir¬ 
culation)  May  31-June  10. 

June, 1981 

Management  and  Costs  (for  newspa¬ 
pers  under  75,000  circulation)  June  14-24. 

Suburban  tmd  Zoned  News  Coverage, 
June  16-21. 

July,  1981 

Effective  Writing  and  Editing  (at  Stan¬ 
ford  University)  July  12-17. 

Investigative  and  Enterprise  Report¬ 
ing,  July  12-17. 

Woman  to  edit 
World  Almanac 

For  the  first  time  in  the  1 12-year  his¬ 
tory  of  the  World  Almanac  <6  Book  of 
Facts,  a  woman  has  been  n'kmed  editor. 

She  is  Hana  Umlauf  Lane,  who  joined 
Newspaper  Enterprise  Association,  pub¬ 
lisher  of  the  reference  book,  in  1970  as  an 
assistant  to  the  executive  editor.  She 
also  wrote  a  syndicated  column  on  new 
consumer  products. 

Lane  moved  to  the  almanac  staff  two 
years  later  as  an  assistant  editor,  became 
an  associated  editor  in  1975,  has  been 
special  projects  editor  since  1977.  She 
holds  a  master’s  degree  in  Russian  and 
East  European  studies. 


Boxscores 
kept  by  15 
non-writers 

In  the  wake  of  controversy  that  was 
generated  last  year  over  whether 
sportswriters  covering  major  league 
baseball  games  should  be  permitted  to 
serve  as  official  scorers  (E&P,  July  28, 
1979),  15  non  sportswriters  have  taken 
over  as  official  scorers  in  the  26  major 
league  cities  this  year. 

Among  those  15  are  an  oriental  rug 
dealer,  a  real  estate  broker  and  a  driver 
training  instructor. 

The  change  was  made  in  many  cities 
because  of  the  hassles  sportswriters 
were  getting  into  with  players  over  some 
of  the  calls  they  made.  Many  sports 
editors  felt  this  was  hindering  the 
sportswriters’  ability  to  cover  a  team 
properly.  Some  also  felt  that  sportswriters 
serving  as  official  scorers  could  be  a  con¬ 
flict  of  interest  situation. 

Bob  Fishel  of  the  American  League 
office  said  that  while  there  have  been 
“some  problems”  and  a  “few  com¬ 
plaints  of  inconsistency,”  the  quality  of 
scoring  this  year  is  not  much  different 
than  in  years  past. 

Active  members  of  the  Baseball  Writ¬ 
ers  Association  of  America  are  still  serv¬ 
ing  as  official  scorers  in  New  York,  Bos¬ 
ton,  Detroit,  Kansas  City,  Chicago,  St. 
Louis,  Montreal,  Philadelphia,  San 
Francisco,  Oakland,  Cleveland,  Seattle, 
Houston,  San  Diego  and  Los  Angeles. 

The  15  non-members  of  the  BWAA  are 
working  as  official  scorers  in  Baltimore, 
Anaheim,  Milwaukee,  Minneapolis,  Dal¬ 
las  (Arlington),  Toronto,  Atlanta, 
Pittsburgh  and  Cincinnati. 

In  Milwaukee,  Ed  Sainsbury,  a  retired 
United  Press  International  staff  member, 
is  the  official  scorer  for  the  Milwaukee 
Brewer  games. 

In  Baltimore,  Neal  Eskridge,  retired 
Baltimore  News-American  sportswriter, 
who  now  deals  in  oriental  rugs,  serves  as 
official  scorer  for  the  Oriole  games. 

Two  retired  sportswriters.  Merle 
Heryford  and  Harry  Case,  now  serve  as 
official  scorers  for  the  Texas  Ranger 
games.  Heryford  formerly  worked  for 
the  Dallas  News  and  Case  for  the  Dallas 
Times-Herald. 

Bob  Beebe,  former  Associated  Press 
staff  member,  is  the  official  scorer  at  the 
Minnesota  Twins’  games. 

Finally,  in  Atlanta,  Gary  Caruso, 
former  baseball  writer  for  the  Atlanta 
Journal,  and  Randy  Donaldson,  former 
Altanta  Constitution  sportswriter,  do  the 
scoring  at  the  Atlanta  Braves’  games. 
Both  are  now  in  the  public  relations  field. 

Official  scorers  are  paid  $50  per  game 
by  either  the  American  or  National 
League. 
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Ex-El  Mundo 
execs  publish 
new  P.R.  daily 

A  new  afternoon  newspaper  began 
publication  in  Puerto  Rico  on  July  30. 

Alex  W.  Maldonado,  publisher  and 
editor  of  El  Reportero  made  the  an¬ 
nouncement  July  10.  Puerto  Rico  pres¬ 
ently  has  four  morning  papers. 

El  Reportero  will  be  printed  on  a  new 
Harris  V-15  Web  press.  The  newsroom 
and  the  shop  will  be  fully  automated  with 
the  Harris  1250  photocomposition  sys¬ 
tem.  The  city  room  will  have  a  total  of 
twenty-one  1420  Harris  terminals.  Ad¬ 
vertising  copy  will  be  produced  through 
a  2220  ad  display  terminal. 

Maldonado  said  that  El  Reportero  will 
be  the  most  technologically  advanced 
newspaper  in  Puerto  Rico.  The  goal  is  to 
reach  a  circulation  of  50,000  copies  a  day 
and  to  capture  5%  of  the  total  newspaper 
advertising  market.  The  newspaper  will 
have  a  total  of  sixty  employees. 

“The  extraordinary  efficiency  of  pro¬ 
duction  will  enable  us  to  produce  a  qual¬ 
ity  paper  with  one  half  the  circulation  of 
our  main  competitor,  but  with  only  one 
tenth  of  their  personnel”  he  said. 

El  Reportero  will  be  operated  by  the 
following  executives:  Stanley  Edwards, 
former  production  manager  of  El  Mundo; 
Rene  Soulette,  more  than  25  years  of 
experience  as  a  circulation  executive; 
Victor  Vazquez,  more  than  15  years  ex¬ 
perience  as  advertising  executive. 

The  managing  editor  is  Joaquin  Mar¬ 
tinez  Rousette,  formerly  managing  editor 
of  El  Nuevo  Dia  and  for  12  years  news 
editor  of  Associated  Press  in  Puerto 
Rico. 

Maldonado  resigned  as  executive 
editor  of  El  Mundo  in  March,  1980.  He 
had  served  14  years  as  news  executive  of 
El  Mundo  following  seven  years  as 
investigative/reporter  and  columnist  for 
the  San  Juan  Star. 

La.  weekly  group 
buys  2  dailies 

Enterprise  Group  Inc.,  a  Louisiana 
based  weekly  group,  has  bought  two 
dailies  and  three  weeklies  from  R.H. 
Fackelman,  Panama  City,  Fla.,  for  an 
undisclosed  amount. 

The  acquisitions  include:  the  Minden 
(La.)  Press-Herald  and  the  Slidell  (La.) 
Daily  Times,  both  dailies;  the  tri-weekly 
Roane  County  News,  Kingston,  Tenn.; 
and  the  weeklies  Morgan  County  News, 
Wartburg,  Tenn.,  and  the  Washington 
County  News,  Chipley,  Fla. 

The  purchase  involved  a  cash  transac¬ 
tion  and  the  transfer  to  Fackelman  of  46 
per  cent  of  Enterprise’s  minority  inter¬ 
ests  in  the  Ruston  (La.)  Daily  Leader. 
Fackelman  now  owns  100%  of  the  six- 
day  newspaper. 
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Reporter  awarded 
$60,000  casino  job 

Carl  Zeitz, 38-year-old  reporter  and 
columnist  for  The  Record  of  Bergen 
County,  N.J.,  was  named  by  Governor 
Brendan  Byrne  to  one  of  four  $60,000  per 
year  positions  on  the  state  Casino  Con¬ 
trol  Commission. 

Zeitz  is  a  former  Associated  Press 
bureau  chief  in  Trenton,  the  state  capital. 

He  is  one  of  four  persons  nominated 
by  the  Governor  to  serve  on  the  Casino 
Commission,  which  is  being  recon¬ 
structed  as  a  full-time  body  in  the  wake 
of  the  Abscam  scandal. 

The  nominations  of  Zeitz  and  three 
others  are  expected  to  be  approved  by 
the  State  legislature  with  no  problem. 
Zeitz  will  serve  a  three  year  term. 

Zeitz  is  not  the  first  newsman  from  the 
Record  to  be  appointed  to  a  government 
post  by  Governor  Byrne. 

Leonard  Goldblatt,  vicepresident  of 
The  Record  and  president  of  its  two 
semi-weekly  newspaper  subsidiary  com¬ 
panies,  was  recently  appointed  by  Byrne 
to  a  three-year  term  on  the  Statewide 
Health  Coordinating  Council. 

Current  Record  editor  Robert  Com¬ 
stock  left  the  paper  to  serve  a  stint  as 
Bryne’s  press  secretary,  before  rejoining 
the  paper.  Joseph  Santangelo,  Byrne’s 
current  press  secretary,  is  a  former 
statehouse  reporter  for  The  Record. 

Malcolm  Borg,  publisher  of  The  Rec¬ 
ord,  said  he  does  not  believe  the  ap¬ 
pointments  compromise  the  integrity  of 
the  newspaper. 

“My  basic  reaction  is  that  by  working 
in  Trenton,  government  officials  have  a 
first  hand  look  at  these  people,”  he  said. 
“Frankly,  I  think  it  is  a  complement  to 
us  that  they  have  chosen  people  from  the 
Record  to  hold  government  jobs.  It 
proves  that  people  in  government  know 
the  integrity  of  our  people.” 

Livonia,  Mich  group 
adds  ten  weeklies 

Suburban  Communications  Corp., 
Livonia,  Mich.,  has  purchased  ten 
Michigan  weeklies  with  a  combined  cir¬ 
culation  of  100,000  and  a  central  printing 
plant  from  Richard  L.  Milliman,  presi¬ 
dent  of  Livingston  County  Press  Inc. 

The  papers  involved  in  the  sale  in¬ 
clude:  the  County  Press,  Brighton-Hart- 
land  Sun  Herald,  Pinckney  Post  and  the 
Fowlerville  Review — each  located  in 
Livingston  County,  Mich.;  the  Milford 
Times  and  the  Farmers  Advance  in 
Camden,  Mich.,  and  weeklies  in  Grand 
Ledge,  Portland,  Charlotte  and  Clinton 
County,  Mich.  The  newly  acquired  plant 
is  located  in  Howell,  Mich. 

The  recent  purchase  boosts  Subur¬ 
ban’s  total  circulation  to  375,000.  The 
company  also  publishes  28  weeklies  in 
Michigan  and  owns  Queen  City  News¬ 
papers  of  Cincinnati,  Ohio. 


Shopper  antitrust 
case  is  dismissed 

An  antitrust  case  brought  by  the  State 
of  Arkansas  against  the  publishing  com¬ 
pany  of  the  Searcy  Daily  Citizen  and  its 
weekly  shopper,  the  White  County  Citi¬ 
zen,  was  dismissed  by  a  White  County 
Circuit  Court  Judge. 

The  state  attorney  general’s  office  had 
brought  the  suit  against  the  newspaper 
company,  charging  that  advertising 
space  in  the  shopper  was  being  sold 
below  costs  in  an  attempt  to  drive  out 
competition  in  the  county. 

The  state’s  case  hinged  on  an  Arkan¬ 
sas  antitrust  statute  that  requires  all 
costs  of  doing  business  to  be  fully  allo¬ 
cated  to  a  particular  product  in  determin¬ 
ing  whether  a  manufactured  product  is 
being  sold  below  cost. 

The  state  contended  that  the  publish¬ 
ing  company  should  have  applied  costs 
such  as  long-term  investment  for  buying 
and  replacing  presses  and  depreciation 
for  the  Daily  Citizen’s  production  plant 
to  the  cost  of  publishing  its  shopper. 

The  newspaper  contended  that  to  do 
so  would  ignore  the  production 
economies  realized  by  printing  the  shop¬ 
per  in  an  existing  production  plant. 

The  publishing  company  said  that  its 
shopper’s  ad  rates  were  justified  by  the 
prices  charged  by  competitors  and 
charged  the  attorney  general’s  office 
with  an  “arbitrary  and  capricious”  in¬ 
terpretation  of  the  “fully  allocated 
costs”  provision  of  the  anti-trust  statute. 

In  dismissing  the  case,  however,  the 
circuit  court  did  not  take  up  the  question 
raised  by  the  two  sides  in  the  pretrial 
pleadings.  The  court  held  instead  that 
newspaper  advertising  is  a  service, 
rather  than  a  manufactured  product,  and 
thus  falls  outside  the  scope  of  the  anti¬ 
trust  statute.  The  court  also  denied  stand¬ 
ing  to  the  attorney  general’s  office  to 
bring  the  complaint  against  the  publish¬ 
ing  company. 

The  attorney  general’s  office  did  not 
appeal  the  dismissal  of  the  case. 

Quebecor  buys 
4  weekly  papers 

Quebecor  Group  Inc.,  Montreal, 
Canada,  has  purchased  Publication  Plein 
Jour  Inc.  and  Les  Publications  B.D.G. 
Inc.,  publishers  of  the  weeklies:  Plein 
Jour  sur  la  Maincouagan,  Plein  Jour  sur 
le  Saguenay,  Plein  Jour  sur  Charlevoix 
and  Nord  Est  de  Sept-lles. 

A  company  spokesman  said  the  acqui¬ 
sitions  will  permit  it  to  extend  coverage 
to  the  La  Malbaie-Baie  St.  Paul  area,  the 
territory  already  covered  by  its  regional 
weeklies. 

Paul  Brisson  has  been  appointed  gen¬ 
eral  manager  of  the  group’s  operations 
on  the  Quebec  Northshore. 
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study  finds 
poor  coverage 
of  economics 

Dissatisfaction  with  press  coverage  of 
economic  issues  in  the  presidential  cam¬ 
paign  was  expressed  by  politicians, 
economists  and  journalists  themselves  in 
a  research  report  released  this  week. 

The  142-page  study,  issued  by  the 
American  University’s  National  Center 
for  Business  and  Economic  Communica¬ 
tion,  was  produced  by  8  graduate  stu¬ 
dents  in  journalism  at  American  U.  More 
than  80  journalists,  a  dozen  economists 
and  all  the  candidates  or  their  aides  were 
interviewed. 

According  to  Nick  Kotz,  a  Pulitzer 
Prize  winner  who  directed  the  study  in 
his  capacity  as  an  adjunct  faculty 
member,  said:  “Too  often,  we  found,  the 
story  is  covered  as  if  it  were  a  fire,  a 
ballgame  or  just  another  speech  at  the 
National  Press  Club.” 

In  an  introduction  to  the  report,  Kotz 
wrote:  “The  report  found  a  disclaiming 
of  responsibility  to  discuss  serious  issues 
coming  not  only  from  the  press  but  from 
all  the  principal  actors  in  the  campaign. 
Economic  and  political  reporters  blame 
each  other.  Reporters  blame  editors. 
Editors  blame  readers  for  a  disinterest  in 
serious  economic  issues.  The  candidates 
blame  the  press  for  an  unwillingness  to 
report  on  anything  but  the  horse  race.” 

Despite  the  gravity  of  economic  is¬ 
sues,  it  was  this  “horse  race”  approach 
that  dominated  news  coverage,  the  study 
found.  Also  “There  are  serious  institu¬ 
tional  factors  within  the  press  which 
greatly  limit  reporting  on  issues  in  gen¬ 
eral,  and  the  economy  in  particular.” 

Chief  among  these  factors,  the  report 
said,  is  the  “beat”  mentality  of  report¬ 
ing.  “Political  reporters  cover  what  the 
candidates  say  and  the  mechanics  of 
politics;  economic  reporters  cover  what 
the  economic  experts  say  and  the 
mechanics  of  the  economy,”  the  report 
declared,  in  too  many  cases  leaving  the 
two  specialties  unrelated. 

Regarding  this,  Andrew  Glass,  Wash¬ 
ington  bureau  chief  of  the  Cox  Newspa¬ 
pers,  had  this  to  say:  “One  of  the 
reasons  why  both  economics  and  p>olitics 
are  so  confused  in  this  election  is  that  we 
don’t  have  that  clear  an  idea  that  these 
things  are  so  directly  related.  In  our  elec¬ 
tion  this  year,  economics,  foreign  affairs 
and  politics  are  inexorably  intertwined. 
And,  unless  one  understands  the 
nuances  of  all  those  three  subjects,  one 
cannot  really  report  well  on  any  of 
them.” 

In  the  words  of  Richard  Dudman, 
Washington  bureau  chief  of  the  St.  Louis 
Post-Dispatch,  reporters  view  the  cam¬ 
paign  as  a  “game,”  not  as  a  “civic  pro¬ 
cess.” 

Kotz  proposed  the  question:  “Whose 
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responsibility  is  it  to  raise  and  discuss 
issues  such  as  economics  in  a  presiden¬ 
tial  campaign?”  “Not  me”  was  the  re¬ 
sponse  received  from  dozens  of  report¬ 
ers  covering  the  1980  election. 

For  instance: 

“It’s  not  my  job  to  cover  the  issues 
beyond  the  breaking  news  story,”  said 
Clay  Richards,  chief  political  reporter  for 
United  Press  International. 

“I  just  don’t  think  it’s  our  role  to  in¬ 
troduce  issues  into  the  campaign,”  said 
Reid  Miller,  assistant  chief  of  the  As¬ 
sociated  Press’  Washington  bureau. 

On  the  other  hand,  James  Fallows,  a 
former  Carter  speech  writer  now  Wash¬ 
ington  editor  of  the  Atlantic,  had  this  to 
say:  “The  candidates  have  been  around 
long  enough  to  know  there’s  not  much 
point  in  giving  a  detailed  prescription  for 
the  economy  because  it  just  won’t  be 
covered.  The  candidates  are  playing  by 
the  rules  they  and  the  press  have  jointly 
developed.” 

The  study  focused  on  the  period  from 
September,  1979,  through  April,  1980. 
This  period  began  when  Senator  Edward 
M.  Kennedy  indicated  he  would  become 
a  candidate  if  the  economy  didn’t  im¬ 
prove,  and  it  ran  through  the  major  pri¬ 
mary  elections.  There  were  two  reasons 
for  selection  of  this  seven-month  period. 
First,  the  public  and  press  in  that  period 
were  exposed  to  the  widest  range  of  po¬ 
tential  candidates  and  their  positions  on 
economic  issues.  Second,  it  was  hoped 
that  the  report,  by  focusing  on  the  pri¬ 
mary  period,  might  have  some  effect  on 
coverage  of  the  forthcoming  general 
election. 

The  team  of  researchers  monitored  7 
major  newspapers  and  2  magazines, 
along  with  evening  newscasts  on  all  three 
television  networks. 

Several  of  the  student  researchers  had 
professional  newspaper  experience  be¬ 
fore  working  on  the  study.  These  in¬ 
cluded  project  leader  Donald  Groff, 
Memphis  Commercial  Appeal,  William 
Fulton,  Syracuse  (N.Y.)  Post-Standard, 
Harriet  Johnson,  Houma  (La.)  Daily 
Courier  and  Cynthia  Skrzycki,  Buffalo 
Evening  News.  Other  researchers  were 
Francine  R.  Schwadel,  Lynda  De  Witt, 
Linda  McCormick,  and  Chad  Randolph. 

N.Y.  Times  sells 
Australian  TV  Guide 

The  New  York  Times  Company  an¬ 
nounced  the  sale  of  the  name  and  good¬ 
will  of  TV  Guide,  published  in  Australia 
by  NYT  Magazines  Group  Limited,  an 
affiliate  of  the  company.  TTie  purchaser 
is  Australian  Consolidated  Press,  Ltd. 
The  price  of  the  transaction  was  not  dis¬ 
closed.  TV  Guide  was  acquired  by  the 
company  late  in  1978.  At  that  time  a  re¬ 
gional  publication,  it  was  expanded  to 
national  distribution  with  regional  edi¬ 
tions  in  1979.  Its  average  weekly  circula¬ 
tion  currently  exceeds  250,000  copies. 


Reporter  ordered 
to  name  source 

United  States  District  Judge  Carl 
Muecke  on  July  18  ordered  Jerry  Seper, 
Arizona  Republic  reporter,  to  reveal  his 
source  for  a  series  of  stories  on  an  IRS 
investigation  of  liquor  magnate,  Kemper 
Marley. 

The  decision  is  an  outgrowth  of  a  law¬ 
suit  filed  by  Marley  against  the  IRS  in 
1978  accusing  an  IRS  agent  of  disclosing 
to  Seper  confidential  tax  returns  infor¬ 
mation. 

Bob  Early,  Republic  managing  editor, 
said  “our  attorneys  have  been  instructed 
to  ask  the  Ninth  Circuit  Court  of  Appeals 
in  San  Francisco  to  reverse  Judge 
Muecke’s  unfortunate  order.” _ 

Paper  won’t  support 
change  of  venue 

Riverside  (Calif.)  Press-Enterprise  and 
California  Newspaper  Publishers  As¬ 
sociation  have  refused  a  Public  Defend¬ 
er’s  request  that  they  support  his  mo¬ 
tion  for  a  change  of  venue  for  the  murder 
trial  of  his  client. 

The  venue  change  also  would  have  in¬ 
cluded  a  hearing  on  the  suppression  of 
certain  evidence  and  Public  Defender 
Robert  F.  Hurley  said  he  would  have 
preferred  to  put  the  proceedings  in 
another  locality,  rather  than  close  them 
in  Riverside  County. 

Hurley  explained  that  he  was  seeking 
to  protect  the  defendant’s  fair  trial  rights 
in  a  way  that  would  be  “least  intrusive” 
to  the  public’s  right  to  information  about 
the  case. 

Press-Enterprise  editor  Norman  Cher- 
niss  took  a  different  view. 

“I  cannot  imagine  the  circumstances 
under  which  I,  or  the  newspaper,  would 
join  in  supporting  a  motion  for  a  change 
of  venue,”  he  told  Hurley. 

Cherniss  also  pointed  out  that  the 
murder  was  four  years  old,  that  the  de¬ 
fendant  had  been  arrested  more  than  a 
year  ago,  and  that  the  Press-Enterprise 
had  carried  no  stories  on  the  case  for 
nearly  a  year. 

“I  cannot  imagine  what  'prejudicial 
pretrial  publicity’  you  are  referring  to,” 
Cherniss  told  Hurley.  “I  am  told  that 
until  you  recently  called  our  reporter’s 
attention  to  the  fact  that  you  were  clos¬ 
ing  the  pretrial  hearing,  the  case  was 
such  a  sensation  that  he  had  been  una¬ 
ware  of  it.  .  .  .” 

J.  Hart  Clinton,  CNPA  Legal  Affairs 
Committee  chairman,  responded  to  Hur¬ 
ley’s  request  by  saying  the  matter  would 
probably  be  decided  by  the  U.S.  Su¬ 
preme  Court’s  recent  decision  in 
Richmond  Newspapers  v.  Vii^ginia  which 
held  closed  criminal  trials  to  be  contrary 
to  the  First  Amendment  in  all  but  the 
most  extreme  cases  of  uncontrollable 
and  prejudicial  publicity. 
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Recording  room 
dispute  decided 

Insofar  as  neither  a  Newspaper  Guild 
nor  a  typographical  union  contract  with 
the  New  York  Times  was  seen  to  estab¬ 
lish  facts  enough  to  settle  a  jurisdictional 
work  dispute,  the  National  Labor  Rela¬ 
tions  Board  has  turned  to  such  things  as 
the  newspaper's  past  practice,  assign¬ 
ment  and  preference  to  decide  the  con¬ 
troversy. 

At  the  same  time,  the  NLRB  made  it 
clear  it  was  awarding  the  work  to  the 
“employer's  employes  represented  by 
the  Guild,  but  not  to  any  labor  organiza¬ 
tion  of  which  these  employes  are  mem¬ 
bers.”  It  added  that  its  action  was  lim¬ 
ited  to  this  particular  controversy. 

The  disputed  work  involved  was  that 
in  the  New  York  Times'  recording  room. 
News  information  is  telephoned  into  this 
room  where  it  has  been  recorded  and 
later  transcribed  by  recording  operators 
represented  by  the  Guild. 

Before  computerization,  the  transcrib¬ 
ing  was  done  on  typewriters,  the  work 
then  edited  in  the  news  room  before 
being  sent  to  the  composing  room  for 
type-setting. 

After  computerization,  a  video  display 
terminal  replaced  the  typewriters  and 
these  VDTs  have  been  used  to  transcribe 
(or  keyboard)  the  news  material  directly 
into  the  computer,  from  which  it  can  be 
retrieved  for  review  by  editors.  The  final 
edited  copy  remains  in  the  computer  and 
employes  represented  by  New  York 
Typographical  Union  No.  6  operate 
photocomposition  typesetting  equipment 
to  compose  the  newspaper  pages. 

Both  the  typographical  union  and 
Local  3  of  the  New  York  Guild  claimed 
jurisdiction  over  the  record  room 
keyboarding  and  a  hearing  was  held  in 
New  York  during  August  of  last  year 
before  Hearing  Officer  John  R.  Westoff. 
Westoff s  recommendations  were  ap¬ 
pealed  to  the  NLRB,  which  delegated  its 
authority  to  a  3-man  panel  consisting  of 
Chairman  John  H.  Fanning,  Howard 
Jenkins,  Jr.,  and  John  A.  Penello. 

In  making  its  decision,  the  panel  said: 
“Although  the  contracts  of  each  party 
tend  to  support  its  respective  claim  to  the 
disputed  work,  the  respective  contracts 
do  not  require  an  award  to  either  party.” 

It  was  noted  that  wording  and  a  juris¬ 
dictional  diagram  in  the  typographers' 
contract  undermined  reliance  on  its  con¬ 
tent.  The  diagram  indicated  the  VDTs 
were  to  be  installed  in  the  recording 
room,  over  which  the  Guild  traditionally 
had  jurisdiction. 

The  panel  then  reviewed  the  fact  that, 
besides  employer  practice,  economy  and 
efficiency  were  better  served  by  letting 
employes  who  were  Guild  members  do 
the  disputed  work. 

It  was  also  pointed  out  that  “a  person 
transcribing  from  tapes  must  be  able  to 
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insert  punctuation  and  be  knowledgeable 
about  current  events  in  order  to  spell 
names  and  terms  properly." 

The  panel  also  pointed  out  that  “an 
award  to  employes  represented  by  the 
Guild  would  not  affect  the  job  stability  of 
the  current  employe  complement.” 

The  panel  then  concluded:  “Upon  the 
entire  record  in  this  proceeding  and  after 
full  consideration  of  all  the  relevant  fac¬ 
tors,  we  conclude  that  the  employer's 
employes  who  are  represented  by  the 
Guild  are  entitled  to  perform  the  work 
here  in  dispute.” 

Affiliated  acquires 
two  radio  stations 

Affiliated  Broadcasting  Inc.  has  ac¬ 
quired  radio  stations  WHYN-AM  and 
WHYN-FM  in  Springfield,  Mas¬ 
sachusetts  from  the  WHYN  Stations 
Corporation  for  $5.1  million. 

The  purchase  is  pursuant  to  the  terms 
of  a  purchase  and  sale  agreement  signed 
September  27,  1979.  The  Federal  Com¬ 
munications  Commission  approved  the 
transfer  of  the  licenses  to  Affiliated  on 
April  24,  1980. 

Affiliated  Broadcasting  is  a  wholly- 
owned  subsidiary  of  Affiliated  Publica¬ 
tions,  Inc.  Affiliated  Publications'  other 
wholly-owned  subsidiary  is  Globe 
Newspaper  Co.,  publisher  of  the  daily 
and  Sunday  Boston  Globe. 

Albro  B.  Gregory 
sells  Nome  Nugget 

Albro  B.  Gregory,  70,  has  sold  the 
Nome  Nugget  which  he  published  for  the 
past  11  years. 

Gregory  is  retiring  to  Fairbanks  where 
he  once  worked  on  the  News  Miner  and 
says  he  will  be  writing  his  memoirs,  an 
enterprise  suggested  to  him  by  Lowell 
Thomas. 

The  veteran  newsman  departed  Nome 
amid  a  flurry  of  community  farewells, 
including  a  dinner  attended  by  more  than 
200  of  his  friends.  The  State  Legislature 
issued  a  proclamation  honoring  him  “for 
his  contribution  to  the  spirit  of  Alaska 
journalism,  and  for  adding  his  own 
character  to  the  flavor  of  Nome.” 

Gregory  got  his  first  newspaper  job  at 
the  age  of  21  on  the  old  Seattle  Star. 
Since  then,  he  has  worked  on  21  news¬ 
papers  including  the  North  China  Daily 
News  (Shanghai),  Buenos  Aires  Herald, 
Honolulu  Bulletin,  San  Francisco  Call- 
Bulletin,  Sacramento  Union,  and  the 
New  York  Herald  Tribune. 

An  outspoken,  sometimes  irascible 
character,  Gregory  regularly  resorted  to 
blunt  language  in  his  Nome  editorials,  a 
trait  that  endeared  him  to  his  newspa¬ 
per's  readers.  He  billed  the  News-Miner 
as  “Daily  except  Monday,  Wednesday, 
Thursday,  Saturday  and  Sunday.” 


2  directors  join 
Thomson  co.  board 

Two  senior  International  Thomson  of¬ 
ficers  were  elected  to  the  board  of  the 
newly  formed  International  Thomson 
Business  Press,  Inc.: 

— Gordon  C.  Brunton,  president  of  In¬ 
ternational  Thomson  Organisation  Lim¬ 
ited  of  Toronto,  the  international  pub¬ 
lishing,  communications  and  information 
company,  publishers  of  The  Times  and 
The  Sunday  Times  of'London; 

— Michael  S.  Mander,  managing  direc¬ 
tor  and  chief  executive  of  Thomson 
Magazines,  formerly  deputy  managing 
director  of  Times  Newspapers. 

Commenting  upon  the  election  of  the 
two  board  members,  Richard  H.  Groves, 
president  and  chief  executive  officer  of 
International  Thomson  Business  Press, 
Inc.,  said  “the  election  of  these  two 
senior  officers  represents  the  strong 
commitment  by  the  company  to  the  goals 
of  ITBP  as  it  becomes  a  significant  force 
in  specialized  publications  and  informa¬ 
tion  services,  especially  in  business 
periodicals  and  related  areas. 

“We  expect  to  invest  heavily  in  prod¬ 
uct  development  and  enhancement,”  he 
said.  “Emphasis  will  be  on  long-term 
business  performance  rather  than  im¬ 
mediate  rates  of  return.” 

International  Thomson  Business 
Press,  Inc.  was  formed  May  29  of  this 
year.  Mr.  Groves  had  been  executive 
vice  president  of  the  Chilton  Company, 
and  earlier  publisher  of  Iron  Age  and  a 
publishing  vice  president  of  Chilton. 

ITPB  is  part  of  International  Thomson 
Organisation,  Inc.;  other  companies  of 
ITOI  include: 

Callaghan  &  Company,  of  Wilmette, 
IL.  (specialists  in  legal  publishing). 
Research  Publications,  Inc.,  of  Wood- 
bridge,  CT.  (micropublishing — aca¬ 
demic,  technical  and  newspapers), 
Wadsworth,  Inc.,  of  Belmont,  CA. 
(college  textbook  and  professional  book 
publishers), 

Warren,  Gorham  &  Lamont,  Inc.,  of 
Boston,  MA.  (journals,  services  and  ref¬ 
erences  in  banking,  taxation  real  estate, 
law  and  accounting). 

Dean  Schulte  resigns; 
continues  on  faculty 

Henry  F.  Schulte,  dean  of  Syracuse 
University's  S.  I.  Newhouse  School  of 
Public  Communications  since  1973,  has 
resigned  effective  July  1  but  he  continues 
as  a  member  of  the  foculty. 

Schulte,  a  former  foreign  correspon¬ 
dent  with  United  Press,  was  named  act¬ 
ing  dean  of  the  Newhouse  School  in  1972 
and  dean  the  following  year.  He  was  UP 
London  correspondent  from  1954  to  1956 
and  served  as  UP  manager  for  Spain 
from  1957  to  1962,  beginning  his  teaching 
career  at  Pennsylvania  State  University 
in  1965. 
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JWHhouMfvee  spee^  no  march  fw 
truth  is possible»-MO  ^iscaretp 
of  truth  is  usefut,*Mettera 
thousun^oM  abuse  of  free  speech 
than  doniat  of  free  speech,The 
ahum  dies  in  a  dapfbut  the  doniat 
stays  the  ttfe  of  the  pe^te^and 
entombs  the  hope  of  the  race, 

CHARLES  BRADLAUGH 

1833-1891 


I 


Some  people  in  Bradlaugh’s  day  apparently 
believed  he  himself  abused  the  free  speech  he 
believed  in.  Known  as  a  radical  and  an  atheist, 
he  was  prosecuted  for  alleged  blas¬ 
phemy  and  sedition.  His  promi¬ 
nence  through  much  of  the  19th 
century  as  a  champion  of  indi¬ 
vidual  liberty,  however,  also 
brought  him  the  opportunity  to 
serve  in  the  House  of  Commons. 

Although  almost  a  century  has 
passed  since  Bradlaugh  died,  his 
struggle  for  individual  liberty  and 
freedom  of  speech  still  goes  on  in 
many  parts  of  the  world.  Here  in  the 


newspaper  publishing  industry  who  exercise 
its  guarantee. 

As  a  major  supplier  of  newspaper 

systems  to  your  industry  for  almost 
100  years,  we’re  especially  aware  of 
the  challenges  involved  in  guarding 
so  important  a  trust.  And  because 
of  this  special  awareness,  we  see 
our  role  as  one  of  overall  service; 
of  trying  to  clear  away  as  many 
of  your  production  problems 
as  possible — so  you  can  meet 
your  challenges  and  achieve 
your  goals. 


ON^ESS 

Than  mohr  no  Umi  rr- 
spKtiiwwi  eteMBtenrnl 
or  ortMMiiw 
Sir  frff  {vmbf 
or  ofcridm  dHjmdom. 
jf  »m\»r  ffhrfms: 
ir  m  tiM  ^  ike  anfit 
prarriii^  b  ■wnNcM 
‘  prtftwnllif  ooynuiirnt 
•  nAms  (frimMtts. 


United  States,  these  freedoms  depend  on 
our  First  Amendment  —  and  on  you  in  the 


Graphic  Systems  Division, 

Rockwell  International,  3100  South  Central 
Avenue,  Chicago,  IL  60650. 


We  re  concerned.  We  re  Hockwell-Goss. 


Rockwell 

International 


...where  science  gets  down  to  business 


An  illumination  hySol  Nodel,  commissioned  by  Feters,  Griffin.  WiHtdward.  Me.,  and  reprinted  with  their  permission. 


Guild:  ‘There  should  be  a  law 
against  larger  newspaper  groups’ 


A  law  should  be  implemented  to  limit 
the  size  of  newspaper  groups  before  the 
last  of  the  fast-dwindling  independent 
dailies  disappears.  The  Newspaper  Guild 
said  (July  16)  at  its  annual  convention  in 
Toronto. 

The  union,  which  represents  32,000 
newspaper  workers  in  North  America, 
cited  the  recent  acquisition  of  the  FP 
newspaper  group  by  Thomson  Newspa¬ 
pers  Ltd.  as  a  disturbing  development  to 
those  who  value  the  pricelessness  of 
journalistic  freedom  and  diversity. 

The  convention  also  adopted  a  resolu¬ 
tion  urging  that  the  Royal  Canadian 
Mounted  Police  should  not  be  allowed  to 
put  organized  labor  under  surveillance 
by  posing  as  members  of  the  press. 


The  resolution  noted  that  an  Ontario 
Federation  of  Labor  delegate  identified  a 
photographer  as  a  Mountie  at  their 
November  convention. 

In  other  business,  the  Guild  bargaining 
committee  reported  that  17  guild  con¬ 
tracts  will  provide  an  average  minimum 
of  $500  a  week  during  the  1980  fiscal  year 
for  reporters  with  a  minimum  five  years 
experience. 

The  delegates  set  a  goal  of  $900  a  week 
for  reporters  in  this  category. 

In  addition,  the  delegates  renewed  the 
guild’s  mandate  to  continue  merger  dis¬ 
cussions  with  the  International  Typo¬ 
graphical  Union,  with  the  goal  of  reaching 
full  merger  terms  in  time  for  considera¬ 
tion  at  the  guild’s  1981  convention. 


Lawyers  Investigating 
Milwaukee  news  execs 


Two  Milwaukee  lawyers  who  repre¬ 
sent  a  man  who  has  been  the  target  of 
newspaper  investigations  into  his  ac¬ 
tivities,  are  now  investigating  the  local 
newspapers. 

Attorneys  Joseph  P.  and  John  J .  Balis- 
trieri  have  obtained  state  income  tax  in¬ 
formation  on  executives  of  The  Journal 
Company  and  one  of  its  divisions. 
Newspapers  Inc. 

Newspapers  Inc.  publishes  the  Mil¬ 
waukee  Journal  and  the  Milwaukee  Sen¬ 
tinel.  The  lawyers  also  obtained  tax  in¬ 
formation  on  three  Sentinal  editors,  a 
Sentinal  reporter  and  a  Journal  reporter. 

The  Balistrieri  brothers  represent  their 
father,  Frank  P.  Balistrieri,  who  has 
been  described  by  law  enforcement  of¬ 
ficers  as  an  organized  crime  figure  in 
Milwaukee. 

Wisconsin  law  permits  the  State  Rev¬ 
enue  Department  to  release  net  state  in¬ 
come  tax  paid  by  individuals  or  corpora¬ 
tions  to  any  state  resident  who  requests 
the  information,  and  who  states  a  reason. 
Joseph  and  John  Balistrieri  said  they 
wanted  the  information  “for  a  treatise 
concerning  corruption  in  the  local 
media.” 

Both  The  Journal  and  The  Sentinel 
have  reported  on  investigations  into  al¬ 
leged  organized  crime  activities  in  Mil¬ 
waukee,  including  investigations  by  the 
FBI  and  city,  state  and  federal  tax  au¬ 
thorities  into  the  activities  of  Frank 
Balistrieri. 

The  Balistrieri  brothers  asked  for  tax 
information  on  the  following  Journal 
Company  executives: 

Irwin  Maier,  former  chairman  of  the 
board,  now  adviser  to  the  editors; 
Donald  Abert,  chairman  of  the  board; 
Warren  J.  Heyse,  executive  vicepresi¬ 
dent  of  the  Journal  Company  and  presi¬ 
dent  of  Newspapers  Inc.;  Robert  Kahlor, 


senior  vicepresident  of  operations; 
Thomas  McCollow,  president  of  the 
Journal  Company  and  vice  chairman  of 
Newspapers  Inc.;  Robert  James,  presi¬ 
dent  and  general  manager  of  Midwestern 
Realy  Co.,  a  subsidiary  of  The  Journal 
Company. 

Also,  Newell  Meyer,  vicepresident  of 
the  Journal  Company  and  director  of 
promotion  and  research;  Robert  Wills, 
editor  of  the  Milwaukee  Sentinel;  Harry 
Sonneborn,  executive  editor  of  the  Sen¬ 
tinel,  and  Trueman  Farris,  managing 
editor  of  the  Sentinel. 

The  attorneys  also  obtained  tax  infor¬ 
mation  on  Daniel  P.  Hanley  Jr.,  a  report¬ 
er  for  the  Journal,  and  William  Janz,  a 
Sentinel  reporter. 

They  also  obtained  tax  information  on 
two  former  Journal  Company  execu¬ 
tives:  Frank  Kelly,  former  vicepresident, 
and  Eugene  Cuske,  former  vicepresident 
and  employe  relations  director. 

In  addition  to  asking  for  imcome  tax 
information  on  individual  executives  and 
reporters,  the  Balistrieris  requested  cor¬ 
porate  tax  information  on  Newspapers 
Inc.  and  on  th^  Journal  and  the  Sentinel. 

Sonneborn,  executive  editor  of  the 
Sentinel,  said  he  was  mildly  surprised  by 
the  Balistrieris’  request  for  his  state  in¬ 
come  tax  records.  “I  have  no  real  par¬ 
ticular  feeling  about,”  he  added.  “It’s  a 
record  that  any  citizen  can  acquire.” 

Moves  to  Eye  St. 

The  Washington  bureau  of  the  Los 
Angeles  Times  has  moved  into  new  of¬ 
fices  on  International  Square.  The  new 
address  is  Suite  1100,  1875  Eye  Street, 
N.W.  Washington,  D.C.  20006.  The 
phone  number  is  (202)  293-4650.  Jack 
Nelson  is  bureau  chief,  overseeing  a  staff 
of  31  people. 


Dallas  Morning  News 
promotions  reported 

Two  new  officers  were  appointed  at 
the  Dallas  Morning  News  and  a  number 
of  other  organization  changes  made  at 
the  newspaper,  according  to  an  an¬ 
nouncement  by  John  A.  Rector,  Jr., 
executive  vicepresident. 

Jeremy  L.  Halbreich  and  Harry  M. 
Stanley,  Jr.  were  promoted  to  vicepresi¬ 
dents. 

Halbreich,  marketing  and  promotion 
director  and  assistant  to  the  executive 
vice  president,  was  named  vice 
president — marketing,  responsible  for 
circulation,  marketing  and  promotion 
and  public  relations.  Halbreich  earlier 
was  assistant  to  the  vicepresident  and 
worked  through  the  newspaper’s  execu¬ 
tive  training  program  after  joining  the 
News  in  1974. 

Stanley,  display  advertising  director, 
was  named  vice  president— advertising. 
He  will  be  in  charge  of  the  advertising 
operations.  Stanley  joined  the  newspa¬ 
per  three  years  ago  and  earlier  was  retail 
advertising  manager  of  the  Detroit  News . 

“These  appointments  reflect  the  com 
tinned  growth  and  strength  of  the  Dalla^ 
Morning  News  in  this  market  and  they 
will  afford  the  newspaper  the  opportun¬ 
ity  to  better  serve  our  readers  and  adver¬ 
tisers,”  Rector  said. 

In  related  moves,  Larry  Kremer,  as¬ 
sistant  display  advertising  director,  was 
named  assistant  to  the  vice  president  of 
advertising. 

Dick  Jeffrey,  public  relations  director, 
will  become  assistant  to  executive  vice- 
president  John  Rector;  and  Duff  Daniels 
of  the  public  relations  stafi'  is  being  pro¬ 
moted  to  public  relations  manager. 

Capital  Cities  acquires 
Oregon  group 

Capital  Cities  Communications,  Inc., 
has  exercised  an  option  to  acquire  all  of 
the  stock  of  the  E)emocrat-Herald  Pub¬ 
lishing  Company,  of  Albany,  Oregon, 
owned  by  the  estate  of  the  late  Glenn 
Jackson. 

;  Capital  Cities  also  has  acquired  from 

the  remaining  stockholders  the  balance 
of  the  outstanding  shares.  The  price  paid 
r  for  the  shares  was  not  disclosed.  Capital 
Cities  had  previously  acquired  25%  of 
the  outstanding  stock  of  the  company. 

I  The  Democrat-Herald  Publishing 

Company  owns  and  operates  daily 
newspapers  in  Albany  and  Ashland, 
Oregon,  as  well  as  newspapers  published 
once,  twice,  or  three  times  weekly  in  and 
around  Gresham,  Cottage  Grove,  Leba¬ 
non,  Sandy,  Damascus,  Toledo,  New¬ 
port  News,  and  Springfield,  Oregon.  In 
addition,  the  company  publishes  Stamp 
Collector,  a  national  weekly  for  phil¬ 
atelists,  and  Stamp  Wholesaler,  publish¬ 
ed  twice  monthly  and  circulated  national¬ 
ly  to  stamp  dealers. 
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WeVe  willing  to  spend  hundreds  off 
millions  off  dollars  to  bring  you  gasoline 
ffrom  oil  shale  before  the  end  off  the  80^ 


American  oil  shale  reserves  contain 
more  oil  than  all  the  crude  oil 
reserves  of  the  Middle  East.  The 
greatest  concentration  of  this  shale 
is  located  in  western  states  such 
as  Colorado.  On  just  one  5,000- 
acre  tract  where  Amoco  and  its 
partner  are  working,  there's 
enough  shale  to  produce  up  to 
5  billion  barrels  of  oil— making  it 
one  of  the  richest  oil  reserves 
in  the  United  States. 

Right  now  we  have  $100  million 
and  nearly  six  years  invested  in  our 
pilot  oil  shale  plant.  We're  willing 
to  spend  hundreds  of  millions  of 
dollars  more  to  make  this  plant 
a  commercial  reality. 

New  American  oil  below 
world  prices 

The  technology  exists  to  separate 
refinable  oil  from  shale.  And  in 
spite  of  the  tremendous  cost,  we 
believe  that  we  can  eventually 
deliver  this  oil  at  prices  below  what 
we  will  be  paying  for  foreign  oil. 


But  there's  a  problem  beyond 
technology  that  must  be  addressed 
before  we  can  move  ahead  much 
further.  And  this  problem  is 
created  by  what  we  believe  is  the 
government's  unrealistic  level 
of  regulatory  paper  work. 

The  initial  approvals  we  received 
to  develop  the  site  we're  working 
are  good  only  for  experimental 
production,  ^fore  we  can  begin 
commercial  output  of  76,000 
barrels  per  day,  we  have  to  go 
through  the  whole  process  all 
over  again. 

Over  120  permits  just  to 
get  started 

The  first  time  around  we  had  to 
obtain  more  than  1 20  permits  and 
approvals  before  we  could  begin 
our  work.  Compiling  the  environ¬ 
mental  data  alone  cost  over 
$5  million  and  took  more  than 
2  years. 

When  regulation  gets  to  the  point 
where  it  obscures  the  original 
purpose— in  this  case,  developing 


new  American  energy— then  it's 
time  to  put  things  back  in  perspec¬ 
tive.  America  can't  afford  to  drag 
its  feet  any  longer.  Foreign  oil  is 
becoming  more  expensive  by  the 
month  and  continues  to  threaten 
the  security  of  our  country. 

The  sooner  we  can  get  on  with  the 
job  of  producing  new  American 
energy,  the  sooner  we  can  help  end 
this  dependency.  That  is  why  we 
plan  to  spend  even  more  money  In 
the  1 980's  to  make  gasoline 
from  oil  shale.  Wa  want  to  make  it 
available  on  a  large  scale  in  this 
decade. 

America  rans 
better  on 
American  oH. 


Ad  scene 


By  Dan  Lionel 


Computer  adapted  for  want  ads 

On  one  day  early  this  spring  the 
150,000  circulation  paid  New  York 
weekly,  Rupert  Murdoch’s  Village  Voice 
happily  survived  four  monumental 
changes  in  its  classified  department. 

The  paper,  which  averages  3,500  agate 
and  about  600  classified  display  ads  per 
issue,  went  on  line  with  a  specially  de¬ 
signed  for  a  weekly  paper  Burroughs 
2800  computer  system;  went  from  a  6 
column  tab  page  to  7  columns;  intro¬ 
duced  a  new  more  condensed  type  face 
and  began  to  do  business  with  a  new 
outside  typesetting  company.  Not  a  line 
was  lost  in  the  process. 

“Accuracy,”  according  to  Voice 
CAM,  John  B.  Evans,  “is  more  crucial 
on  a  weekly  than  on  a  daily  newspaper. 

If  a  telephone  number  in  an  ad  appearing 
in  a  daily  is  incorrect,  it  can  be  corrected  slack  and 
the  next  day.  A  weekly’s  classified  ad-  schedule 
vertiser  would  waste  a  week  until  the  periods  E 
correct  version  appeared  and  conceiva-  manning  b 
bly  have  no  need  for  the  ad  by  that  ^ 
time.”  For  this  reason  and  because  the  personnel 
development  and  adaptation  of  the  com- 
puter  to  the  unique  requirements  of 

weekly  publication  represented  breaking  - 

new  ground  for  both  Burroughs  and  Us-  ( 

ers’  System  Services  Inc.  of  San  An¬ 
tonio,  supplier  of  the  software,  worked  Five  hui 
on  the  Voice  project  for  over  a  year.  The  count  reps 
computer  taps  into  Murdoch’s  New  York  binders  for 
Post’s  Burrough’s  system,  but  it  requires  pared  by  C 
its  own  programming.  The  idea 

For  example,  ads  are  accepted  all  California 
week  prior  to  publication  day,  Wednes-  sociation’s 
day.  The  ads  are  stored  on  tape,  how-  and  the  Ca 
ever,  and  not  released  until  the  Monday  ing  Execui 
night  deadline  because  of  the  frequency  Two  retails 
of  cancellation  before  insertion  and  cor-  asked  that 
rections  before  insertion  that  are  particu-  rate  cards  ! 
larly  heavy  on  a  weekly  paper.  At  dead-  buy. 
line  they  are  “dumped”  with  surviving  The  CN 
ads  moving  on  to  the  typesetter.  Nov.  10)  ai 

With  much  of  the  Voice  classified  rates  then" 
charged  to  credit  cards  or  cash  with  or-  but  the  vai 
der,  the  new  system’s  simple  storage  and  are.  The  ca 
retrieval  system  has  eliminated  a  zone  editi 
bottleneck  at  the  paper.  Now  ads  can  be  split  runs 
taken  and  stored  until  the  check  arrives,  color.  The 
or  in  the  case  of  a  credit  card,  the  ads  are  advertising 
directed  to  a  single  station  for  clearance  commissio 
with  the  credit  card  company  computer,  special  ser 
Ads  may  be  instantly  called  out  of  stor-  and  sectio 
age  by  inserting  the  name  of  the  client,  or  ing  times, 
any  of  the  following;  ad  number,  phone  CNPA 
number,  1st  nine  digits  of  the  ad.  three-ring 

By  inserting  the  word  “new”  Evans  Associatio 
obtains  a  slew  of  data  that  is  most  helpful  pers  with 
to  classified  management.  In  his  dem-  whom  the 
onstration  for  the  writer,  he  called  up  “CNPA 
the  number  of  ads  taken  thus  far  that  successful 
day,  the  revenue,  and  other  data.  With  a  and  want: 
staff  of  10  full  time  people  and  28  part  step-by-st( 
timers,  knowing  the  specific  periods  of  President 


slack  and  peak  business  enables  Evans 
to  schedule  workers  at  most  appropriate 
periods.  He  recently  virtually  cut  out 
manning  between  8:30  P.M.  and  9:30 
A.M.  when  the  computer  indicated  the 
personnel  could  serve  to  better  advan¬ 
tage  in  the  late  afternoon. 


The  computer’s  ability  to  respond  to 
commands  given  in  simple  English  is  im¬ 
portant  to  Evans  because  of  the  large 
number  of  part  timers  on  the  staff.  “We 
can  actually  have  an  ad  taker  taking  ads 
after  two  hours  of  training,”  he  said.  The 
computer  acts  on  cues  like  “Help,” 
“Get,”  “Fix,”  “Kill.”  It  also  provides 
calling  up  applicable  rules  of  acceptance 
for  given  ads,  which  on  New  York’s  Vil¬ 
lage  Voice  is  extensive. 

While  the  Voice  is  now  rounding  out 
its  1st  quarter  century  of  existance, 
probably  leads  all  paid  weeklies  in  clas¬ 
sified  churning  up  some  $20,000  per 
week  in  revenue,  until  now  there  has 
been  virtually  no  solicitation  of  agate 
ads.  “It  just  grew,”  notes  Evans  who 
could  not  refrain  from  the  “better 
mousetrap”  analogy.  However,  now  in 
new  and  larger  quarters,  Evans  will  soon 
add  6  telephone  solicitors  who  he  feels 
will  be  far  more  effective  as  a  result  of 
the  computer.  “We  can  program  selling 
points  for  each  category,  competitive 
advantages,  testimonials,  etc.,”  he  said. 
“Furthermore,  with  this  system  we  can 
do  much  of  the  programming  ourselves.” 

As  for  the  economics  of  the  costly  in¬ 
stallation,  Evans  said  the  paper,  which 
has  shown  steady  growth  in  classified, 
could  handle  an  additional  35%  of  vol¬ 
ume  with  existing  personnel. 


Rate  card  project  called  a  success 


Five  hundred  major  advertising  ac¬ 
count  reps  and  agencies  have  been  sent 
binders  for  standardized  rate  cards  pre¬ 
pared  by  California  newspapers. 

The  idea  was  developed  last  year  by 
California  Newspaper  Publishers  As¬ 
sociation’s  Newspapers  First  Committee 
and  the  California  Newspaper  Advertis¬ 
ing  Executives  Association  (CNAEA). 
Two  retailers  at  the  CNAEA  convention 
asked  that  newspapers  standardize  their 
rate  cards  so  ad  space  would  be  easier  to 
buy. 

The  CNPA  accepted  the  plan  (E&P, 
Nov.  10)  and  it  was  off  and  running.  The 
rates  themselves  are  not  standardized, 
but  the  various  kinds  of  space  available 
are.  The  card  lists  rates  for  such  things  as 
zone  editions,  special  ROP  units  and 
split  runs  in  both  black  and  white  and 
color.  The  card  also  contains  the  paper’s 
advertising  and  production  executives; 
commission  and  cash  discount  policy; 
special  services,  special  pages,  columns 
and  sections;  copy  regulations  and  clos¬ 
ing  times. 

CNPA  supplies  advertisers  with  a 
three-ring  binder  bearing  its  logo.  The 
Association  also  has  furnished  newspa¬ 
pers  with  a  list  of  the  advertisers  to 
whom  the  binders  have  been  sent. 

“CNPA  is  extremely  pleased  with  the 
successful  culmination  of  this  project 
and  wants  to  acknowledge  CNAEA’s 
step-by-step  support  for  it,”  said  CNPA 
President  Robert  Lynch.  “This  has  been 


an  exciting  venture  for  all  of  us  and 
should  really  make  space  buyers  sit  up 
and  take  notice.” 


CWO&O  names 
new  executives 

States  D.  Tompkins,  president  and 
chief  executive  officer  of  Cresmer, 
Woodward,  O’Mara  &  Ormsbee,  Inc., 
announced  executive  promotions  in  sev¬ 
eral  CWO&O  offices. 

Charles  S.  McNally,  senior  vicepresi¬ 
dent,  was  appointed  to  the  newly  created 
position  of  Eastern  Regional  Manager. 
He  will  be  responsible  for  CWO&O  of¬ 
fices  located  in  New  York,  Boston, 
Philadelphia,  Atlanta,  and  Miami,  and 
for  the  territories  served  by  those  of¬ 
fices.  He  joined  the  company  in  1966, 
and  has  been  New  York  Manager  since 
1974. 

John  J.  Bolster,  vicepresident,  was 
appointed  New  York  Manager,  succeed¬ 
ing  McNally.  He  joined  the  New  York 
sales  force  in  1972,  and  has  functioned  as 
Assistant  Manager  since  1976. 

Effective  September  1,  Richard  A. 
Mitchell,  currently  on  the  sales  staff  of 
the  Los  Angeles  office,  will  become 
vicepresident  and  Chicago  Manager,  re¬ 
porting  to  the  Midwest  Regional  Man¬ 
ager.  Mr.  Mitchell  joined  CWO&O-Los 
Angeles  in  1978. 
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CUSTOMER  INFORMATION  FROM  GENERAL  MOTORS 


HOW  TO  SAVE  FUEL 

Mnum  Toim  soBOMER  racimoN 

ENGINE  TUNING,  TIRE  PRESSURE,  AND  HOW  YOU  DRIVE  MAKE  A  BIG  DIFFERENCE. 


You’re  sure  to  be  on  the 
move  this  summer.  With  gas 
more  expensive,  you  may 
find  helpful  a  few  simple  re¬ 
minders  on  the  best  ways  to 
get  maximum  mileage.  They 
won’t  take  a  lot  of  time,  and 
may  save  you  a  fair  amount 
at  the  gas  pump. 

A  car  that  is  properly 
tuned  and  maintained  will 
be  the  most  fuel-efficient. 
Newer  GM  cars  require  less 
routine  maintenance  than 
older  ones,  but  all  cars  re¬ 
quire  some  periodic  check¬ 
ups.  Fouled  spark  plugs, 
improper  spark  timing  or 
clogged  oil  and  air  filters  all 
can  reduce  mileage  signifi¬ 
cantly.  So  be  sure  to  follow 
the  maintenance  program  in 
your  GM  Owner’s  Manual 
and  Maintenance  Schedule. 

Underinflated  tires 
waste  lots  of  gas.  Tires  that 
are  too  soft  have  a  higher 
rolling  resistance,  which 
forces  the  engine  to  work 
harder  and  to  use  more  fuel. 
So  have  the  tire  pressures 
checked  periodically,  or  use  a 
tire  gauge  yourself,  to  be  sure 
your  tires  are  inflated  to  the 
pressure  recommended  in 
the  GM  Owner’s  Manual. 


Use  your  air  condi¬ 
tioner  prudently.  Whenever 
possible,  use  the  vent  position 
on  the  air  conditioner  to  cir¬ 
culate  air;  it’s  not  only  quieter 
and  cleaner  than  opening  the 
windows  all  the  way,  but  your 
car  presents  less  wind  resist¬ 
ance  with  the  windows  up.  If 
you  park  in  the  shade,  your 
car  will  be  cooler  when  you 
get  in,  so  it’ll  be  easier  to  keep 
comfortable  without  making 
the  air  conditioner  work  so 
hard. 

Keeping  the  proper 
amount  of  coolant  in  the  ra¬ 
diator  will  help  prevent 
your  car  from  overheating. 

It  won’t  save  fuel,  but  it  may 
save  expensive  towing  costs. 
A  lot  of  people  think  it’s  okay 
just  to  add  extra  water,  but 
that  can  actually  cause  the 
mixture  in  your  radiator  to 
boil.  Coolant— a  50/50  mix¬ 
ture  of  ethylene  glycol  anti¬ 
freeze  and  water— raises  the 
boiling  temperature  and  will 
therefore  help  prevent  over¬ 
heating. 

Yoiur  driving  habits  are 
probably  the  most  impor¬ 
tant  factor  of  all  in  saving 
fuel.  The  best  advice  we  can 
give  is  to  drive  at  moderate 
speeds  and  accelerate  evenly. 
For  example,  jackrabbit 
starts  take  much  more  gaso¬ 
line  than  gradual  accelera¬ 
tion.  Frequent  stops  will  also 
cost  you  fuel,  because  every 
"pump”  of  the  accelerator 
means  extra  gas  going  through 
the  carburetor.  Also,  "riding 


the  brake”  creates  a  lot  of 
unnecessary  friction  and 
wastes  gas. 

Extra  weight  in  your 
trunk,  such  as  tire  chains, 
golf  clubs  you  don’t  plan  to 
use,  even  unnecessary  lug¬ 
gage,  takes  more  gas  to  haul. 
And  finally,  driving  at  high 
speeds  substantially  reduces 
fuel  economy.  So  observing 
the  55  mile  per  hour  speed 
limit  makes  economic  sense 
and  may  save  lives,  too.  Tests 
confirm  that  you  can  get 
approximately  20%  better 
mileage  by  driving  at  50  miles 
per  hour  than  at  70  miles  per 
hour. 

Attention  to  routine 
maintenance  and  modera¬ 
tion  in  how  you  drive  are  the 
keys  to  getting  the  best  mile¬ 
age  from  your  car  during  this 
summer.  That’ll  save  you 
money  and  help  make  sure 
that  there’s  enough  gas  for 
others  to  enjoy  a  summer  va- 

cation,  too. _ 

This  advertisement  is  part  of 
our  continuing  effort  to  give  cus¬ 
tomers  useful  information  about 
their  cars  and  trucks  and  the 
company  that  builds  them. 

General  Motors 

People  building  transportation 
to  serve  people 


Solar  energy 
to  heat/cool 
Troy  News  addition 

The  Troy  (Ohio)  Daily  News  has  an¬ 
nounced  plans  for  an  addition  to  its  build¬ 
ing  which  will  be  a  thermal  envelope 
structure,  using  passive  solar  energy  for 
heating  and  cooling. 

The  addition  will  be  like  a  building 
within  a  building  thus  the  “envelope”  ef¬ 
fect.  Air  will  circulate  completely  around 
the  inner  structure,  keeping  the  inside 
temperature  consistently  comfortable. 
The  area  between  the  walls  will  have 
hundreds  of  flowers  and  plants,  creating 
an  indoor  patio  or  greenhouse. 

The  addition  will  house  the  news  de¬ 
partment. 

R.  George  Kuser  Jr.,  president  of  the 
Troy  Daily  News,  Inc.,  has  studied  the 
concept  of  the  thermal  envelope  building 
and  hopes  “it  will  serve  as  an  inspiration 
to  area  builders  and  contractors,  as  well 
as  others  across  the  nation  as  a  way  to 
conserve  energy  by  using  a  source  alter¬ 
nate  to  fossil  fuels.” 

The  new  building,  which  will  be  ap¬ 
proximately  4,000  square  feet  and  cost  in 
the  area  of  $225,000,  will  be  attached  to 
the  south  side  of  the  existing  structure, 
which  was  built  in  1918.  Construction  is 
expected  to  begin  late  this  summer  with 
occupancy  planned  for  early  next  year. 

At  the  same  time,  publisher  Joel 
Walker  announced  plans  for  extensive 
remodeling  of  the  existing  building, 
which  will  house  the  advertising,  circula¬ 
tion,  production  and  business  depart¬ 
ments  of  the  newspaper. 

Walker  pointed  out  another  fact  in  the 
decision  to  builtf  the  addition.  “When 
many  newspapers  across  the  country 
have  decided  to  move  out  of  town  and 
glass-enclosed  press  bay,  150  feet  long  build  new  buildings,  we  felt  it  was  very 
and  almost  three  stories  high.  important  to  our  community  to  remain  in 

Q  I  J  .  .  the  downtown  area.  We  hope  this  will 

K0CyCIGG  nOWSprint  strengthen  the  downtown  area  of  Troy.” 

nlant  tn  ctart  in  The  Troy  Daily  News,  Inc.  publishes 

plant  It/  atait  lll  Ol  seven  days  a  week,  five  afternoons  with 

The  Ontario  Paper  Company,  Thorold,  morning  papers  on  Saturday  and  Sunday 
Ontario,  said  that  it  expects  to  receive  (theM/aw/  Valley  Sunday  News).  It  also 
first  shipments  of  waste  newspapers  this  publishes  a  free  distribution  weekly,  the 
fall  to  a  major  recycling  program.  Miami  Valley  Wednesday  News,  and  has 

The  company  is  building  a  deinking  three  channels  on  the  local  cable  televi- 
plant,  the  largest  in  Canada,  as  part  of  a  system. 

$260  million  modernization  and  expan-  Haill#  QaifAQ 

sion  of  its  newsprint  operations  in  tlallj  oavco 

Thorold  The  plant  is  expected  to  start-  fjreWOrKS  dlSplaV 
up  in  late  1981.  Target  for  first  year  col-  ^  ^ 

lections  is  60,000  tons  to  be  increased  The  Iron  Mountain  (Mich.)  Daily 
each  year  to  reach  100,000  tons  annually  News  contributed  $1,200  to  the  local 
in  1984.  Jaycees  which  enabled  the  group  to  hold 

Recycled  fiber  will  provide  25%  of  the  its  annual  fireworks  display  on  July  4. 
company’s  total  future  requirement  with  The  Jaycees  conduct  a  fund  drive  an- 
the  rest  being  virgin  fiber  from  wood  nually  to  support  the  purchase  of 
harvested  on  leased  limits  in  northern  fireworks.  This  year’s  drive  was  far  short 
Ontario.  of  the  necessary  amount  and  the  Daily 

The  company  is  setting  up  an  organiza-  News  management  offered  to  put  in 
tion  to  work  with  municipalities  in-  whatever  was  necessary  to  put  on  the 
terested  in  recycling  newspapers.  program. 
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STARTING  the  first  run  of  the  paper's  new  Metro  offset  presses.  Left  to  right;  John 
Royce,  assistant  production  manager,  Gertrude  Morbley,  veteran  employe,  Creed 
Black,  publisher,  Phil  Eaton,  vicepresident/director  of  production. 


Lexington  Ky.  papers  on  new  presses 


Lexington  (Ky.)  Herald-Leader  has 
moved  one  step  closer  to  occupation  of 
its  new  $23-million  production  plant/ 
office  complex,  according  to  Creed 
Black,  chairman  and  publisher  of  the 
morning  Lexington  Herald  and  afternoon 
Lexington  Leader. 

The  firm’s  $8.5  million  Goss  Metro 
offset  presses  began  rolling  for  the  first 
time  Wednesday  (June  4),  printing  the 
newspaper’s  first  offset  publication, 
Sunday’s  “TV  Spotlight.” 

The  quarterfold  publication  was  pro¬ 
duced  on  three  units  of  the  two  story  high 
presses.  Five  additional  units  are 
scheduled  to  begin  operations  this  week, 
said  Black. 

By  mid-July,  the  afternoon  Leaderwill 
be  published  at  the  new  plant.  Black  con- 
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Newspeople  in  the  news 


The  Newspaper  Personnel  Relations 
Association  recently  elected  the  followr 
.ing  officers  to  its  board  of  directors: 
Robert  B.  Hidgon,  Detroit  News,  suc¬ 
ceeds  GeorgeD.  Veon,  Lee  Enterprises, 
Davenport,  Iowa,  as  president;  James G. 
Banman,  Denver  Post,  was  named  vice 
president;  and  Diane  S.  Large,  Oakland 
(Calif.)  Tribune,  elected  secretary-trea¬ 
surer. 

Hi  * 

Dawn  Mancuso  was  appointed  recently 
to  the  sales  staflF  of  SUNDAY  Magazine 
and  Metro  Comics  in  Metropolitan  Sun¬ 
day  Newspapers’  Chicago  office.  She 
has  been  with,  the  company  10  years  in 
secretarial  and  administrative  posts. 

*  *  ♦ 

David  Tibbetts,  classified  advertising 
manager  of  the  Des  Moines  Register  and 
Tribune  since  January  of  1976,  was  pro¬ 
moted  to  advertising  director.  He  re¬ 
places  Roy  Follett  who  resigned  to  ac¬ 
cept  another  position.  Tibbetts  joined  the 
Register  and  Tribune  in  1967  as  a 
member  of  the  classified  advertising 
street  staff. 

♦  *  * 

Chris  Jennewein  was  appointed  assis¬ 
tant  business  editor  and  Steve  Johnson, 
business  reporter,  at  the  Atlanta  Con¬ 
stitution.  Jennewein  was  awarded  a  grant 
from  the  Scripps-Howard  Foundation 
and  spent  a  year  at  the  London  School  of 
Economics  before  joining  the  Atlanta 
Constitution  in  1979  as  a  national  desk 
editor.  Johnson  joined  the  newspaper 
last  year  on  general  assignment  after 
working  as  chief  investigator  for  the  state 
consumer  protection  office  and  as  a  pro¬ 
gram  planner  with  the  state  energy  of¬ 
fice. 


For  Aug.  15th  Publication! 

“AN  INVENTORY  OF 
STATE  AND  LOCAL  INCOME 
TRANSFER  PROGRAMS” 

by 

Dr.  William  J.  Lawrence 
and  Stephen  Leeds 
Foreword  by 
Dr.  Leonard  M.  Greene 
“a  unique  publishing  achievement — 
never  before  has  the  huge  range  cf 
non-Federal  social  programs  been 
identified” 

•  describes  633  state  and 
local  “welfare”  programs 
•  pinpoints  $50  billion 
in  welfare  spending 

$1200 

at  your  bookdealer  or 

THE  INSTITUTE  FOR 
SOCIOECONOMIC  STUDIES 

White  Plains,  N.Y.  10604  (914)  428-7400 
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CORPORATE  DIRECTOR— Charles  K. 
Winston,  Jr.  is  the  newly  named  corpo¬ 
rate  director,  information  systems  plan¬ 
ning,  for  Harte-Hanks  Communications, 
Inc.  He  will  be  responsible  for  develop¬ 
ing  a  corporatewide  information  .sys¬ 
tems  plan  for  Harte-Hanks.  Winston 
was  director  of  computer  systems  for 
Smith  Kline  and  French  Laboratories, 
Philadelphia,  and  held  information  sys¬ 
tems  and  marketing  related  positions 
with  IBM,  General  Electric  and  Pet,  Inc. 


John  C.  Merrill,  veteran  journalist 
and  teacher,  assumed  directorship  of  the 
Louisiana  State  University  School  of 
Journalism,  succeeding  Ronald  G. 
Hicks,  who  is  returning  to  teaching.  Mer¬ 
rill  was  named  to  the  university’s  jour¬ 
nalism  hall  of  fame  for  teaching  and  pub¬ 
lishing  achievements.  Merrill  formerly 
taught  at  the  University  of  Missouri  15 
years. 

*  >ic  * 

Hartley  Steward,  managing  editor  of 
the  Toronto  Star  for  almost  3  years,  re¬ 
signed  July  23  and  was  succeeded  by 
deputy  managing  editor  Stephen  Pether- 
bridge. 

♦  ♦  ♦ 

Clint  Rierson  is  the  new  production 
director  of  the  Detroit  Free  Press,  re¬ 
sponsible  for  operation  of  the  new  river¬ 
front  printing  facility.  Jim  Norris  was 
named  operations  manager. 

♦  *  ♦ 

John  J.  McCabe,  a  former  senior  vice- 
president  of  the  New  York  Times  Com¬ 
pany  and  executive  deputy  director- 
office  of  operations,  for  Mayor  Edward 
Koch  of  New  York  City,  was  appointed 
general  manager  in  charge  of  daily  opera¬ 
tions  of  the  Philadelphia  Bulletin. 


Richard  J.  Trent  was  named  general 
manager  of  the  Seattle  Post-Intelli¬ 
gencer,  stepping  up  from  sales  and  mar¬ 
keting  director.  He  joined  the  newspaper 
as  advertising  director  in  April,  1977,  and 
earlier  was  with  the  Washington  Post  in 
advertising. 

^ 

Scott  Henyan  was  appointed  classified 
advertising  manager  of  the  Yakima 
(Wash.)  Herald-Republic,  moving  from 
the  San  Francisco  Progress,  where  he 
was  retail  advertising  manager. 

♦  .  ♦  * 

Thomas  G.  Herrmann  was  promoted  to 
the  new  post  of  administrative  manager/ 
circulation  of  the  Pittsburgh  Press  Com¬ 
pany.  With  the  Press  since  1963,  he  was 
most  recently  circulation  operations 
manager. 

♦ 

Thomas  A.  Hill  joined  the  Aroostook 
Republican  and  News  in  Caribou, 
Maine,  as  editor.  A  former  editor  of  the 
Waldo  boro  Weekly  in  Maine,  Hill  re¬ 
turned  to  the  state  after  a  year  as  a  fea¬ 
ture  writer  for  Suburban  Sun-Times, 
Chicago. 

* 

Geoffrey  Miller,  European  sports 
editor  of  the  Associated  Press,  was 
awarded  the  bronze  medal  of  the  Olym¬ 
pic  Order  for  his  12  years  of  reporting  on 
Olympic  Games  and  the  International 
Olympic  Committee.  Lord  Killanin,  out¬ 
going  president  of  the  I(X^,  announced 
the  award  to  journalists  prior  to  start  of 
the  Moscow  Summer  Olympics. 

♦  9(c  :|c 

Jack  Horn,  founder  and  president  of 
the  Free  Press  Newspaper  Group,  Car- 
pentersville.  Ill.,  retired  from  active  par¬ 
ticipation  in  the  corporation,  leaving  Ken 
Johnson  as  sole  owner  of  the  t3-news- 
paper  chain.  Horn  agreed  to  a  10-year 
consulting  contract  with  the  papers. 

rflt  Hit 

Marie  Kilday,  city  reporter,  Houston 
Chronicle,  moved  to  Austin  bureau  suc¬ 
ceeding  Richard  Fly,  who  joined  the 
Washington  bureau  of  the  Dallas  Times 
Herald.  Bruce  Spinks  joined  the  Chroni¬ 
cle  copy  desk  from  the  Honolulu  Adver¬ 
tiser. 

*  ^ 

Fred  Fogarty,  former  real  estate 
editor  of  the  Miami  Herald  and  former 
business  editor  of  the  For<  Lauderdale 
News,  was  appointed  editor  of  the 
weekly  Miami  Business  Journal 
scheduled  to  begin  regular  publication 
September  15. 

Also,  Stuart  Stark,  who  was  advertis¬ 
ing  director  of  several  business/legal 
newspapers,  including  the  Miami  Review 
and  Commercial  Record  of  West  Palm 
Beach,  was  appointed  advertising  man¬ 
ager. 

The  business  weekly  is  being  pub¬ 
lished  by  Houston-based  Cordovan  Cor¬ 
poration,  which  is  owned  by  E.  W. 
Scripps  Company. 
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Robert  M.  Hitt  III  Elizabeth  P.  Latt 


COLUMBIA  EDITORS — Elizabeth  Phillips  Latt,  recently  with  the  Co¬ 
lumbia,  S.C.,  Associated  Press  bureau,  was  named  news  editor  of  the 
Columbia  Record,  succeeding  Robert  M.  Hitt  III,  who  moved  to  city 
editor.  Hitt  succeeds  Harry  Logan,  now  with  The  State,  Columbia.  Latt, 
'whose  husband  Skip  is  sports  editor  of  the  Orangeburg  (S.C.)  Times 
and  Democrat,  began  her  career  with  the  Record  and  then  joined  AP  in 
1976.  Hitt  has  been  with  the  Record  since  1974,  and  his  wife  is  an 
assistant  U.S.  Attorney  for  South  Carolina. 


Ann  Clark  was  promoted  to  metro 
editor  of  the  Greenville  (S.C.)  News  from 
Sunday  editor  of  the  News  and  Pied¬ 
mont. 

*  ♦ 

Les  Pyette,  senior  assistant  managing 
editor  of  the  Toronto  Sun,  was  appointed 
editor  in  chief  of  the  Calgary  Sun,  for-  . 
merly  the  Calgary  Albertan,  which  was 
bought  by  the  Toronto  Sun  Publishing 
Corporation  in  June  from  Thomson 
Newspapers  Ltd.  The  first  edition  of  the 
Calgary  paper  hits  the  streets  August  3. 

^  ^ 

Charles M.  Gabrielson  was  appointed 
director  of  classified  advertising  for 
Gannett  Westchester  Rockland  News¬ 
papers,  White  Plains,  N.Y.  He  was  retail 
advertising  manager. 

♦  ♦  * 

Douglas  C.  Crichton,  formerly  an 
editorial  writer  for  the  Los  Angeles 
Herald  Examiner,  joined  the  public  in¬ 
formation  staff  of  The  Rand  Corporation, 
Santa  Monica,  California.  Crichton  is 
also  a  novelist  and  free  lance  writer. 

*  *  ♦ 

Ellen  Gonzalez,  former  reporter  for 
the  San  Juan  (P.R.)  Star,  joined  Dailey 
&  Associates,  San  Francisco,  as  assis¬ 
tant  account  executive.  She  has  written 
for  Fairchild  Publications  in  New  York 
and  the  New  York  Times. 

*  * 

Mel  Woody,  formerly  assistant  sports 
editor  and  columnist  for  the  Cincinnati 
Enquirer,  was  appointed  executive 
sports  editor  of  the  Miami  News. 

i/i  ifi  if. 

Sandra  L.  Dickey,  former  Living 
editor  of  the  Saginaw  News,  was  named 
an  assistant  metropolitan  editor.  Ken¬ 
neth  A.  Tabacsko  succeeds  Dickey  as 
Living  editor,  moving  from  news  and 
sports  reporter. 

♦  *  ♦ 

Trenton  (N.J.)  Times  staffers  Rem 
Rieder,  Sally  Lane  and  Harry  Blaze 
were  named  assistant  managing  editors. 

*  ilt 

Tom  Hill,  publisher  of  the  Oak  Ridger, 
is  the  new  president  of  the  Tennessee 
Press  Association,  succeeding  J.  Owen 
Burgess  of  the  Brownsville  States- 
Graphic. 

♦  *  * 

Robert  C.  Sadler,  Waco  (Tex.)  Tri¬ 
bune-Herald,  was  promoted  to  associate 
editor  from  managing  editor.  Succeeding 
Sadler  as  managing  editor  is  William  A. 
Brown,  former  city  editor.  Lin  Mills,  as¬ 
sistant  city  editor,  becomes  city  editor, 
and  reporter  DavidBarron,  assistant  city 
editor. 

i/i  if  if 

Joseph  A.  Costanza  was  promoted  to 
business  editor  of  the  Phoenix  (Ariz.) 
Gazette  from  copy  editor.  Earlier  he  was 
a  copy  editor  with  Dow  Jones  News  Ser¬ 
vice  in  New  York. 
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Godfrey  W.  Stancill,  publisher  of  the 
Suffolk  (Va.)  News-Herald,  is  the  newly 
elected  president  of  the  Virginia  Press 
Association.  Other  officers  are:  William 
J.  Hendrick,  Big  Stone  Gap  Post,  presi¬ 
dent-elect;  Frank  D.  Simmons,  Newport 
News  Times-Herald,  vicepresident; 
Thomas  S.  Wuriu,  Journal  Newspapers, 
Springfield,  secretary,  and  Ben  J.  Bow¬ 
ers,  Roanoke  Times  and  World-News, 
treasurer. 

ite  :)e 

Richard  C.  Garvey,  editor  of  the 
Springfield  (Mass.)  Daily  News,  stepped 
down  as  chairman  of  the  board  of  trust¬ 
ees  and  of  the  corporation  of  Springfield 
College  after  a  four-year  stint.  He  agreed 
to  continue  as  a  college  trustee. 

*  *  * 

Ron  Nance,  former  sports  writer  for 
the  Oklahoma  City  Times  and  Daily 
Oklahoman — named  president  of  the  Ok¬ 
lahoma  City  Stars,  professional  hockey 
club. 

if  if  if 

Walter  Guzzardi,  Jr.,  a  member  of 
Fortune  magazine's  board  of  editors,  will 
receive  a  1980  Gerald  Loeb  Award  for 
distinguished  business  and  financial 
journalism  October  7  in  Los  Angeles. 
Guzzardi' s  article  “Demography's  Good 
News  for  the  Eighties''  was  chosen  best 
single  in  a  national  magazine  during 
1979. 

if  *  * 

James  Reston,  New  York  Times  col¬ 
umnist,  was  commencement  speaker  and 
recipient  of  an  honorary  Doctor  of  Liter¬ 
ature  degree  at  Southeastern  Massa¬ 
chusetts  University,  North  Dartmouth. 


Changes  in  the  management  of  Cox 
Enterprise  publications  in  Arizona  in¬ 
clude: 

Charles  A.  Wahlheim,  publisher  of 
the  Mesa  Tribune,  placed  in  charge  of  all 
Cox  operations  in  the  state.  Dwayne 
Meininger,  former  advertising  director, 
to  general  manager  of  the  Tempe  Daily 
News.  Richard  Tracy,  editorial  consul¬ 
tant  for  Thompson  Newspapers,  to 
executive  editor  in  Tempe. 

Jack  Egan,  vicepresident  of  Van  Dee 
Publications  of  Huntington  Beach, 
California,  appointed  general  manager  of 
the  Arizona  Penny  Saver.  Founders  of 
the  Penny  Saver,  Gerald  Story  and  Steve 
Ellman,  left  the  publication  to  do  con¬ 
sulting  work  in  the  shopper  field  on  a 
national  level. 

♦  *  ♦ 

Wallace  Goodman,  publisher  of  the 
Nowata  (Okla.)  Daily  Star,  was  named 
to  the  Board  of  Regents  of  Claremore 
(Okla.)  Junior  College. 

(Continued  on  page  26) 
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News  people 

(Continued  from  page  25) 


LIFESTYLES  EDITOR— Ellen  Kam- 
pinsky,  editor  of  the  Dallas  Morning 
News  Today  section  was  promoted  to 
lifestyles  editor.  She  will  be  responsible 
for  the  FashionIDallas,  Guide,  Enter¬ 
tainment,  Good  Eating,  and  Today  sec¬ 
tions.  Kampinsky's  earlier  respon¬ 
sibilities  included  the  FashionIDallas 
section. 


News  department  promotions  and  ad¬ 
ditions  at  the  Dallas  Morning  News  in¬ 
clude: 

Former  features  editor  for  D 
Magazine,  Lindsay  Heinsen,  is  now 
home  furnishings  editor.  Glenna  Whit¬ 
ley,  former  reporter  for  Brazosport 
(Texas)  Facts,  moves  to  staff  writer  for 
FashionIDallas,  replacing  Keith  Ander¬ 
son,  who  assumes  Ed  Bark’s  position  as 
feature  writer  for  Today.  Bark  recently 
moved  to  radio-TV  editor. 

Shirley  Newsom,  former  copy  editor 
for  the  Corpus  Christi  Caller,  is  now  uni¬ 
versal  desk  copy  editor.  Chuck  Cook  and 
Brad  Bailey  joined  the  city  desk  general 
staff — Cook  for  the  Port  Arthur  News 
and  Bailey  from  the  Waco  Tribune-Her¬ 
ald. 

Lanette  Causey  replaced  Carla  Witt 
as  TV  Channels  editor,  and  Jennifer 
Tucker  moved  to  Causey’s  position. 

Broc  Sears  joined  the  news  art  de¬ 
partment  as  production  coordinator, 
from  North  Texas  State  University’s 
graphics  department. 

*  >K  * 

William  C.  Shilstone  was  appointed 
city  editor  of  the  Peninsula  Times 
Tribune,  Palo  Alto,  with  Paul  S.  Voakes, 
an  assistant  city  editor,  named  to  suc¬ 
ceed  him  as  deputy  city  editor.  Both 
have  been  with  the  Peninsula  Times 
Tribune  and  its  predecessors,  the  Palo 
Alto  Times  and  Redwood  City  Tribune 
since  entering  journalism. 
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David  Mason,  veteran  foreign  service 
newsman  for  The  Associated  Press,  was 
named  chief  European  correspondent 
and  head  of  diplomatic  coverage  in 
Europe.  Mason,  who  directed  news 
coverage  in  Paris,  Saigon,  Moscow  and 
London,  became  chief  of  the  London 
bureau  in  1977.  He  will  be  based  in  Lon¬ 
don. 

Myron  Belkind,  managing  director  of 
The  Associated  Press  Ltd.,  will  assume 
administration  of  the  London  bureau. 

9|C  9|C  * 

Roger  J.  Huntziner  was  named  circu¬ 
lation  manager  of  the  Columbus  (Ind.) 
Republic  replacing  Kevin  Flinn,  who  re¬ 
signed.  Robert  Garrett  was  named  as¬ 
sistant  circulation  manager. 

^  9|c  ’k 

Two  promotions  were  recently  an¬ 
nounced  by  the  Aurora  (Ill.)  Beacon- 
News.  Sidney  B.  Faulkner  has  suc¬ 
ceeded  Joe  Popp  as  the  suburban  circula¬ 
tion  manager  with  Popp  currently  dis¬ 
patch  manager.  Faulkner  was  a  division 
manager.  Jeffery  H.  Miller,  also  a 
division  manager,  moved  to  the  newly 
created  position  of  training  and  de¬ 
velopment  manager.  A  mid-April  an¬ 
nouncement  in  E&P  incorrectly  identi¬ 
fied  the  newspaper  as  the  Akron  Beacon- 
News. 

♦  *  * 

Tom  Brasfield  joined  Natchez  (Miss.) 
Newspapers  Inc.,  as  vicepresident-pro¬ 
duction  after  five  years  with  Newspaper 
Electronics  Co.,  where  he  was  national 
sales  and  customer  service  manager.  He 
will  be  based  with  the  Natchez  Democrat 
but  serve  as  production  consultant  with 
other  Boone  Newspapers  Inc.,  proper¬ 
ties. 

*  *  * 

L.  Richard  Sass  is  the  new  circulation 
operations  manager  at  the  Fort  Myers 
(Fla.)  News-Press .  He  recently  received 
his  masters  degree  in  business  adminis¬ 
tration  from  Kansas  University  and  was 
district  manager  for  the  Lawrence  (Kan.) 
Journal-World  and  served  as  a  News- 
Press  intern  last  summer. 

♦  *  * 

MichaelC.  MiLLERjoined  the  Dubuque 
(Iowa)  Telegraph  Herald  as  an  advertis¬ 
ing  representative.  He  was  a  free  lance 
photographer  in  Lincoln,  Nebraska,  and 
a  1979  graduate  of  the  University  of  Neb¬ 
raska. 

♦  ♦  ♦ 

Bill  Williamson  recently  was  deco¬ 
rated  with  the  Brazilian  government’s 
“Order  of  Rio  Branco’’  award  in  cere¬ 
monies  conducted  by  President  Joao 
Figueiredo.  Williamson  was  editor  and 
managing  partner  of  the  Brazil  Herald 
for  nearly  20  years.  Last  year  his  paper 
was  sold  to  a  Brazilian  group  which 
launched  the  Latin  America  Daily  Post, 
of  which  he  is  now  director  of  regional 
operations  in  Rio  de  Janeiro.  He  has  re¬ 
sided  in  Brazil  for  24  years. 


J.  Roger  Grier 


Grier  named  Hearst 
newspaper  exec 

J.  Roger  Grier  was  named  a  vicepresi¬ 
dent  and  group  executive  for  newspapers 
by  The  Hearst  Corporation. 

The  announcement  was  made  by 
Frank  A.  Bennack,  Jr.,  president  and 
chief  executive  officer  of  The  Hearst 
Corporation,  and  Robert  J.  Danzig, 
vicepresident  and  general  manager  of 
newspapers.  Grier  will  report  to  Danzig 
and  will  be  assigned  to  oversee  opera¬ 
tions  at  several  of  the  corporation’s  13 
newspapers. 

Grier,  47,  was  publisher  of  Capital 
Newspapers,  Albany,  New  York,  a  divi¬ 
sion  of  the  Hearst  Corporation,  since 
February,  1977.  He  will  continue  in  that 
post  until  a  successor  is  named. 

“Roger  Grier  has  been  an  outstanding 
publisher  of  our  Albany  newspapers  and 
will  be  an  important  addition  to  our  cor¬ 
porate  team,”  Bennack  said.  “His  ap¬ 
pointment  is  part  of  an  overall  plan  to 
broaden  corporate  management  in  re¬ 
sponse  to  the  company’s  growth  and 
widening  acquisition  program.” 

Prior  to  joining  Hearst  in  Albany, 
Grier  was  publisher  of  the  Trenton  (N.J.) 
Times.  He  has  held  various  advertising 
and  management  positions,  including 
general  manager  of  the  Duluth  (Minn.) 
News-Tribune  and  Herald.  He  began  his 
iiewspaper  career  more  than  20  years  ago 
with  the  Bemidji  (Minn.)  Pioneer. 

To  direct  PR 

for  Commerce  Dept. 

Malcolm  Barr,  whose  career  has  in¬ 
cluded  many  assignments  for  the  As¬ 
sociated  Press,  has  been  appointed  direc¬ 
tor  of  news  relations  for  the  U.S.  De¬ 
partment  of  Commerce. 

Previously,  Barr  was  director,  office 
of  public  information.  Law  Enforcement 
Assistance  Administration,  from  1975 
until  this  year. 
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Weekly  paper 
satisfies  most 


HALL  OF  FAME — Harold  Schwartz  (left),  president  of  the  International  Circula¬ 
tion  Manager's  Association  and  circulation  director  of  the  Milwaukee  Journal 
and  Sentinel,  beams  his  approval  as  C.K.  (Ken)  Jefferson  is  inducted  into  the 
Newspaperboy  Hall  of  Fame.  The  ceremony  took  place  during  ICMA's  annual 
meeting  in  Kansas  City  last  month.  Jefferson  began  his  career  in  1904  at  the 
age  of  eight,  carrying  newspapers  for  Chicago  dailies.  He  joined  the  circulation 
department  of  the  Des  Moines  Register  and  Tribune  in  1917  and  was  named 
circulation  director  in  1957.  Considered  the  father  of  the  newspaper  in  educa¬ 
tion  movement,  Jefferson  is  also  the  author  of  the  profession's  bible.  Carrier 

Leadership. 


local  ad  buyers 

Advertisers  who  buy  space  regularly 
in  Utah  weekly  newspapers  believes  that 
column-inch  ad  rates  in  the  weeklies 
range  from  “about  right”  to  “high,”  and 
that  the  ads  are  “moderately”  effective. 

The  advertisers  report  that  readership 
of  the  weeklies  is  “heavy”  as  compared 
to  the  state’s  metropolitan  dailies. 

The  advertisers  also  say  they  would 
welcome  more  help  than  they  now  get 
from  weekly  paper  ad  representatives  in 
planning  advertising  programs. 

These  are  some  of  the  results  gained 
from  a  survey  of  advertisers  in  Utah 
weeklies.  The  survey,  “The  Space 
Buyer  Looks  at  the  Community  Press,” 
was  conducted  by  journalism  students  in 
newspaper  economics  and  management 
at  the  University  of  Utah  under  the  di¬ 
rection  of  Professor  M.  Neff  Smart. 

The  students  prepared  a  19-part 
questionnaire  which  was  sent  to  the  six 
heaviest  advertisers  in  12  Utah  weekly 
newspapers.  Responses  to  the  question¬ 
naire  totaled  38.  The  returns  were  pre¬ 
pared  by  store  managers  or  advertising 
managers  for  locally  owned  and  managed 
firms. 

Eighteen  of  the  38  respondents  said  ad 
rates  were  “high.”  No  advertisers  in 
the  sample  thought  the  rates  were  “un¬ 
reasonably  high.”  Three  respondents 
thought  the  weekly  rates  were  “an  ad¬ 
vertising  bargain.” 

Students  saw  the  figures  on  “advertis¬ 
ing  effectiveness”  as  an  indictment 
against  the  weekly  papers.  Seventy-one 
percent  of  the  respondents  saw  the  ad¬ 
vertising  placed  in  weeklies  as  “reason¬ 
ably  effective.”  Only  five  of  the  38  re¬ 
spondents  felt  the  advertising  was  “very 
effective.”  Five  rated  the  weekly  ads  as 
“marginally  effective.” 

More  than  half  the  respondents  in  the 
survey  were  well  satisfied  with  the 
typography  of  the  weeklies  in  their  town. 
Fifty-four  percent  rated  the  layout,  de¬ 
sign,  printing  and  picture  reproduction  as 
“excellent.”  Forty-one  percent  said  the 
weeklies  were  progressive  in  acquiring 
and  using  new  equipment  and  production 
methods. 

In  answer  to  the  question  “What  is  the 
weekly  paper’s  role  in  community  mer¬ 
chandising  events  such  as  dollar  days, 
celebrations,  clean-up  weeks,  etc.,” 
nearly  one-half  the  respondents  (17)  re¬ 
ported  that  the  newspaper  participated  in 
such  events  but  did  not  initate  them.  Fif¬ 
teen  of  the  38  advertisers  said  the  news¬ 
paper  initiated  them  and  participated 
fully. 

The  percentage  of  firms’  advertising 
budgets  spent  with  the  weekly  papers 
vaned  from  98%  to  25%.  The  average 
percent  of  ad  budget  spent  for  space  in 
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The  questionnaire  results  suggested  to 
students  some  attractive  opportunities 
for  weekly  publishers.  If  over  half  the 
advertisers  say  they  would  welcome 
more  help  than  they  are  now  getting  from 
the  weeklies  in  planning  advertising  pro¬ 
grams,  and  if  they  spend  only  61%  of 
their  advertising  dollars  with  the  week¬ 
lies,  the  papers  can  look  at  the  responses 
as  an  invitation  to  increase  involvement 
and  sell  additional  space. 

Fewer  than  half  the  advertisers  said 
they  received  merchandising  help  such 
as  point-of-sale  posters  and  tear-sheets 
for  display.  Moreover,  nearly  half  the 
advertisers  responded  with  “not  particu¬ 
larly  useful”  to  the  query:  Do  you  regard 
your  weekly  newspaper  ad  man  as  a  val¬ 
ued  advertising  counselor  in  planning 
sales  events  and  in  matters  of  budgeting, 
layout  and  design,  and  record  keeping? 

Students  were  encouraged  by  the  ad¬ 
vertisers’  response  to  a  query  on  weekly 
newspaper  readership.  All  rated  is  either 
moderately  effective  or  very  effective  as 
a  spokesman  for  the  community  in  deal¬ 
ing  with  social,  political,  educational  and 
economic  problems.  One-half  the  re¬ 
spondents  read  the  weekly  “thoroughly 
and  regularly.” 

Two  presidents 
named  by  Landmark 

Landmark  Communications,  Inc.  an¬ 
nounced  the  assignment  of  new  presi¬ 
dents  for  its  daily  newspaper  operations 
in  North  Carolina  and  Virginia. 

Robert  D.  Benson  will  become  presi¬ 
dent  and  publisher  of  the  Greensboro 
(N.C.)  Daily  News  and  Record.  Carl  W. 
Mangum,  Jr.  will  succeed  Benson  as 
president  and  general  manager  of  the 


Virginian-Pilot  and  Ledger-Star,  ser  ■  ,  t 
Norfolk,  Virginia  Beach,  Portsme 
Chesapeake  and  Suffolk,  Va.  Man^  i 
has  been  vicepresident/advertising  f 
those  newspapers. 

Benson  replaces  Scott  Trundle,  who 
resigned  effective  August  1  to  accept 
another  position  in  Greensboro.  It  will  be 
announced  later.  Trundle,  an  attorney, 
came  to  Greensboro  in  1978  from  Kings¬ 
port,  Tenn.,  where  he  was  publisher  of 
the  Kingsport  Times  and  News. 

Newspaper  sponsored 
party  draw  23,000 

A  Fourth  of  July  celebration.  Music 
for  Americans — II,  sponsored  by  the 
Roanoke  (Va.)  Times  and  World-News, 
attracted  a  crowd  of  about  23,000. 

As  in  its  1979  inaugural,  the  celebra¬ 
tion  featured  performances  by  the 
Roanoke  Symphony  Orchestra  and  a 
combined  choral  group  from  the  Vii^inia 
Choral  Society  and  the  Roanoke  Valley 
Chorus.  The  evening  was  climaxed  by 
fireworks. 

Ads  in  Parade 
to  cost  5%  more 

Parade  will  raise  its  advertising  rates 
5%,  beginning  with  the  October  5  issue, 
according  to  James  B.  Martise,  vicepres¬ 
ident  and  national  advertising  director. 
Parade’s  circulation,  effective  with  the 
October  5  issue,  will  be  21,644,119,  dis¬ 
tributed  through  129  newspapers 
throughout  the  United  States.  The  cost 
of  a  black  and  white  page  in  Parade  will 
increase  from  $124,035  to  $130,575,  and 
a  four-color  page  from  $152,475  to 
$160,240. 
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Newsracks  on  buses 

Memphis  (Tenn.)  Publishing  Co.,  which  recently  signed  a 
contract  with  the  Memphis  Area  Transit  Authority  to 
install  and  sell  newspapers  on  300  commuter  buses,  reports 
it  is  selling  over  1,000  papers  per  day  on  buses,  with  many 
more  sales  anticipated  for  the  future. 

Newsracks  are  bolted  to  the  dash  of  the  bus.  Two 
independent  contractors  for  the  Memphis  Publishing  Co. 
are  responsible  for  morning  distribution.  They  pick  up  the 
papers  at  the  paper’s  loading  dock,  transport  them  to  the 
bus  bam,  and  put  the  papers  on  the  buses. 

In  the  evening,  suppliers  stand  on  the  curbs  with  papers 
in  hand  at  selected  points  waiting  for  the  buses  to  come  by 
to  service  the  racks.  Company  collectors  go  to  the  bus  barn 
twice  each  week  to  collect  from  the  buses. 


Circulators 
awarded  free 
trips  to  Hawaii 


WINNERS — These  circulation  executives  will  be  going  on  o  one-week 
expense  paid  vocation  to  Hawaii  as  winners  of  Family  Weekly's  annual 
Circulation  Bonanza  contest.  Pictured  above,  left  to  right,  front  row: 
Dave  Harrison,  Lubbock  (Tex.)  Avalanche-Journal;  Bob  Smith,  San 
Rafael  (Calif.)  Independent-Journal;  Jim  Hargrove,  accepting  for 
Savannah  (Ga.)  News,  Press;  Larry  Lovett,  Champaign  (III.)  News 
Gazette;  Dick  Kearley,  Daytona  Beach  (Fla.)  News  Journal;  Grover 
Friend,  accepting  for  Beaver  County  (Pa.)  Times.  Left  to  right,. back, 
row:  Gene  Gay,  accepting  for  Mesa  (Ariz.)  Tribune;  Al  Miller,  accepting 
for  Framingham  (Mass.)  Middlesex  News;  Frank  Mastromarino,  Fort 
Myers  (Fla.)  News-Press;  Tom  Peterson,  Santa  Ana  (Calif.)  Register; 
Bob  Novak,  accepting  for  Gastonia  (N.C.)  Gazette;  Don  LeSage,  Green 
Bay  (Wise.)  Press  Gazette;  Jim  Tezak,  accepting  for  South  Bay  (Calif.) 
Daily  Breeze;  Don  Minor,  accepting  for  San  Luis  Obispo  (Calif.) 
Telegram-Tribune. 


Twenty-six  newspapers  won  two  trips 
each  in  the  annual  Family  Weekly 
“Circulation  Bonanza”  contest,  an¬ 
nounced  at  a  luncheon  sponsored  during 
the  ICMA  convention  in  Kansas  City, 
Mo. 

Open  to  the  354  newspapers  across  the 
country  that  carry  Family  Weekly,  26 
winning  papers  were  chosen  in  two 
categories,  circulation  and  promotion, 
each  the  recipient  of  two  vacations  to 
Hawaii  for  two  persons  per  paper; 

The  Orange  County  (Calif.)  Register 
of  Santa  Ana  was  the  winner  of  the 
largest  numerical  gain  for  newspapers 
over  100,000  circulation. 

Other  winners  were:  the  Little  Rock 
(Ark.)  Democrat  for  the  largest  numeri¬ 
cal  gain  in  circulation  of  all  Family 
Weekly  newspapers,  Belleville  (III.) 
News-Democrat  for  the  largest  percen¬ 
tage  gain.  Mesa  (Ariz.)  Tribune  for  sec¬ 
ond  largest  percentage  gain,  and  the 
Greenshurg  (Pa.)  Tribune-Review  for 
largest  numerical  gain  under  100,000. 

Winners  with  the  largest  percentage 
gain  by  circulation  categories  were:  over 
95,000 — Torrance  (Calif.)  South  Bay 
Daily  Breeze',  75,001  to  95,000 — Fort 
Myers  (Fla.)  News-Press;  65,001  to 
75,000 — Daytona  Beach  (Fla.)  News 
Journal;  50,501  to  65,000 — Lakeland 
(Fla.)  Ledger;  45,501  to  50,500 — 
Framingham  (Mass.)  Middlesex  News; 
42,001  to  45,500 — Beaver  (Pa.)  Beaver 
County  Times;  38,001  to  42,000 — 
Burlington  (Vt.)  Free  Press;  34,001  to 
38,000— Gastow/a  (N.C.)  Gazette;  30,001 
to  34,000 — Ocala  (Fla.)  Star-Banner; 
23,501  to  30,000 — Oceanside  (Calif.) 
Blade-Tribune;  18,501  to  23,000 — San 
Luis  Obispo  (Calif.)  Telegram-Tribune; 
under  \B,500— Leesburg  (Fla.)  Commer¬ 
cial. 

Promotion  winners  were  the  Easton 
(Pa.)  Express  for  the  best  overall  pro¬ 
gram  to  promote  the  Sunday  or  weekend 
edition  of  a  newspaper;  Costa  Mesa 
(Calif.)  Daily  Pilot  for  the  best  in-paper 
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promotion  that  included  Family  Weekly; 
San  Rafael  (Calif.)  Independent-Journal 
for  the  development  of  the  best  out-of- 
paper  promotion  that  included  Family 
Weekly. 

The  three  best  promotions  introduc¬ 
ing  Family  Weekly  into  the  newspapers 
were  won  by  the  Billings  (Mont.) 
Gazette,  Lubbock  (Tex.)  Avalanche- 
Journal,  and  Martins  Ferry  (Oh.)  Times- 
Leader. 

Another  category  was  a  pool  of  news¬ 
papers  that  each  showed  a  gain  in  circu¬ 
lation,  but  did  not  win  any  other  prizes  in 
the  circulation  or  promotion  contest. 
Winners  of  the  drawing  were  the  Savan¬ 
nah  (Ga.)  News-Press,  Champaign  (Ill.) 
News  Gazette,  and  the  Green  Bay 


(Wise.)  Press  Gazette. 

The  judges  for  the  Family  Weekly 
promotion  contest  were  Henry  Simon, 
vice-president/promotion  of  the  News¬ 
paper  Advertising  Bureau,  Ferd  Teub- 
ner,  publisher  of  Editor  &  Publisher, 
and  Walter  Darragh,  a  vice-president  of 
Young  &  Ru bicam. 

Hammell  sells 

Eugene  Thomas,  former  president  and 
publisher  ofthc Johnston  (Colo.)  Breeze, 
has  bought  the  Nevada  (la.)  Evening 
Journal  from  Richard  Hammell  of  Jupi¬ 
ter,  Fla.,  for  an  undisclosed  sum.  Sale  of 
the  3,000  circulation  daily  was  handled 
by  Robert  N.  Bolitho. 

EDITOR  &  PUBLISHER  for  August  2,  1980 


Circulation 

Public  funds 
to  buy  papers 
ok’d  in  Texas 

By  Celeste  Huenergard 

School  may  be  out  for  the  summer  but 
Newspaper  in  Education  programs  are 
still  handing  out  report  cards. 

*  *  ♦ 

Looking  for  a  way  to  expand  their  pro¬ 
gram  outside  the  classroom,  the  Living 
Textbook  staff  of  the  Oklahoman  and 
Times  looked  behind  bars. 

A  pilot  study  using  the  papers’ 
textbook  program  began  May  20  at  Ok¬ 
lahoma  Lexington  Penal  Facility. 

Thirty  prisoners  participated  in  com¬ 
munication  skill  sessions  that  involved 
reading,  reacting,  speaking,  writing,  lis¬ 
tening,  following  directions  and  using  the 
5W  formula. 

Hal  Young,  Education  Services  Man¬ 
ager  for  the  papers,  said  the  prisoners 
studied  a  wide  variety  of  newspaper 
stories  including  one  on  the  Shah  of 
Iran,  drug  abuse,  and  a  humorous  story 
on  hog  catchers. 

“The  initial  success  of  the  program 
has  placed  100  newspapers  in  the  Ok¬ 
lahoma  prison  system  on  a  daily  basis,” 
Young  said,  “with  an  estimated  750  in¬ 
mates  currently  participating  in  the  pro¬ 
gram. 

“A  high  percentage  of  the  prison  popu¬ 
lation  possesses  inadequate  skill  levels  in 
reading,  writing,  speaking  and  com¬ 
prehension.  The  subject  matter,  style  of 
presentation  and  diversified  content  of 
newspapers  make  them  viable  teaching 
tools  for  everyone,  even  when  the  level 
of  ability  is  extremely  low,”  Young  said. 

In  addition,  prison  officials  hope  to  re¬ 
habilitate  prisoners  through  the  effort. 
By  working  with  subject  matter  in  the 
newspapers,  inmates  can  absorb  infor¬ 
mation  relating  to  future  employment, 
community  involvement,  recreation, 
economic  status  and  lifestyles. 

*  9iC 

Most  kids  that  peruse  newspapers  in 
the  classroom  and  at  home  collect  gold 
stars  for  better  grades  and  improved 
reading  ability. 

At  least  that’s  the  opinion  of  Kentucky 
and  Indiana  teachers  recently  surveyed 
by  the  Courier-Journal  and  Louisville 
Times. 

Nearly  90%  of  the  teachers  surveyed 
said  “most”  or  “some”  of  their  students 
improved  in  reading  ability  as  a  result  of 
newspaper  use  in  the  classroom.  Three- 
fourths  of  the  teachers  said  that  parental 
use  of  the  newspaper  in  the  home  helps 
the  child  succeed  in  school. 

Eight  out  of  ten  teachers  said  they 
“very  much”  enjoyed  using  the  newspa¬ 
per  as  a  teaching  tool,  while  two-thirds  of 
the  group  said  their  students  also  en¬ 
joyed  it. 
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PRE-SCHOOL  children  show  50 
teachers  how  even  the  very  young  can 
benefit  from  a  headline.  They  were  all 
part  of  a  three-credit  course  sponsored 
for  teachers  by  the  Newspaper  in  the 
Classroom  Education  program  at  the 

Lawrence  (Mass.)  Eagle-Tribune. 

About  one-fifth  of  the  elementary 
teachers  and  just  over  one-third  of  the 
secondary  teachers  said  they  purchased 
newspapers  for  classroom  use.  The  av¬ 
erage  order  was  for  18  papers  a  day  for 
51  days. 

Nearly  half  of  the  teachers  used  NIE 
curriculum  materials  from  the  Louisville 
papers  for  total  class  instruction,  while 
38  percent  used  the  materials  with  small 
classroom  work  groups. 

Most  of  the  1 ,500  teachers  responding 
were  females  in  the  21-34  year  age  group 
who  had  taught  in  public  schools  less 
than  10  years. 

a|c  * 

The  Texas  State  Board  of  Education 
has  included  $500,000  for  the  purchase  of 
newspapers  for  use  in  high  school  class¬ 
rooms  in  its  biennial  appropriation  re¬ 
quest  the  next  legislature. 

The  funding  plan,  approved  by  the 
state  board  last  month,  provides  that 
Texas  school  districts  that  purchase 
newspapers  for  classroom  use  are  eli¬ 
gible  to  apply  for  matching  funds — up 
to  $250,000  a  year  for  the  entire  state. 

George  Crowson,  superintendent  of 
the  Harris  County  (Houston)  Depart¬ 
ment  of  Education,  reported  to  the  state 
board  on  the  effectiveness  of  NIE  and 
how  neVf'spapers  are  a  necessary  sup¬ 
plement  to  textbooks. 

Crowson  emphasized  that  the  Board’s 
earlier  approval  of  a  funding  plan  that 
would  extend  the  use  of  textbooks  to 
eight  years  increased  the  need  for  a  sup¬ 
plemental  teaching  tool.  Newspapers,  he 
said,  more  than  anything  else,  fill  that 
need. 

«  ♦  ♦ 

NICE  (Newspaper  in  Classroom  Edu¬ 
cation)  was  the  hottest  thing  to  hit  cam¬ 


pus  in  Lawrence,  Mass.,  this  year. 

And  it  presented  itself  in  the  form  of  a 
week  long,  three  credit  course  for  area 
teachers  sponsored  by  the  Lawrence 
(Mass.)  Eagle-Tribune  and  Salem  State 
College. 

The  newspaper  had  planned  the  course 
for  30  teachers,  and  ran  an  ad  campaign 
to  recruit  them. 

“Our  initial  concern  was  that  we 
wouldn’t  be  able  to  fill  the  course,”  re¬ 
ported  NICE  coordinator,  Helen  Pies- 
sens,  “but  after  running  one  ad  we  had  to 
return  more  than  100  registration  re¬ 
quests.  The  response  completely  over¬ 
whelmed  us.  We  expanded  the  course  to 
take  50.” 

Each  day  featured  a  keynote  speaker 
on  a  specific  curriculum  area  and  cov¬ 
ered  everything  from  improving  reading 
skills  through  the  newspapers  to  math 
activities  for  secondary  students. 

One  day  was  set  aside  for  a  closeup 
look  at  the  newspaper.  The  day  started 
with  the  class  sitting  in  on  a  morning 
editors’  news  meeting  where  students 
learned  how  the  news  of  the  day  would 
be  played  and  observed  the  interaction 
between  the  various  editors. 

William  Plant,  executive  editor  and 
general  manager  of  Essex  (Mass.) 
County  Newspapers  along  with  Joseph 
Doherty,  executive  director  of  the  Mas¬ 
sachusetts  Newspaper  Publishers’  As¬ 
sociation,  presented  a  panel  discussion 
on  the  First  Amendment  and  the  public’s 
right  to  know. 

“The  reaction  to  the  session  on 
the  First  Amendment  was  fantastic,” 
Piessens  said.  “1  thought  it  would  be  a 
rather  dry  subject  for  teachers  that  were 
interested  in  using  the  paper  to  teach 
reading.  But  many  of  them  asked  for 
suggestions  on  how  they  could  better 
teach  the  First  Amendment  to  their 
classes.” 

Plans  now  are  being  made  to  conduct 
another  course  in  the  fall.  The  fall  ses¬ 
sions  will  be  held  on  four  consecutive 
Saturdays  and  two  after  school  weekdays. 
Twenty-eight  teachers  already  have 
signed  up  for  the  course. 

*  * 

The  West  Palm  Beach  (Fla.)  Post  and 
Evening-Times  has  come  up  with  a  free 
booklet  of  activities  to  meet  the  needs  of 
readers  who  have  children  and  an  entire 
summer  of  vacation  hours  to  fill. 

Produced  by  Educational  Services  Di¬ 
rector  Linda  Gallucci,  What  Can  /  Do 
Now?  is  the  first  effort  of  its  kind  to  be 
published  by  a  Florida  newspaper. 

The  32-page  newsprint  booklet  mea¬ 
sures  6Vi"  wide  by  1 1"  deep  and  is  the  end 
product  of  a  trim  stitcher  apparatus  re¬ 
cently  acquired  by  the  dailies. 

What  Can  1  Do  Now?  contains  four 
“fun-filled”  sections  to  reinforce  basic 
learning  skills:  preschool,  reading,  writ¬ 
ing  and  math.  Both  primary  and  inter¬ 
mediate  level  work  is  included  for  each 
skill  area. 
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NEW  OFFICERS — The  International  Circulation  Manager's  Association  closed 
their  annual  meeting  last  month  in  Kansas  City  with  a  new  slate  of  officers.  They 
are  (from  left  to  right):  Executive  vice  president,  William  Jardine,  associate 
circulation  director  of  the  Minneapolis  Star  and  Tribune;  chairman  of  the  board, 
Harold  Schwartz,  vice  president  and  circulation  director  of  the  Milwaukee  Jour¬ 
nal  and  Sentinel;  2nd  vice  president,  Frank  Arnold,  circulation  director  of  the 
Raleigh  (N.C.)  News  &  Observer  and  Times;  president,  James  Robinson,  circula¬ 
tion  director  of  the  Toronto  Star;  and  1  st  vice  president,  Charles  Harriman, 
circulation  director  of  the  Houston  Chronicle. 


Off-shore  weekly 
published  by  Fla.  daily 

Bradenton  (Fla.)  Herald,  a  Knight- 
Ridder  Newspaper,  published  its  first 
issue  of  the  Island  Herald  on  July  16. 
The  Island  Herald,  a  weekly  tabloid- 
size  news  product,  is  an  effort  by  the 
Herald  to  expend  its  area  coverage  to 
include  Anna  Maria  Island  and  Longboat 
Key. 

“Our  commitment  to  Manatee 
County,  both  to  readers  and  advertisers, 
is  one  that  we  can’t  neglect,  even  in 
times  of  some  economic  difficulty,”  said 
Bradenton  Herald  vicepresident  and 
executive  vicepresident  Wayne  Poston. 

The  Island  Herald  will  be  colorful  and 
informal,  just  like  the  people  who  live  on 
the  islands.  Columns  about  life  on  the 
four  local  beaches  (Anna  Maria  Island, 
Holmes  Beach,  Bradenton  Beach  and 
Longboat  Key)  will  appear  in  each  issue, 
written  by  residents  of  the  respective 
beaches.  News  content  will  be  strictly 
island-related. 

Ron  Carter,  news  editor  of  the  Bran- 
denton  Herald  for  the  past  four  years. 
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has  been  promoted  to  bureau  chief  of  the 
Island  Herald.  He  will  lead  a  reportorial 
staff  separate  from  that  of  the  Branden- 
ton  Herald. 

Vicki  Griffis  of  the  Bradenton  Herald 
advertising  staff  has  been  promoted  to 
advertising  sales  manager  for  the  Island 
Herald. 

A  six-week  sampling  period  began 
with  the  first  issue.  All  occupied  housing 
units  on  the  islands  were  delivered  sam¬ 
ples  of  the  first  Island  Herald  in  specially 
purchased  plastic  bags,  and  will  receive 
samples  of  the  next  issues  as  well. 

Complimentary  copies  of  the  Island 
Herald  were  distributed  in  retail  shop¬ 
ping  centers  on  the  islands  by  Bradenton 
Herald  staff  members  wearing  special  Is¬ 
land  Herald  T-shirts.  The  fifth  week  of 
publication,  the  Island  Herald  will  be  in¬ 
serted  into  the  Bradenton  Herald  City 
and  Home  Editions.  Beginning  August 
18,  the  sixth  week  of  the  sampling 
period.  The  Bradenton  Herald  will  be  de¬ 
livered  to  all  non-subscribers  daily  for 
the  entire  week. 

A  promotion  campaign  heralded  the 
upcoming  Island  Herald.  Large,  colorful 
ads  with  the  Island  Herald  logo  pro¬ 
claimed  that  the  Island  Herald  “is  com¬ 
ing,”  “Coming  Wednesday,”  “Coming 
tomorrow,”  and  “is  here.”  Radio  spots 
on  four  local  stations,  a  breakfast  for  is¬ 
land  businesses,  and  rack  cards  that  fol¬ 
lowed  the  ad  “is  coming”  theme  were  all 
part  of  this  campaign. 

Banker  on  board 

A  banker,  John  Chrystal,  president  of 
the  Iowa  Savings  Bank  in  Coon  Rapids, 
has  become  the  thirteenth  member  of  the 
board  of  directors  of  the  Des  Moines 
Register  and  Tribune  Co.  He  is  a  former 
state  superintendent  of  banking  and  of 
the  state  Board  of  Regents.  The  publish¬ 
ing  organization  is  a  privately  held  com¬ 
pany  which  operates  broadcasting  sta¬ 
tions  and  newspapers. 


Omaha  W-H  acquires 
weekly  newspapers 

Suburban  Newspapers,  Inc.,  a  wholly 
owned  subsidiary  of  the  Omaha  World- 
Herald  Company,  has  purchased  the 
Papillion  Times  Printing  Company  and 
Recorder  Publishing  Company. 

George  P.  Miller,  president  of  the 
Times  and  Recorder  companies,  will 
continue  in  that  capacity. 

Publication  of  the  Papillon  (Neb.) 
Times,  Ralston  [Neb.)  Recorder,  Millard 
Edition,  Gretna  Breeze  and  Springfield 
Monitor  will  continue  on  a  once-a-week 
basis. 

Jim  Miller  will  continue  under  the  new 
owners  as  editor  of  the  Ralston  and  Mil¬ 
lard  publications.  Jack  Miller  will  con¬ 
tinue  as  production  superintendent  for  all 
publications. 

Harold  Andersen,  president  of  the 
Omaha  World-Herald  Company,  said  the 
formation  of  the  subsidiary  and  acquisi¬ 
tion  of  the  Miller  family  newspaper  re¬ 
flected  “our  desire  to  broaden  our  ser¬ 
vice  to  newspaper  readers  and  advertis¬ 
ers  in  the  Omaha  metropolitan  area.” 

John  Gottschalk,  a  World-Herald  vice 
president  is  the  president  of  Suburban 
Newspapers,  Inc.  William  Kernen, 
World-Herald  treasurer  and  William  1. 
Donaldson,  World-Herald  secretary  will 
hold  similar  positions  in  the  subsidiary. 


New  offices 

The  Newspaper  Fund  Inc.,  a  founda¬ 
tion  that  encourages  young  people  to 
consider  careers  in  journalism,  has 
moved  to  new  offices  at  55-57 
Princeton-Hightstown  Road,  Princeton 
Junction,  N.J.  08550.  The  new  tele¬ 
phone  number  to  reach  Tom  Engleman, 
executive  director,  is  (609)  799-5600. 
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Team  wins  top 
prize  in  annual 
Kennedy  contest 

A  team  of  five  reporters  from  the  At¬ 
lanta  Constitution  has  been  adjudged 
winner  of  the  Grand  Prize  and  First  Prize 
offered  in  the  Twelfth  Annual  (1979) 
Robert  F.  Kennedy  Journalism  Awards 
seven-part  series  on  “The  Underpaid 
and  the  Underprotected.” 

Based  on  nine  months  of  research,  the 
articles  revealed  violations  of  minimum 
wage  regulations  by  both  entire  indus¬ 
tries  and  individuals  around  the  state  of 
Georgia.  The  series  focused  on  the  vic¬ 
tims,  thousands  of  persons  of  all  races, 
ages  and  nationalities. 

The  team  was  composed  of  Chester 
Goolrick,  Paul  Lieberman,  who  did  the 
writing,  and  Lee  May,  Charlene  P. 
Smith-Williams,  and  Steve  Johnson,  who 
went  out  and  found  jobs  in  the  industries 
suspected  of  underpaying  their  workers. 

First  Prize  in  photojournalism  went  to 
the  Philadelphia  Daily  News  for  an  ex¬ 
tensive  photo  essay  entitled  “A  City 
Apart,”  which  reported  on  the  changing 
neighborhoods  of  Philadelphia.  Directed 
by  photo  editor  Patrick  Bernet,  five 
members  of  his  staff  participated  in  the 
project:  Prentice  Cole,  W.R.  Everly  III, 
E.W.  Faircloth,  Norman  Y.  Lono,  and 
Denis  F.  O’Keefe. 

First  Prize  in  television  went  to  Bow- 
ard  Husock,  of  station  WGBH,  for  a 
four-part  series  entitled  “Community 
Disorder:  Racial  Violence  in  Boston.” 

Greg  Barron  and  David  Carlton  Fel- 
land,  of  KSJN/Minnesota  Public  Radio, 
won  First  Prize  in  Radio  for  “The  Way 
to  8-A,”  a  stereophonic  documentary 
presenting  a  dialogue  among:  three  per¬ 
sons  committed  against  their  will  to  a 
psychiatric  facility  at  a  Minnesota  hospi¬ 
tal,  a  social  worker,  a  hospital  official, 
two  attorneys,  a  reporter  and  a  narrator. 

Honorable  Mentions  in  Print  media: 
Polly  Ross  Hughes,  of  “D”  Magazine, 
for  “Poor  Man’s  Justice,”  an  account  of 
a  man  sentenced  to  life  for  stealing  four 
tires;  and  Marita  Herbandez  and  Elias 
Castillo,  of  the  San  Jose  Mercury  News, 
for  a  two  part  “Dream  of  the  North,”  a 
report  on  poor  Mexicans  drifting  into  the 
U.S.  in  search  of  a  living  wage. 

Honorable  Mention  in  Photojour¬ 
nalism:  Alan  Berner  (Arizona  Daily  Star) 
for  “Everybody’s  Tomorrow,”  on  aging 
in  Arizona;  Tom  Kelly  {Pottstown  (Pa.) 
Mercury)  for  “Pennhurst,”  a  photo 
study  of  the  retarded  and  mentally  ill; 
and  Len  Lahman  (Los  Angeles  Times) 
for  “Daily  Trials  of  California’s  Un¬ 
documented  Workers.” 

Honorable  Mentions  in  television: 
Stephen  Fleischman,  Pamela  Hill,  and 
Richard  Richter  (ABC  News  Closeup) 
for  “Nobody’s  Children,”  an  examina¬ 
tion  of  the  foster  care  system  for  chil- 
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dren;  Philip  Scheffler  (CBS  News — 60 
Minutes)  for  “In  the  Mainstream,”  a  re¬ 
port  on  handicapped  children  educated 
at  public  expense  in  normal  classrooms; 
and  Dan  Rather,  Leslie  Edwards  and 
Don  Hewitt  (CBS  News — 60  Minutes) 
for  “Equal  Justice,”  a  report  on  a  black 
who  sought  to  be  elected  to  a  white-dom¬ 
inated  city  council. 

Honorable  mention  in  radio:  Mark 
Poindexter  (KCUR-FM  in  Kansas  City, 
Mo.)  for  “Missouri’s  Migrants.” 

Citations  for  print:  Mark  Blakinger 
(Bucks  County  Courier  Times)  for 
“Forced  Inside,  and  Now  Forced  Out,” 
a  study  of  the  thousands  of  mental  pa¬ 
tients  released  each  year;  Andrea 
Brunais  (Tampa  Times)  for  “Racism  in 
Hillsborough  County  Schools”;  David 
Olinger  (Concord  (N.H.)  Monitor)  for 
“Adrift,”  a  report  on  the  thousand  per¬ 
sons  deinstitutionalized  by  the  state  in¬ 
stitution  in  New  Hampshire  during  the 
1970s  who  have  settled  in  the  state  capi¬ 
tal;  and  Jack  Reed  and  H.  Taft  Wireback 
(Tallahassee  Democrat)  for  “The  Kenon 
Case,”  a  report  on  a  Florida  woman  who 
lost  her  home  through  a  tax  sale. 

Student  print  citations:  Steve  Dewey 
(Truman  High,  Independence,  Mo.)  for 
“Students  Learn  to  Overcome  Bar¬ 
riers”;  and  La  Paloma,  publication  of 
Media  Arts  Education  Program  in  Los 
Angeles,  for  overall  effort  in  five  entries. 

Student  Photojournalism  citations: 
Ron  Hall  (Pepperdine  University  Oasis) 
for  “A  World  of  His  Own,”  a  seven-part 
photo  report  on  life  in  a  home  for  re¬ 
tarded  children;  and  Annalisa  Kraft 
(Northern  Virginia  Community  College) 
for  “Granny  History  Stick’’  in  U.S. 
News  and  World  Report,  a  picture  study 
of  a  poor  woman  in  Prince  Georges 
County,  Md. 

National  ad  mgr. 
for  Gannett  WRN 

The  Gannett  Westchester  Rockland 
Newspapers  in  White  Plains,  New  York 
announced  the  appointment  of  Bette 
Anne  Yams  as  national  advertising  man¬ 
ager. 

Mrs.  Yams  has  held  a  variety  of  adver¬ 
tising  sales  positions  with  the  Gannett 
Westchester  Rockland  Newspapers 
since  joining  the  company  in  1973.  Most 
recently  she  served  as  travel  advertising 
manager. 

In  her  new  position  Mrs.  Yams  will  be 
responsible  for  all  areas  of  national  ad- 
vertisng  sales  for  Gannett  Westchester 
Rockland’s  nine  PM,  and  one  AM  dailies, 
and  the  Fairpress,  a  weekly  paper  serv¬ 
ing  Fairfield  County,  Conn. 

Mrs.  Yams  holds  a  B.S.  degree  from 
the  State  University  of  New  York  at 
Plattsburgh.  She  serves  on  the  Executive 
Committee  of  Women  for  Progress,  and 
is  a  member  of  the  Travel  Research  As¬ 
sociation. 


Foundation  names 
media  award  winners 

American  Psychological  Foundation 
has  chosen  four  top  winners  in  its  1980 
National  Media  Awards  competition. 

Marlene  Cimons  was  chosen  in  the 
newspaper  category  for  a  series  on  Viet¬ 
nam  War  Veterans  which  ran  in  the  Los 
Angeles  Times  in  July  of  1979. 

Childrens  Friendships ,  (Harvard  Uni¬ 
versity  Press)  written  by  Zick  Rubin, 
was  cited  as  the  winning  book. 

In  the  television/film  category,  the 
winner,  Ellen  Frank,  produced  and 
hosted  a  35  part  series  called  “The  Facts 
of  Life”  at  KDKA-tv,  Pittsburgh. 

Two  winning  magazine  articles  were 
selected:  Daniel  Goleman’s  “1,528  Little 
(jenuises  and  How  They  Grew”  which 
appeared  in  the  February,  1980, 
Psychology  Today  and  another  Psychol¬ 
ogy  Today  article,  Zick  Rubin’s  “Seek¬ 
ing  a  Cure  for  Loneliness”  which  ap¬ 
peared  in  October,  1979. 

Chosen  from  350  entries,  the  winners 
each  receive  a  cash  award  of  $1,000  or 
$500,  a  citation  and  an  expense-paid  trip 
to  the  American  Psychological  Associa¬ 
tion’s  88th  Annual  Convention  in 
Montreal  in  September. 

Seven  other  entries  were  cited  as  Dis¬ 
tinguished  Contributions  of  this  year’s 
program.  Among  the  radio  entries,  Ira 
Flatow  of  National  Public  Radio  was 
named  a  Distinguished  Contributor  for 
“Medicare/Medicaid  and  Psychother¬ 
apy:  A  Dilemma  of  Choices.”  Forrest 
Sawyer  and  Mary  Hylbak  at  WGST 
Newsradio  92  in  Atlanta,  were  also 
named  Distinguished  Contributors  for 
their  “Midday”  program. 

In  the  newspaper  competition,  Patrick 
Young,  for  a  Newhouse  Newspapers 
item,  “Career,”  and  Dava  Sobel  for  a 
New  York  Times  piece  called 
“Machiavellian  Traits  Tested”  were 
named  Distinguished  Contributors. 

Magazine  writer,  Maya  Pines,  was 
recognized  as  a  Distinguished  Con¬ 
tributor  for  a  Psychology  Today  article, 
“Good  Samaritans  At  Age  Two?” 

Psychologist,  Lawrence  Balter,  was 
named  a  Distinguished  Contributor  for 
“Children  and  All  That  Jazz,”  a  televi¬ 
sion  series  produced  by  WNBC-TV  and 
New  York  University. 

Travel  writer  wins 
for  island  article 

Jerry  Hulse,  travel  editor  of  the  Los 
Angeles  Times,  was  named  winner  of  the 
1980  British  Columbia  Travel  Writer 
Contest. 

Hulse’s  article  on  the  Canadian  prov¬ 
ince’s  Galiano  Island  took  top  honors  in 
the  metropolitan  newspaper  division. 
The  article,  which  appeared  in  the 
Times’  Travel  section  on  May  6,  1979, 
described  life  on  Galiano,  a  small  island 
between  Victoria  and  Vancouver. 
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Paper  checks 
letter,  finds 
inmate  hoax 

When  the  Georgia  penitentiary  convict 
wrote  the  Clarksville  (Miss.)  Press  Reg¬ 
ister,  the  newspaper  was  interested  in  a 
sympathetic  story  rather  than  an  inmate 
con  game. 

Inmate  No.  73759  at  the  Georgia  State 
Penitentiary  at  Reidsville  told  the 
Clarksdale  newspaper,  “lam  writing  to 
you  because  I  was  bom  in  Clarksdale, 
but  my  parents  moved  away  when  I  was 
in  the  second  grade. 

“My  parents  were  killed  in  an  au¬ 
tomobile  accident  when  I  was  12  and  I 
lived  in  a  foster  home  until  I  was  18. 1  am 
incarcerated  in  prison  and  have  never 
felt  more  lonely  in  my  life.” 

The  letter  asked  to  hear  from  relatives 
and  friends  he  had  left  behind  in 
Clarksdale. 

The  newspaper  decided  to  do  some 
checking,  however,  and  what  developed 
was  a  story  on  an  inmate  confidence 
scheme. 

The  Press  Register  telephoned  to 
Georgia  prison  and  asked  about  inmate 
No.  73759. 

Prison  administrator  Louise  Clifton 
said  she  doubted  if  the  letter  was  legiti¬ 
mate  and  repeated  the  first  two  para¬ 
graphs  from  memory. 

She  advised,  “We’ve  had  a  rash  of 
that  around  here,”  but  promised  to 
check.  She  did  and  reported  the  inmate 
was  from  Atlanta  and  his  mother  still 
lived  there. 

She  said  the  form  letters  were  being 
passed  from  area  to  area  in  the  prison 
and  many  were  sent  out  to  newspaper 
editors: 

“The  letters  are  almost  verbatim. 
They  use  them  to  get  money,  radios  and 
other  things  of  value.” 

Because  prisons  are  not  allowed  to 
censor  outgoing  mail,  all  the  Georgia  of¬ 
ficials  could  do  was  hope  recipients 
would  check  on  them.  Officials  said  they 
did  not  know  how  prisoners  got  the 
names  and  addresses  of  newspapers,  but 
they  did. 

They  said  a  popular  scheme  was  to  set 
up  the  people  who  answer  for  gifts  during 
the  Christmas  season  and  some  got  40-50 
packages  from  across  the  nation  each 
Christmas. 

The  Press  Register  decided  to  check,  a 
spokesman  explained,  because  of  a 
series  of  events: 

“We  had  been  running  this  kind  of  let¬ 
ter  and  most  of  the  papers  do.  But  we 
had  received  a  newspaper  clipping  from 
a  woman  in  Chicago  Heights,  Ill.,  which 
detailed  a  convict  con  game  based  on 
getting  papers  to  print  sentimental  let¬ 
ters. 

“The  inmate  letter  in  that  news  story 
also  came  from  the  Georgia  penitentiary 
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and  the  writer  said  he  had  lived  in  Har¬ 
vey,  Ill.,  a  nearby  town,  until  he  was  six, 
when  his  parents  deserted  and  he  went  to 
a  foster  home.  It  had  the  same  quotes.” 

♦  *  ♦ 

Four  murderers  on  death  row,  dis¬ 
guised  as  guards,  sawed  their  way  out  of 
Reidsville’s  maximum  security  prison 
and  called  a  reporter  to  spread  the  news, 
the  authorities  said. 

Prison  officials  learned  of  the  escape 
from  a  reporter  who  got  a  telephoned 
“news  tip”  from  one  of  the  fugitives, 
Troy  Leon  Gregg,  whose  sentence  was 
at  issue  when  the  United  States  Supreme 
Court  upheld  Georgia’s  death  penalty 
law  in  1976. 

Col.  William  Lowe,  deputy  commis¬ 
sioner  of  the  Department  of  Offender 
Rehabilitation,  said  that  Charles  Postell, 
a  reporter  for  the  Albany  (Ga.)  Herald, 
informed  the  prison  that  the  inmates  had 
escaped  from  their  fourth-floor  cells. 
“That  was  the  first  time  we  knew  about 
it,”  he  said. 

Colonel  Lowe  identified  the  other 
three  fugitives  as  David  A.  Jarrell, 
Timothy  W.  McCorquodale  and  Johnnie 
L.  Johnson. 

Postell,  who  has  conducted  many 
death  row  interviews  for  the  Albany 
Herald,  said  Gregg  telephoned  him 
about  9:30  A.M.  and  told  him  that  he  and 
three  others  had  escaped  by  dressing  in 
guard  uniforms  and  walking  out  of  the 
prison. 

The  reporter  said  he  thought  the  call 
was  a  hoax,  adding:  “I  thought  he  was 
putting  me  on.  He  was  asking  me  if  I 
knew  a  good  place  to  hide  or  if  he  could 
borrow  my  car.” 

The  reporter  said  he  called  the  office 
of  the  new  prison  warden,  Charles 
Montgomery  at  10:27  A.M.  and  was 
told:  “Everyone  is  accounted  for  at  this 
time.  Gregg  is  in  his  cell.  There  has  been 
no  escape.” 

About  11:45  A.M.,  Postell  said,  Gregg 
called  again  and  put  McCorquodale  and 
Johnson  on  the  phone.  He  quoted 
Gregg  as  saying:  “We  had  to  get  out. 
We  couldn’t  stand  it  any  longer.  We  all 
decided  we’d  rather  be  dead  than  stay 
here  another  day.  Conditions  here  are 
inhuman.” 

The  reporter  said  Gregg  told  him  he 
was  calling  from  Jacksonville,  Fla. 

Gregg  was  convicted  of  murder  for 
the  November  1973  shooting  deaths 
of  two  men  who  picked  him  up  while 
he  was  hitchhiking. 

McCorquodale  was  convicted  of 
murder  and  sentenced  to  die  in  the 
1974  torture-slaying  of  Donna  Marie 
Dixon,  17,  of  Newport  News,  Va. 
Johnson  was  convicted  of  murder  in 
the  July  20,  1974,  abduction  and 
slaying  of  Suzanne  Elaine  Edenfield 
of  Savannah.  Jarrell  was  convicted 
of  murder  and  kidnapping  in  the 
1973  abduction  and  slaying  of  Mala 
Still  of  Lawrence ville. 


Editor  sees  changes 
ahead  for  papers 

Newspapers  will  be  in  deep  trouble  un¬ 
less  they  adapt  to  new  technology,  but 
for  those  that  do  change  there  are  glory 
days  ahead,  the  executive  editor  of  the 
Toronto  Globe  and  Mail  said  (July  23). 

Cameron  Smith,  who  also  holds  a  law 
degree,  told  the  first  global  conference 
on  the  future  that  the  time  has  passed 
when  newspapers  could  simply  recite 
events.  Instead,  they  must  grapple  with 
problems  and  interpretations. 

“There  are  great  issues  to  be  faced  and 
enormous  problems  to  be  solved  and 
there  is  great  use  for  newspapers — never 
more  so  than  now,”  Smith  told  a  panel 
discussion  on  how  telecommunications 
and  video  systems  are  altering  news  and 
other  information  delivery  systems. 

In  a  generally  gloomy  look  at  the  fu¬ 
ture,  he  predicted  robots  and  com¬ 
puterized  automation  will  add  quickly  to 
unemployment,  leaving  254  million  out  of 
work  in  Canada  10  years  fi'om  now. 

Technology  will  take  away  five  to  10 
jobs  for  every  one  created  and  newspa¬ 
pers  will  lose  a  lot  of  advertising  when 
two-way  television  moves  into  homes. 

Classified  advertising  will  be  greatly 
affected  and  papers  will  cost  more  a 
copy. 

“A  lot  of  the  newspapers  will  have 
to  fold,”  he  said.  “They  will  be  in  deep 
trouble.” 

Smith  also  told  the  filled  conference 
room  that  the  mass-circulation  daily 
newspapers  with  sensational  headlines  of 
murders  will  disappear  as  papers  begin  to 
specialize.  “There  can  be  glory  days 
ahead  if  papers  adapt  .  .  .” 

He  predicted  that  eventually  there 
may  be  small  home  printers  where 
people  can  get  the  information  they  want 
in  their  own  den  at  home .  ‘  ‘  Someone  may 
say  I  don’t  want  this  page,  or  that,  and 
call  up  just  what  he  wants  to  read.” 

Newspaper  production  is  becoming 
more  automated,  and  within  three  years 
newspaper  offices  can  have  a  huge  tv 
screen  on  which  editors  can  put  together 
a  whole  page  and  then  just  push  a  button 
to  put  it  on  the  press. 

New  cameras,  which  work  without 
film,  will  allow  the  photographer  to  send 
pictures  by  telephone  into  a  computer 
and  will  never  be  touched  by  human 
hand. 

Talking  specifically  about  the  Globe 
and  Mail,  Smith  said  the  newspaper  is 
putting  continually  more  emphasis  on 
being  a  national  newspaper  and  will  soon 
transmit  its  pages  by  satellite  for  printing 
in  Calgary  and  Montreal. 

While  warning  of  the  coming  storm,  he 
did  find  some  good  ahead  in  the  future  of 
newspapers. 

“People  will  still  do  searching  for  what 
they  want  in  print.  There  is  the  conveni¬ 
ence.  It  is  quicker  to  read  an  account 
thtm  listen  to  it.” 
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Paltry  coverage 
of  Canadian  news 
in  U.S.  media  hit 

What’s  big  news  to  Canadians  often 
gets  little  play  in  the  U.S.  press,  if  it  gets 
any  mention  at  all. 

Canadian  and  U.S.  government  offi¬ 
cials,  media  critics  and  13  New  England 
daily  news  personnel  explored  Canadian 
news  coverage  at  Campobello  Island. 
The  University  of  Maine  Canadian- 
American  Center  and  the  Journalism 
Department  sponsored  the  seminar, 
which  was  led  by  Can- Am  Center  Acting 
Director  Victor  Konrad  and  Journalism 
Professor  Alan  Miller. 

“The  lack  of  coverage  of  Canadian 
news  in  American  newspapers  puzzles 
Canadians,”  Laval  University  Political 
Science  Professor  Louis  Balthazar  told 
the  editors.  “The  Quebec  referendum 
question,  a  historic  issue  to  Canada,  re¬ 
ceived  cursory  treatment  by  most  U.S. 
daily  papers.  It  seems  the  U.S.  press  is 
more  concerned  with  sensational  Cana¬ 
dian  news  than  with  issues  which  are 
significant  to  Canadians.” 

Others  echoed  Balthazar’s  call  for  the 
U.S.  media  to  provide  better  reportage 
of  the  Canadian  scene  and  to  learn  more 
about  the  country. 

Although  much  of  the  news  emanating 
from  Canada  isn’t  headline-grabbing,  it 
does  merit  reporting,  said  Balthazar. 

Data  was  given  showing  that  70%  of 
Canadian  exports  go  to  the  United 
States,  which  in  turn  sends  20%  of  its 
exports  to  Canada.  More  than  191,000 
people  cross  the  border  daily,  and 
Canada  is  the  third  largest  investor  in  the 
United  States. 

In  a  roundtable  discussion  led  by  Mil¬ 
ler,  New  Haven  (Conn.)  Register  editor 
Robert  J.  Leeney  said  his  paper  runs  lit¬ 
tle  Canadian  news.  “Part  of  the  trou¬ 
ble,”  Leeney  said,  “is  that  we  Ameri¬ 
cans  seldom  think  of  Canadians  as 
foreigners.  They  assimilate  into  the 
American  culture  so  well  that  we  tend  to 
overlook  them.” 

Leeney  admonished  his  colleagues. 
“It’s  one  thing  to  theorize  here  today 
about  running  more  Canadian  news,  but 
it’s  another  matter  when  we  face  the 
realities  of  putting  out  the  paper  each 
day.” 

Manchester  (N.H.)  Union  Leader 
managing  editor  Joseph  McQuaid  said 
local  and  state  news  was  the  grist  for  his 
newspaper  and  most  New  England 
dailies.  “However,  we  do  run  French- 
language  columns  and  Franco-American 
news,  but  we  could  do  more,”  McQuaid 
said. 

Any  foreign  news  must  compete  for 
space.  Miller  said.  The  average  U.S. 
daily  carries  about  7Vi  inches  of  Cana¬ 
dian  news  each  day  or  about  3  percent  of 
its  total  foreign  news  and  two-tenths  of 
EDITOR  &  PUBLISHER  for  August  2.  1980 


its  total  news  package,  he  said.  How¬ 
ever,  the  contrary  is  true  in  Canadian 
papers  where  U.S.  news  is  heavily  fea¬ 
tured,  comprising  about  40%  of  the 
foreign  news  and  1336%  of  the  total  news 
content. 

Although  several  New  England  editors 
said  their  Canadian  coverage  was  weak, 
Quincy  Patriot  Ledger  Editorial  Page 
Editor  Peter  Knapp  said,  “It  doesn’t 
matter  if  the  news  is  from  Canada  or 
elsewhere.  What  dictates  a  story’s  ap¬ 
pearance  in  the  Ledger  is  whether  or  not 
it’s  news  and  if  it’s  pertinent  to  the  read¬ 
ers.” 

Many  editors  said  they  might  be  in¬ 
clined  to  run  more  Canadian  news  if  the 
wire  services  did  a  better  job.  Editors 
charged  the  Associated  Press  and  United 
Press  International  with  sending  too 
much  “bus-goes-off-the-cliff-type  news, 
rather  than  substantive  news.” 

Portland  Press-Herald  managing 
editor  A.  Stephen  Riley  said,  “In  the 
past  we’ve  asked  the  AP  to  improve  its 
Canadian  news  budget;  we’re  still  look¬ 
ing  for  it  to  improve.” 

Toronto  Star  columnist  Anthony  Wes¬ 
tell  said  part  of  the  problem  rests  with 
the  AP  which  maintains  no  staff  in 
Canada  but  relies  entirely  on  service 
from  Canadian  Press.  The  CP  dispatches 
are  funneled  into  the  United  States  to 
New  York  and  Concord,  N.H.,  AP  of¬ 
fices  for  dissemination  to  member  pa¬ 
pers. 

On  the  other  hand,  UPI  maintains  a 
small  staff  in  Canada,  Westell  said, 
which  spices  an  otherwise  American  UPI 
wire  with  Canadian  items  for  Canadian 
consumption. 

Providence  Journal  wire  editor  Kohr- 
ing  said  he’d  like  to  see  more  Canadian 
backgrounders  available  on  all  the  wires. 
“I’d  like  to  learn  as  much  about  a  Cana¬ 
dian  issue  as  possible,”  Kohring  said. 
“Once  I’m  informed,  I  can  pass  that  in¬ 
formation  on  to  our  readers.” 

AP  correspondent  Chris  Lindsay  of 
the  Augusta,  Maine,  bureau  said  he’d  re¬ 
port  the  editors  concerns  to  AP  officials. 
Lindsay  suggested  CP  “situationers” 
might  nil  the  need  of  editors  seeking 
more  background  reports  on  Canada. 

An  often-overlooked  source  of  news  is 
the  Canadian  Consulate,  Information  Of- 
fier  Wayne  Me  Ewing  told  the  editors. 
His  Boston  consulate  office  “can  pro¬ 
vide  a  wealth  of  information  for  the  ask¬ 
ing,  from  copies  of  speeches  to  inter¬ 
views  with  visiting  Canadian  dig¬ 
nitaries,”  he  said. 

Another  obvious  but  often-neglected 
reference  for  Canadian  affairs,  said 
Berkshire  Eagle  editorial  page  editor 
Donald  A.  MacGillis,  are  the  pages  of  the 
New  York  Times. 

Some  of  the  charges  of  weak  Canadian 
coverage  were  countered  by  editors  giv¬ 
ing  examples  of  running  Canadian- 
oriented  editorials,  features  and  regular 
news  briefs. 


The  Burlington  (Vt.)  Free  Press  was 
singled  out  as  doing  a  good  job  of  carry¬ 
ing  Canadian  news  as  shown  in  a  study 
by  David  Richter,  University  of  Rhode 
Island  journalism  instructor. 

However,  editors  admitted  the  need 
for  better  Canadian  news  treatment  was 
more  the  rule  than  the  exception.  “Of 
course,  we  can  be  doing  a  better  job,” 
said  the  Patriot  Ledger’s  Knapp,  “but 
that  can  be  said  sibout  most  news.  We 
never  have  enough  time  nor  space.  Our 
readers  want  the  local  news  and  don’t 
show  much  interest  in  Canadian  or  other 
so-called  foreign  news.  It’s  part  of  our 
constant  battle  against  public  apathy.” 

Newspaper  series 
wins  $10,000  award 

Courses  by  Newspaper  (CbN)  at  the 
University  of  California,  San  Diego  has 
been  awarded  a  Certificate  of  Merit  and  a 
$10,000  cash  award  from  the  Academy 
for  Educational  Development  (AED)  for 
its  national  program  entitled  “Energy 
and  the  Way  We  Live.” 

The  award  for  the  CbN  “Energy” 
series  was  one  of  twelve  made  by  the 
Academy  2ifter  a  nationwide  search  for 
“the  most  effective  and  innovative  ideas 
that  colleges  and  universities  are  using  to 
confront  the  problem  of  energy  conser¬ 
vation.” 

The  “Energy”  series — the  12th  in  an 
ongoing  series  developed  by  Courses  by 
Newspaper  with  primary  funding  from 
the  National  Endowment  for  the  Human¬ 
ities — consists  of  three  components: 

•  a  series  of  15  feature-length  news¬ 
paper  articles, 

•  educational  materials  including  a 
Reader/Study  Guide,  Source  Book,  and 
audio  tapes,  and 

•  an  optional  credit  and/or  non-credit 
course  to  be  offered  by  participating  col¬ 
leges/universities  across  the  country. 

Academic  coordinator  for  this  CbN  of¬ 
fering  was  Melvin  Kranzbeig,  Callaway 
Professor  of  the  History  of  Technology 
at  the  Georgia  Institute  of  Technology 
and  editor  of  Technology  and  Culture. 

The  newspaper  articles  were  written 
by  noted  scholars  and  energy  experts 
who  explored  the  history  of  energy 
technology  and  consumption,  the  impact 
of  often-contradictory  values  on  energy 
policy,  and  the  effects  of  energy  dilem¬ 
mas  on  the  national  and  international 
scene. 

The  series  appeared  in  more  than  540 
newspapers  nationally,  while  342  col¬ 
leges  and  universities  across  the  nation 
offered  a  course  based  on  the  newspaper 
series. 

Courses  by  Newspaper,  a  project  of 
University  Extension  at  the  University 
of  California,  San  Diego,  has  been 
funded  since  its  inception  in  1973  primar¬ 
ily  by  the  National  Endowment  for  the 
Humanities. 
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staff  photographer 
wins  grievance 

Talis  Bergmanis  was  awarded  approx¬ 
imately  $1,900  by  an  arbitrator  for  the 
American  Arbitration  Association  as  the 
result  of  a  grievance  filed  by  the  News¬ 
paper  Guild  of  Rochester  against  the 
Gannett  Co.,  Inc. 

Bergmanis,  a  Gannett  photographer, 
was  one  of  10  selected  by  the  Lake 
Placid  Olympic  Organizing  Committee  as 
official  photographers  for  the  1980 
Winter  Games.  The  Gannett  Rochester 
Newspapers  had  selected  another 
photographer  as  its  representative  at  the 
Games,  and  Bergmanis  planned  to  take 
vacation  time  to  work  for  the  LPOOC. 

Robert  Giles,  the  executive  editor,  de¬ 
nied  Bergmanis  permission  to  work  for 
the  committee,  citing  the  outside  ac¬ 
tivities  clause  in  Article  XV  of  the  con¬ 
tract  between  the  Guild  and  Gannett. 

Arbitrator  Joseph  Shister  ruled  that 
the  denial  was  not  reasonable,  a  standard 
set  forth  in  Article  XV,  Section  3  (d); 
“This  article  will  be  administered  fairly 
and  reasonably  and  without  discrimina¬ 
tion.” 

Shister  concluded:  “The  Company  ac¬ 
tion  in  refusing  to  grant  the  grievant 
permission  to  accept  the  LPC  offer  can 
be  judged  “reasonable  only  if  there  is 
evidence  indicating  that  there  was  a  sig¬ 
nificant  probability  of  a  potential  conflict 
of  interest  and  damage  to  the  company’s 
credibility  with  the  public  .  .  .  But  we 
do  not  find  any  evidence  in  the  record  of 
a  significant  probability  situation  here.” 

The  arbitrator  awarded  $600,  the 
amount  Bergmanis  would  have  received 
from  the  LPOOC;  plus  $1,250,  the 
minimum  he  could  have  expected  to  earn 
from  freelance  work,  and  the  amount  it 
cost  him  to  eat  during  the  days  he  would 
have  been  in  Lake  Placid  (because  12 
days  of  room  and  board  was  part  of  the 
official  photographers’  compensation). 

The  Guild  represents  approximately 
150  reporters,  editors,  photographers, 
artists,  librarians  and  editorial  assistants 
in  the  newsrooms  of  the  Democrat  and 
Chronicle  and  the  Times-Union. 

Modern  math  .  .  . 

$1.35  X  52  ^  12  =  $5.85. 

It’s  just  as  simple  as  that  and  it’s  not  a 
rate  increase,  the  Kalamazoo  (Mich.) 
Gazette  told  its  readers  in  announcing  a 
new  monthly  subscription  payment  plan. 
The  $5.85  per  month  was  arrived  at  by 
multiplying  the  seven-day  rate  ($1 .35)  by 
52  weeks  and  dividing  by  12  (months). 

The  payment  is  due  in  advance,  on  the 
1 0th  of  the  month,  either  to  the  office  or 
to  the  carrier,  and  delivery  is  guaranteed. 
The  new  plan  was  devised  because  of  an 
increase  in  the  number  of  robberies  and 
also  because  carriers  occasionally  find 
customers  move  without  keeping  their 
newspaper  bills  up  to  date. 
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Move  of  all-star 
hoop  game  blocked 
by  Cleveland  Press 

Cleveland  Press  played  a  major  role  in 
saving  the  National  Basketball  Associa¬ 
tion’s  1981  All-Star  Game  from  being 
moved  to  Los  Angeles. 

The  NBA  made  a  commitment  to 
Cleveland  to  hold  next  year’s  all-star 
game  at  the  Coliseum,  but  the  NBA 
owners  voted  to  move  the  game  to  Los 
Angeles  because  it  was  a  bigger  market¬ 
ing  and  media  center. 

In  cooperation  with  the  political  and 
civic  leaders  and  its  Cavalier  fans,  the 
Cleveland  Press  and  the  Greater  Cleve¬ 
land  Growth  Association  started  a  cam¬ 
paign  and  kept  the  pressure  on  the  NBA. 

Press  editor  Herb  Kamm  was  in  daily 
contact  with  NBA  officials.  He  wired 
NBA  commissioner  Larry  O’Brien  and 
pledged  community  support.  O’Brien 
wired  Kamm  back  and  indicated  that 
those  assurances  would  strongly  influ¬ 
ence  the  recommendation  to  return  the 
game  back  to  Cleveland. 

The  NBA  board’s  new  plan  was  to  al¬ 
ternate  the  All-Star  Game  between  Los 
Angeles  and  New  York  for  more  public¬ 
ity.  O’Brien  suggested  the  new  plan  be 
held  off  until  1982. 

Season  ticketholders  were  threatening 
to  file  suits  to  block  the  game  move  and 
at  least  60  season  ticketholders  had  al¬ 
ready  withdrawn  their  ticket  orders  be¬ 
cause  of  the  change. 

Ohio  Attorney  General  William  Brown 
had  his  aides  working  up  a  consumer 
fraud  lawsuit  to  file  against  the  NBA  on 
behalf  of  the  season  ticketholders. 

On  June  10,  the  combined  efforts  of 
the  community,  its  political  and  civic 
leaders  worked.  The  finance  committee 
voted  to  return  the  game  to  Cleveland. 
Another  win  for  the  Cleveland  Press.  It 
kept  the  issue  alive. 

Whitney  purchases 
Maryland  weekly 

Columbia  Publishing  Corp.,  a  sub¬ 
sidiary  of  Whitney  Communications 
Corp.  of  New  York,  has  bought  the 
News  Leader,  a  weekly  in  Laurel,  Md. 

No  sale  price  was  released  on  the 
9,000  circulation  paper. 

Gertrude  L.  Poe,  News  Leader  presi¬ 
dent  and  editor  and  publisher,  will  re¬ 
main  in  her  position  for  another  month 
during  the  transition  period.  An  attor¬ 
ney,  Poe  has  been  connected  with  the 
weekly  in  various  capacities  since  1931 
and  has  served  as  editor  since  1939. 

Columbia  currently  publishes  six  other 
newspapers  in  Maryland  including;  the 
Columbia  Flier,  Howard  County  Times, 
Catonsville  Times,  Arbutus  Times,  Bel- 
air  Road  Booster  and  the  Parkville  Re¬ 
porter. 


Study  published 
on  home  buying 

A  survey  which  relates  home  buying  to 
newspaper  readership  is  available  from 
the  St.  Petersburg  Times  and  Evening 
Independent. 

The  “1980  Pinellas  County  Home 
Buyer”  uses  a  question-response-com¬ 
ment  format  to  develop  a  profile  of  home 
buyers  there. 

While  a  great  deal  of  the  study  deals 
specifically  with  Pinellas  County,  some 
parts  offer  insight  into  home  buying  be¬ 
havior  in  general.  For  instance: 

•  Median  time  spent  looking  for  a 
home  was  just  5.9  weeks  from  the  time 
buyers  started  looking  until  they  signed 
the  purchase  agreement.  18  years  ago, 
homebuyers  in  Pinellas  needed  three 
whole  months. 

•  “Newspaper”  and  “driving 
around”  were  most  frequently  men¬ 
tioned  sources  of  information  on  homes 
for  sale.  Realtors  and  newspaper  clas¬ 
sified  ads  were  cited  most  often  as  most 
helpful. 

•  Majority  of  homebuyers  purchased 
their  home  through  real  estate  firms  and 
most  were  satisfied  with  the  transaction. 

•  Nearly  half  of  homebuyers  said  they 
checked  newspaper  classified  ads  every 
day  while  looking  for  a  home. 

A  free  copy  of  the  35-page  booklet 
may  be  obtained  by  writing  to:  Advertis¬ 
ing  Department,  St.  Petersburg  Times, 
P.O.  Box  1121,  St.  Petersburg,  Fla. 
33731.  Or  call  Classified  Advertising 
Manager  Rich  Riggins  at  (813)  893-8263. 

Editor  acquires 
editorial  service 

Leonard  Reid  has  transferred  owner¬ 
ship  of  Reid  Editorial  Service,  Harris¬ 
burg,  Pa. 

Taking  over  the  61 -year-old  firm  is 
Philip  Michael  Clark,  editor-publisher  of 
the  West  Shore  Times  in  Mechanicsburg, 
Pa. 

Reid  Editorial,  formed  by  Leonard 
Reid’s  father  in  1919,  provides  three  mail 
ings  of  editorials  per  week  to  newspapers 
in  the  United  States,  Canada  and  Latin 
America.  Each  mailing  includes  four 
short  editorials  or  one  long  and  two  short 
pieces.  Weekly  newspapers  may  sub¬ 
scribe  for  only  one  mailing  per  week. 

Plans  are  being  formulated  to  increase 
the  service’s  offerings  to  include  edito¬ 
rial  cartoons,  a  comic  strip,  gag  cartoons 
and  popular  columns  from  the  West 
Shore  Times,  reports  Clark.  The  latter 
include  columns  on  herbs,  wine  making 
and  comment  from  a  small  town  perspec¬ 
tive. 

Topics  covered  by  Reid  editorials  in¬ 
clude  breaking  national  and  international 
events,  science,  the  arts  and  humor. 

Reid  remains  with  the  service  on  a 
consulting  basis.  Clark  retains  his  post 
with  the  Times. 
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Syndicates 


By  Lenora  Williamson 


The  name  of  the  new  column  Is  for  real 


A  new  column  kicking  off  September  6 
is  called  “Duffy’s  Dope  Sheet”  with 
good  reason. 

The  columnist  will  attempt  to  pick 
winners  of  all  major  college  football 
games  each  week  through  to  the  Bowl 
games  in  January. 

And  his  name  actually  is  “Duffy.” 
That  is,  Duffy  Daugherty,  whose  exper¬ 
tise  comes  from  being  a  Michigan  State 
University  football  coach  26  years,  19  of 
them  as  head  coach. 

Duffy  doesn’t  propose  just  to  pick 
winners.  He  promises  his  editor  Bob 
Thomas  a  full  measure  of  anecdotes,  as 
an  Irishman  would.  For  example,  how  he 
came  to  name  the  column.  The  title  is 
from  a  letter  received  back  in  his  coach¬ 
ing  days  when  an  irate  fan  addressed  the 
envelope  to  “Duffy  the  Dope,  East  Lan¬ 
sing,  Michigan.” 

Duffy  claims  the  Post  Office  had  abso¬ 
lutely  no  trouble  delivering  the  letter  to 
his  office. 


Duffy  Daugherty 


The  column  syndicator  is  Exmark 
News  Service  of  the  Executive  Market¬ 
ing  Company,  State  College,  Pa. 

In  addition  to  picking  winners,  Duffy 
will  name  his  own  choices  each  week  of 
the  Top  10  teams  in  the  country  and  keep 
tabs  on  Heisman  Trophy  candidates. 

While  an  active  coach,  Duffy  wrote  a 
special  column  for  the  Associated  Press. 
“But  it  was  tough  to  write  a  column  in 
those  days,”  he  claims. 

“I  mean,  how  can  you  concentrate  on 
a  column  when  you’re  trying  to  get  your 
team  ready  for  Notre  Dame?  Besides, 
since  I  was  an  active  coach,  I  was  limited 
in  what  comments  I  could  make  about 
other  teams.” 
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Duffy  frankly  adds,  “Now,  I  can  be 
completely  objective  and  call  the  shots 
as  I  see  them,  and  this  new  column  will 
give  me  the  chance  to  see  if  I’m  the  ex¬ 
pert  I  always  thought  I  was.” 

The  former  coach  has  written  three 
books,  “First  and  Ten”,  “Defense: 
Spartan  Style”  and  “Duffy.”  He  also 
served  as  a  commentator  for  ABC  Col¬ 
lege  Football  and  is  a  special  sports  rep¬ 
resentative  for  Continental  Airlines. 

While  he  was  with  Michigan  State, 
Duffy  won  three  national  champion¬ 
ships,  three  Big  Ten  titles  and  finished  in 
the  Top  10  in  the  nation  1 1  years. 

* 

Two  veteran  Associated  Press  foreign 
correspondents,  Elias  Antar  and  Eric 
Waha,  will  serve  as  marketing  execu¬ 
tives  for  AP-Dow  Jones  New  Services. 

Antar  will  direct  AP-DJ  operations  in 
Europe,  Africa  and  the  Middle  East  from 
his  base  in  London,  and  Waha  will  over¬ 
see  activities  in  Asia,  based  in  Hong 
Kong. 

Antar,  a  native  of  Cairo,  joined  AP  in 
Egypt  in  1960  and  held  news  assignments 
in  Beirut  and  Paris,  becoming  chief  of 
bureau  at  Cairo  in  1977. 

Waha  joined  the  news  agency  in  his 
native  Vienna  in  1954  and  served  as  chief 
of  bureau  from  1%5  covering  much  of 
Eastern  Europe  until  last  year.  Since 
1979,  he  has  been  AP’s  sales  representa¬ 
tive  for  Austria,  Switzerland  and  Eastern 
Europe,  based  in  Munich. 

*  *  * 

Doug  Small,  a  former  political  reporter 
with  Canadian  Press,  is  the  new  editor  of 
FP  News  Service,  which  has  bureaus  in 
Ottawa,  Montreal,  Edmonton,  and  Lon¬ 
don. 

The  news  service  was  established  last 
September  prior  to  the  purchase  of  its 
parent  company,  F.P.  Publications,  Ltd., 
by  Thomson  Newspapers  Ltd.  Small  re¬ 
places  Kevin  Doyle,  who  set  up  the  ser¬ 
vice.  No  reason  was  given  for  Doyle’s 
resignation. 

FP  serves  the  Ottawa  Journal,  To¬ 
ronto  Globe  and  Mail,  Victoria  Colonist, 
Victoria  Times,  Vancouver  Sun, 
Lethbridge  Herald,  and  Winnipeg  Free 
Press  in  Canada. 

Small  plans  to  continue  his  “Capital 
Talk”  column,  which  runs  in  several  FP 
newspapers  across  Canada. 

*  *  ♦ 

Stanleigh  Arnold,  general  manager  of 
Chronicle  Features,  sends  along  a 
pioneer  effort  in  the  field  of 
syndication — what  he  believes  is  the 
first,  fine-paper  catalog  that  carries 
examples  of  everything  a  syndicate  is 


selling,  along  with  bios  and  photos  of  the 
authors  and  artists. 

Arnold  suspects  the  idea  will  be  im¬ 
itated  and  “pretty  quickly,  too.”  and  just 
so  editors  get  the  idea,  there  is  a  sheet  of 
return  post  cards  of  price  quotations  at 
the  back.  The  San  Francisco  cable  cars 


in  the  cover  photo  lend  full  color  to  the 
file-folder  size  catalog  with  index  tab  at¬ 
tached. 


*  *  * 

Terry  Byme-Dodge,  an  editor  for 
United  Media  Enterprises,  Inc.,  has 
been  selected  by  the  American  Council 
on  Germany  to  receive  a  John  J.  McCloy 
Fellowship  for  research  in  West  Ger¬ 
many.  The  program  is  administered  by 
the  Columbia  University  Graduate 
School  of  Journalism. 

Byme-Dodge  will  visit  West  Germany 
in  September  and  October  to  study  prob¬ 
lems  faced  by  immigrant  workers  who 
come  to  Germany  from  Turkey,  Greece, 
Italy,  Yugoslavia  and  other  countries. 

She  has  been  at  United  Media  Enter¬ 
prises  since  March  of  last  year  editing 
regular  United  Feature  Syndicate  col¬ 
umns  and  writing  features  for  Newspa¬ 
per  Enterprise  Association.  Earlier  in 
her  career  Byrne-Dodge  was  with 
Westchester  Illustrated  magazine,  Nor¬ 
wich  (Conn.)  Bulletin  and  the  Wichita 
(Kan.)  Sun. 

4c  * 

The  graphic  sports  feature,  “Sportog- 
raphy”,  formerly  with  United  feature 
Syndicate,  is  now  being  offered  by 
Statis-Pro  Publications,  Inc.,  designer 
James  A.  Barnes’  parent  corporation. 
The  daily  panel  is  based  on  computer 
analysis  with  illustrations  by  Barnes. 

Barnes  lives  in  Asheville,  N.C.,  and  is 
the  analyst  and  graphic  artist  for  College 
and  Pro  Football  Newsweekly  and 
creator  of  four  table  top  sports  games 
marketed  by  Avalon  Hill  Company. 

Statis-Pro  Publications,  Inc.,  is  lo¬ 
cated  at  177  Monticello  Road,  Weaver- 
ville,  N.C. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES  AVAILABLE 


AUTOMOTIVE 


YOUR  AUTO  AND  YOU:  Weekly  column 
of  answers  to  your  readers’  car  prob¬ 
lems.  plus  weekly  test  report  on  new 
cars,  vans.  Write  for  samples,  rates.  Au¬ 
tomotive  Features,  814  E.  Manor  Circle, 
Milwaukee,  Wise.  53217. 


SMALL  BUSINESS  COLUMN— Popular 
and  practical  feature  for  your  local  busi¬ 
ness  community.  Provides  expert  advice 
for  the  self-employed.  Featured  in 
Newsday,  Philadelphia  Bulletin,  Hous¬ 
ton  Chronicle  and  other  fine  newspa¬ 
pers.  Free  samples.  M.  Stevens,  15 
Breckenridge  Rd,  Chappaqua  NY  10514. 


“ALL  THE  CARTOONS  YOU’LL  EVER 
NEED’’  are  in  a  low  cost  package  of  36 
hilarious  1  and  2  column  camera-ready 
ROP  cartoons  available  quarterly  headed 
by  leading  cartoonist.  Details  from:  Car- 
toonmix.  Box  108,  Village  Station,  New 
York  NY  10014. 


COMIC  STRIPS 


NEW  COMIC  STRIPS,  Puzzles,  Panel 
Comics.  Free:  Over  80  Features  Catalog 
and  Samples.  Write  R-Gabs,  1324  N.  3rd 
St.  Joseph  MO  64501. 


HELP  YOUR  READERS  COPE  with  the 
high  cost  of  energy.  Engaging  consumer 
service  Q  &  A  pulls  ads  and  readers  with 
nitty-gritty  energy  and  money  saving  in¬ 
formation.  We  answer  readers’  questions 
on  everything  from  insulation  to  invest¬ 
ments.  Auto  tips,  too.  Anchoring  energy 
cover^e  for  papers  in  every  region  of 
the  U^  For  a  fresh  approach  to  enern 
call  Energy  Notebook  collect  (212)  777- 
3977. 


FOR  THE  ONE  publisher  in  10  really 
serious  about  promotion — The  Bottom 
Line  tells  your  local  merchant  why  he 
should  use  more  newspaper  advertising. 
Weekly  questions  and  answers  by 
publisher-professor  use  fact,  logic  and 
humor.  S.  Gale  Denley,  The  Journal,  Box 
278,  Bruce  MS  38915. 


A  CHUCKLE  A  LINE  with  this  humorous 
column  on  everyday  living.  Topics  cov¬ 
ered  from  in-laws  visits  to  income  tax. 
Write  for  samples  Charmian  Blattner, 
Box  156,  Philo  CA  95466. 

HUMOR,  info,  puzzles,  cartoons  galore. 
Catalog,  cartoon  leaflet,  etc.  $1. 
Dickson,  17700  Western  69s,  Gardena 
CA  90248. 

_ INTERVIEWS 

STAR  INTERVIEWS— Have  access  to 
interview  actors,  entertainersappearing 
in  northeastern  Ohio  area.  Excellent  fea¬ 
ture  addition  to  any  publication.  Sam¬ 
ples  upon  request.  Contact  I.  Konnan, 
2525  Barrington  Rd,  Akron  OH  44313, 
(216)  864-0585. 


WHAT’S  NEW  IN  MEDICINE? 
Latest  medical  news,  weekly,  with  com¬ 
mentary.  350  words.  L.A.  Chotkowski, 
MD,  FACP,  1143  Chimberlain  Hwy, 
Kennington  CT  06037. 


“MORE  FOR  YOUR  MONEY’’— Weekly 
column  of  money-saving  news.  Proven 
results.  Camera-ready.  Samples.  Mike 
LeFan,  1802  S  13th,  Temple  TX  76501. 

MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated) 
Great  for  Weekend  section  or  entertain¬ 
ment  pages.  Issued  weekly.  Camera- 
ready.  Our  6th  year.  Cineman  Syndicate, 
7  Charles  Court,  Middletown,  NY  10940. 
(914)  692-4572. 

_ NOSTALGIA _ 

NOSTALGIA  NOTES— Sharp,  600-word 
columns.  Lighter  arts,  sports,  1920- 
1960.  Samples,  rates,  Thurlow  0.  Can¬ 
non,  58  E  Main  St,  Canton  NY  13617. 


QUOTATION  FEATURES  for  newspapers 
and  magazines.  Uncommon  Quotations, 
Box  7285,  Provo  UT  84602. 


REAL  ESTATE 


HOUSE  CALLS — Citation  for  recent  na¬ 
tional  award  says  "entertaining  format, 
concise,  solid  writing  skills  and  a  wealth 
of  real  estate  knowledge,”  6th  year, 
major  dailies.  Edith  Lank,  240  Heming¬ 
way.  Rochester  NY  14620.  (716)  271- 
6230. 


STAMPS  &  COINS 

COINS,  STAMPS,  gold  and  silver.  News, 
tips  and  markets.  Weiss  Features, 
16000  Terrace  Rd,  #208,  Cleveland  OH 
44112.  Evening  phone  (216)  451-3331. 


WORLD  OF  STEREO,  low  rates/high 
interest,  500  words  and  art  weekly.  Box 
1422,  Buffalo  NY  14214. 


FARM  TAXES,  popular  weekly  column  in 
its  sixth  year  is  available  in  a  few  areas. 
For  topical  samples  and  prices  write: 
Cricket,  Box  527,  Ardmore,  PA  19003. 

TELEVISION 


TV  LISTING  FOR  LESS— New  service 
this  fall  will  offer  camera  ready  narrative 
television  listings  and  features  for 
30-50%  less  than  going  rate.  Call  (502) 
886-81 12  for  compete  details  by  return 
mail. 


AFFORDABLE  TRAVEL — Weekly,  biweek¬ 
ly  or  monthly  travel  column  to  strengthen 
your  travel  pages.  Latest  worldwide  trav¬ 
el  buys,  cost  saving  tips.  Low  cost  per 
circulation,  first  2  columns  free.  Ac¬ 
credited.  prize  winning  travel  writer. 
Nancy  Winter  Drosdick,  Box  35409, 
Editor  &  Publisher. 


EDITORIAL  CARTOONS  and  comment, 
church  directory  illustrations,  horo¬ 
scope,  movie  reivews,  crossword  puzzle, 
humorous  cartoons,  other  quality  fea¬ 
tures  for  the  weekly  editor  (offset  only). 
Prices  for  all  (11)  features  start  at 
$10.75,  based  upon  circulation. 

MARK-MORGAN  SYNDICATED 
FEATURES 

P.O.  Box  995,  Newman,  Ga.  30263 
Ph:  (404)  253-5355 


START  YOUR  OWN  WEEKLY— Extensive 
how-to  manual  by  prominent  publisher, 
describes  every  step.  Details  from  Meadow 
Press,  Box  35-E,  Pt  Jefferson  NY  11777. 

WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS,  INC. 

FEATURES  WANTED 

Ph.  (205)  546-3356 

ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


MAJOR  PAPER  STARTING — Welcome  car¬ 
toons,  columns  on  urban  topics;  money, 
medicine,  consumerism,  crime,  histone 
preservations,  etc.  Also  seek  art  services, 
graphic  supply  houses.  Send  literatureand 
samples  to  Box  35567,  Editor  &  Publisher. 

NEWSLEUERS 


EARN  EXTRA  MONEY!  Moonlight  as  a  free¬ 
lance  writer/photographer.  New  and  exist¬ 
ing  markets  twice  monthly.  Free  details. 
Freelance  News,  Box  1589,  Albany  OR 
97321. 

NEWSPAPER  APPRAISERS 

APPRAISALS  FOR  ESTATE  TAX  partner¬ 
ship,  loan  depreciation  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  Marion  R. 
Krehbiel,  Box  89,  Norton,  Kans.  676M,  ot 
Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 


HALF  CENTURY  OF  EXPERIENCE  in  get¬ 
ting  good  buyers  and  sellers  together. 
NEWSPAPER  SERVICE  CO.,  INC.,  PO 
Drawer  12428,  Panama  City,  FL  32401. 

ALAN  G.  LEWIS,  MEDIA  BROKER 
On  file:  over  100  active  qualified  buyers  for 
daily,  top  weekly  or  shopper  publications. 
Ridge  Rd.,  Hardwick,  MA  01037.  (413) 
477-6009. 


WANT  TO  SELL 
YOUR  NEWSPAPER  .  .  . 

•  At  terms  favorable  to  you! 

•  Discreetly! 

•  Without  business  disruption! 

•  Quickly! 

•  At  lowest  possible  cost! 

Start  the  process  today.  Call 

ROY  HOLDING  &  ASSOCIATES 
PO  Box  212,  Galva  IL  61434 
(309)  932-2270  days,  932-2642  evenings 

NEWSPAPERS  FOR  SALE 


HEMPSTEAD  &  CO. 

Newspaper  brokers  and  appraisers.  Write  or 
call  for  free  consultation.  21  E  Euclid  Av, 
Haddonfield  NJ  08033  (609)  795-6026 


JAMES  J.  BRODELL 
Rocky  Mountain  newspapers 
Box  1841,  Grand  Junction  CO  81502 
Buyer  inquiries  invited  (303)  242-5035 


MEL  HODELL,  Newspaper  Broker, 
P.O.  Box  2277,  Montclair,  Calif.  91763. 
(714)  626-6440 


WHITE  NEWSPAPER  SERVICE 
Appraisals,  Mergers,  Sales. 

No  charge  for  Consultation. 
Box  783,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  southern  markets. 
12  Cutler  Dr,  Savannah,  GA  31405,  (912) 
925-8666,  day  or  night. 


CONFIDENTIAL  NEGOTIATIONS 
Daily  NEWSPAPERS  Weekly 

W.B.  GRIMES  &  CO.,  INC. 
National  Press  Building 
Washington,  D.C.  20045 
_ (202)  National  8-1133 


SYD  S.  GOULD  ASSOCIATES 
"The  broker  with  instant  buyers" 

I  SALES,  SERVICE,  MANAGEMENT 
Rte,  1,  Box  146,  Theodore  AL  36582 
(205)  973-1653 


KREHBIEL-BOLITHO,  INC. 

Over  500  sales  in  our  30  years. 

(We  handle  different  properties — offices 
,  350  miles  apart.) 

MARION  R.  KREHBIEL,  "Norton  office,” 
PO  Box  88,  Norton  KS  67654.  Office  (913) 
877-3407 

ROBERT  N.  BOLITHO,  "Kansas  City  Of¬ 
fice,”  PO  Box  7133,  Shawnee  Mission,  KS 
66207,  Office  (913)  381-8280. 


I  BILL  MATTHEW  COMPANY  conducts  pro- 
'  fessional,  confidential  negotitations  for 
sale  and  purchase  of  highest  quality  daily 


fore  you  consider  sale  or  purchase  of  a 
property,  you  should  call  (813)  733-8053 
daytime;  (813)  446-0871  nights:  or  write 
Box  3364,  Clearwater  Beach,  FI.  33515. 
No  obligation,  of  course. 


NEW  WIFE  insists  on  selling  am  retiring 
now.  Florida  weeklies  gross  $600-$800M 
for  sale  at  $750M.  Building  not  available, 
press  is  additional.  Major  potential  for 
buyer  who  wants  to  expand.  Box  35485, 
Editor  &  Publisher. 


TWO  ESTABLISHED  east  San  Francisco 
Bay  community  monthlies.  (415)  522-7734 
before  9:30  am;  after  6:00  pm  or  write  PO 
Box  8562,  Emeryville  CA  94662. 


SUNBELT  shopper  in  third  year.  Grossing 
$150,000.  Excellent  potential.  Box  35430, 
Editor  &  Publisher. 


ZONE  2  WEEKLY  plus  4  free  newspapers. 
$353,000  gross,  $200,000  sale,  20% 
down,  liberal  terms— low  interest  over  10 
years.  62M  circulation.  Box  35431,  Editor 
&  Publisher. 


WELL  ESTABLISHED-LABOR  monthly,  10 
years.  Zone  2.  Future  growth  insured. 
$20,000  income  yearly.  2  man  operation. 
$18,000.  Owner  retiring.  (301)  254-0273. 


FIRST  TIME  OFFERED— Colorado  county 
seat  daily  grossing  $600M.  Includes  real 
estate  and  Goss  press.  Prefer  cash  stock 
purchase.  Offers  in  excess  of  2  times  gross 
considered.  Must  show  financial  ability  in 
original  inquiry.  Box  35553,  Editor  & 
Publisher. 


MICHIGAN  WEEKLY  in  $300,000  gross 
class  netted  owner  near  $34, OCX)  in  1979, 
says  could  be  much  better  with  new  owner. 
Good  hunting  and  fishing  nearby,  near 
Lake  Michigan.  Price  $300,000.  State 
cash  and  experience  first  letter;  call  only  if 
you’re  in  our  files.  Marion  R.  Krehbiel,  Box 
88,  Norton  KS  67654. 


NORTHERN  CALIFORNIA  weekly  near 
coast.  Beautiful  valley,  no  competition. 
Gross  $60,000  to  $70,000  and  growing. 
Good  job  shop  printing  business.  $95,000, 
all  offers  considered.  PO  Box  136,  Boon- 
ville  CA  95415. 


ZONE  9,  outside  California.  Outstanding 
9000  circulation  weekly,  plus  larger 
monthly  real  estate  magazine,  $167, %0 
gross.  Long  lease  plus  newer  typeset  and 
big  camera.  $89,500.  Write  Box  35534, 
Editor  &  Publisher. 

COLORADO  WEEKLY  and  shopper  for  sale. 
Growth  area.  Established  publication. 
$600,000  gross.  Plant  and  building  in¬ 
cluded.  Box  35541,  Editor  &  Publisher. 
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ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


OHIO  Northwest,  1400  circulation.  Pub¬ 
lished  since  1883.  M.  H.  Nizny,  28  N 
Wilkinson  St,  Dayton  OH  45402,  (513) 
228-7700. 


SHOPPER  for  sale.  75  miles  from  Yellow¬ 
stone.  Gross  $50,000  first  10  months. 
Good  money  maker  for  hard  worker. 
$39,000,  terms  negotiable.  Write  Upper 
VaMy  Guide,  30  College  Av,  Rexburg  ID 


FOR  SALE — Weekly,  rural  newspaper. 
Second  class  permit.  PO  Box  646,  Halfway 
OR  97834. 


GROWING  NORTH  JERSEY  weekly  in  at¬ 
tractive  residential  area  convenient  to  New 
York  City  attraction  and  to  scenic  beauties 
and  recreational  facilities  of  nearby  moun¬ 
tains.  Current  annual  volume  $200,(X)0. 
Compugraphic  equipment,  no  press. 
Priced  below  gross.  W.  B.  Grimes  &  Co., 
National  Press  Bldg,  Washington  DC 
20045. 


NEWSPAPERS  WANTED 


IF  YOU  ARE  without  competition  in  you 
home  base,  do  not  have  a  central  printing 
plant,  and  have  at  least  4500  paid  circula¬ 
tion,  our  widely-respected  group  of  com¬ 
munity  newspapers  would  like  to  discuss 
purchasing  your  non-daily  publication. 
Flexible  arrangements  to  meet  your  needs, 
including  your  remaining  with  the  newspap- 
per.  No  paper  too  large  for  us  to  consider. 
Please  send  information  to  Box  31752, 
Editor  &  Publisher.  All  replies  kept  strictly 
confidential. 


SELLERS.  POTENTIAL  SELLERS.  Change 
in  ownership  forces  general  manager  to 
seek  new  territory.  20  years  experience. 
$100,0(X)-r  up^front  to  invest  in  owner¬ 
ship,  partnership  or  will  assume  executive 
position.  Experienced  in  weekly,  daily,  ABC 
free,  voluntary  pay,  TMC.  Strong  sales, 
marketing,  employee  moral.  Fantastic 
track  record  with  references.  Style:  en¬ 
thusiastic,  real  problem  solver.  Perfect 
health.  Responsible.  Apply  to  Box  35317, 
Editor  &  Publisher. 


WANT  TO  OWN  weekly  or  semi-weekly  in 
6000  to  10,000  population  community. 
Gross  $150,000  and  up.  Prefer  county 
seat.  Excellent  community  journalism  cre¬ 
dentials,  former  weekly  owner,  civic 
minded,  small  town  oriented,  will  live  in 
community  I  serve.  Strict  confidence.  No 
brokers.  Box  34712,  Editor  &  Publisher. 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


VACATION  stops  getting  you  doiwn?  Allow 
our  professional  staff  of  field  crew  and 
telephone  sales  experts  help  put  a  plus  in 
your  ad  column.  We  guarantee  the  finest 
quality  order  in  the  business.  Call  (215) 
586-3954  or  write  to  Donnelly  Enterprises, 
350  McDade  Blvd,  Collingdale  PA  19023. 


CLASSIFIED  AD  SERVICES 


STIMULATE  YOUR  AD  SALES! 
Classified  International,  a  42  year  old  firm, 
offers  a  proven  program  that  stimulates 
sales  and  profits.  Two  recent  papers  dou¬ 
bled  ad  count  within  two  months.  We  con¬ 
sult  personally,  and  provide  a  monthly  13 
part  package  which  can  be  invested  in  to¬ 
gether  or  individually.  Start  your  til  forbid 
order  now  and  receive  a  bonus  of  a  Basic 
Classified  Library  worth  $20  with  your  first 
package  of  sales  material.  Write  or  call  for 
more  information.  Tom  Greene,  1345  E 
10th  Av,  Hialeah  FL  33010,  (305)  885- 
4526. 


ENGINEERING 
&  INSTALLATIONS 


gineering  modifications,  rebuilding  and 
removal.  Single  width  to  4  plate  wide. 
Bramble  Professional  Press  Engineering, 
Rt.  2,  Box  2285,  McAllen,  Texas  78501. 
(512)  682-7011. 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 

KAMERAK  SQUEEZE  LENSES 


EQUIPMENT  &  SUPPLIES 
CAMERA  &  DARKROOM 

SQUeeze  Lenses,  new  and  trade-ins  .  .  , 
Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 

COMPUTER  SOFTWARE 

CIRCULATION  SOFTWARE 
Business/Circulation  software  designed  for 
IBM  34  available  with/without  installation 
assistance.  Comprehensive  circulation 
system  maintains  total  homes  in  market 
area.  Adaptable  to  subscriber  only.  Pro¬ 
vides  on-line  real  time  update  to  starts, 
stops,  service  errors.  Includes  route  error 
alarm  system  with  real  time  service  error 
dispatching.  Includes  PIA  processing  with 
automatic  vacation  adjustment.  Produces 
all  ABC,  pressrun  and  delivery  manifests. 
Bundle  top  wraps  include  start,  stop,  and 
service  error  messages.  Carrier  statements 
handle  bonding  and  estimating.  A  full  line 
of  other  business  systems  available.  Con¬ 
tact  Creative  Data  Systems,  9809  Wedd 
Dr,  Overland  Park  KS  66212.  (913)  381- 
1109. _ 

TOTAL  MARKET  COVERAGE,  carrier  circu 
lation  program  for  twice  weekly  paper  to 
use  on  N(jR  82(X).  Also  business  package 
if  combined.  Times  Publications,  John 
Marling,  (503)  643-1531. 


CLASSIFIED  ADVERTISING  RATES 


SHERIDAN  48P  and  24P  inserters.  Very 
good  condition.  Available  immediately. 
Box  34252,  Editor  &  Publisher. 


MULLER  231  COUNTER  STACKER 
Excellent  condition. 

Box  34384,  Editor  &  Publisher. 


STA  HI  257  COUNTER  STACKER. 
Excellent  condition. 

Box  34253,  Editor  &  Publisher. 


CUTLER-HAMMER  conveyors  and  spare 
parts.  Also  new  Crabtree  conveyors  and 
spare  parts. 

NORTHEAST  STORAGE  &  INDUSTRIES 
(213)  257-7557 


2  MULLER  stuffing  machines  model  227, 
main  plus  2  inserts.  1  Muller  model  227E, 
main  plus  2  inserts.  J  S  Graphic  Equip¬ 
ment  Co,  (214)  387-3128. 


MULLER  227E  inserter,  5  stations. 

Muller  EM-10  inserter,  5  stations. 

Muller  231  counter  stacker,  for  use  with 
above  inserters. 

Graphic  Management  Associates  Inc. 
Newspaper  Mailroom  Systems  Division 
11  Main  St,  Southboro  MA  01772 
(617)  481-8562 


IDAB  NS-330  compensating  counter 
stacker  with  dual  delivery,  KXX)  bundle 
storage  keyboard,  card  reader  attachment, 
etc.  Goocl  condition.  Bob  Noga,  (201) 
347-5400. 


SHERIDAN  5-24  INSERTER 
Good  Condition,  Available  Immediately 
(405)  231-3408. 


GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  with  single 
and  multiwide  label  heads  and  quarter 
folders.  Call  Scott  or  Ed  Heisley.  (8(X)) 
527-1668. 


NEWSPRINT 


NEWSPRINT  ROLLS— Basis  30  lb  steady 
supply,  prompt  shipment  from  inventory, 
delivered  price  on  request.  Brookman 
Paper  Corp.,  300  E  54  St,  New  York  NY 
10022.  (212)  688-3020. 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


STANDARD  30  lb.  newsprint  made  to  your 
specifications.  Shipments  direct  from 
major  mills.  Box  35468,  Editor  & 
Publisher. 


OCR  READER 


2  COMPUSCAN  model  170's,  serial  num¬ 
bers  L4292  and  L4294,  16K  memory,  soft 
drives,  BRPE  interfaces  and  punches,  I/O 


Variable  lenses  0  to  8%.  Fixed  lenses  up  to  boards,  IBM  1130  interface  and  cables, 
12%.  Compare  our  quality  and  service.  POP  11/70  interface  and  cables,  scan 

KAMERAK  (213)  437-2779  header  program,  forms  mode,  prints  and 

Box  2798  Long  Beach,  CA  90801  documentation.  Machines  in  excellent 

-  condition  and  running.  On-line  now  to  a 

MODIFLEX  distortion  camera,  20x24.  Ex-  PDP  11/70.  Will  demonstrate.  Call  J.P. 


POSITIONS  WANTED 

1  week  —$3.10  per  line.  1  week  —$2.25  per  line 

2  weeks— $2.95  per  line,  per  issue  2  weeks — $2.10  per  line,  per  issue 

3  weeks— $2.75  per  line,  per  issue  3  weeks— $1.95  per  line,  per  issue 

4  weeks — $2.55  per  line,  per  issue  4  weeks — $1.70  per  line,  per  issue 

Add  $3  per  insertion  for  box  service  and  Add  $2.00  per  insertion  for  box  service 
count  as  an  additional  line  in  copy.  and  count  as  an  additional  line  in  your 

copy. 

Payment  must  accompany  all 
Positions  Wanted,  Features 
Available  and  Announcement  ads. 

Count  approximately  39  characters  and/or  spaces  per  line 
3  lines  minimum  (no  abbreviations) 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rate  for  display-classified  is  $70  per  column  inch 
camera  ready.  $75  pub  set. 

Contract  rates  available  on  request. 

WEEKLY  CLOSING  TIME 
Tuesday,  4:00  PM  New  York  Time 
Box  numbers,  mailed  each  day  as  they  are  received,  are  valid  for  1  year 

Editor  &  Publisher 

575  Lex.ngton  Ave.,  N  Y.,  N  Y.  10022  (212)  752-7050 


CLASSIFIED  ADVERTISING 


Order  Blank 


Authorized 

Classification 


□  Assign  a  box  number  and  mail  my  replies  daily. 

To  Run: - Weeks _ Till  Forbidden 

Please  indicate  exact  classification  in  which  ad  is  to  appear 

Mail  to:  EDITOR  &  PUBLISHER  •  575  Lexington  Ave  •  New  York  N  Y  10022 


cellent  condition.  Call  New  England  Print¬ 
ing  Machinery,  (617)  475-3210.  I  New  Bruns 
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Quinn,  The  Home  News  Publishing  Co., 
New  Brunswick  NJ,  (201)  246-5500. 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202 
(614)  846-7025 


COMPUGRAPHICS 

7200 — $2000.  Compuwriters  $2800. 
2971TL— $1500.  Keyboards— $1000.  FHN 
Business  Products,  PO  Box  442,  Marlton 
NJ  08053.  (609)  235-7614. 


2  COMPUGRAPHIC  UNIVERSALS  with  re¬ 
verse  leadine,  reverse  video,  13  fonts  and 
spare  parts  kit.  Also  1  Advantage  makeup 
terminal.  Call  Production  Manager,  (315) 
782-1000,  ext.  24a _ 


COMPUGRAPHIC 

2-2961  tape  readers  for  Intermec 
keyboards.  4-lntermec  keyboards.  Good 
stock  of  Compugraphic  2961  spare  parts. 
Lots  of  carbon  ribbon  and  paper  tape.  G. 
Glasmann,  Wood  River  Journal,  Hailey  ID, 
(208)  78a3444. 


UNISETTER — Low  range,  format  option, 
spare  parts  kit.  One  of  two  unisetters  now 
on  line.  Purchased  new  July  1,  1978.  Good 
preventative  maintenance  by  Compug¬ 
raphic.  $12,000.  Collegian  Production 
Manager,  Patti  Hartranft  (814)  865-2533, 
State  College  PA. 


COMPUGRAPHIC  EDITWRITER  7500, 
$13,500.  Compuwriter  4A,  $6500. 
Compuwriter  2,  $4200.  Compuwriter 
7200,  $2100.  (602)  267-9481. 


COMPUWRITER  88.  Available  now  with 


pm. 


THREE  MODEL  1800  ECRM  scanners  with 
spare  parts  and  test  scopes.  Call  Arnold 
McDonald,  Production  Manager,  Pitts¬ 
burgh  Press,  Pittsburgh  PA,  (412)  263- 
1691. 


2961  HS  Compugraphic  phototypesetting 
machine.  In  good  condition.  $2000  firm. 
Contact  Craig  Watkins,  Farmington  Press, 
119  E  Columbia,  Farmington  MO  63640, 
(314)  756-4523, 


COMPUGRAPHIC  2  TG  with  spare  parts 
kit,  width  plugs  and  18  popular  film  strips. 
Good  condition.  $6500  or  best  offer.  (813) 
485-3200. 


USED  front-end  system  to  8  terminals. 
Also  Compugraphic  unified  composers. 
Box  35665,  Editor  &  Publisher. 


PRESSES 


CONTINENTAL  PRINTING 
MACHINERY 

We  sell  presses  as  is,  or  reconditioned. 
Move  your  press,  install  and  train  on  all 
makes  and  models  web  offset  and  letter- 
press,  25  years  experience.  CONTACT: 
Ken  Langley 

7881  Mastin,  Ste  201 
Overland  Park  KS  66204 
(913)  432-8276 


AVAILABLE  from  an  ATF  web  press:  ATF 
sheeter,  ATF  combo  folder,  3  reel  dine, 
flying  paster.  Call  New  England  Printing 
Machinery  (617)  475-3210. 


GOSS  SC,  5  unit  press,  1968. 

Goss  SC  folder,  cross  perforator. 

Goss  Urbanite,  4  unit  press,  1963. 

Goss  Urbanite,  add-on  units,  1968-72. 
Harris  V15A,  5  unit  press,  1973. 

Harris  VISA,  6  unit  press,  1976-77. 
Harris  V25,  4  unit  press,  1971. 

Harris  folders:  JFl,  JF4,  JF7,  JF25. 

Color  King  add-on  units,  remanufactured. 
News  King,  4  unit  press,  1964. 

OFFSET  NEWSPAPER  EQUIPMENT 
1820  Briarwood  Ind.  Ct  NE 
Atlanta,  Georgia  30329 
(404)  321-3992  Telex  700563 


SIX  UNIT  NEWS  KING  press  for  sale,  2 
folders  and  2  sets  of  controls.  In  operation 
presently.  Write  Box  35696,  Editor  & 
Publisher. 


4  UNIT  GOSS  COMMUNITY,  folder.  Grease 
units.  Reconditioned  2  years  ago.  Excel¬ 
lent  condition.  $75,(X)0.  (403)  9%-7070. 


LIKE  NEW,  COLE  Vi  fold  and  2  knife  trim¬ 
mer  for  Goss  headliner.  Will  adapt  to  any 
folder.  $10,000.  Call  Bill  at  (813)  223- 
9711  or  (813)  920-5001. 
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EQUIPMENT  &  SUPPLIES 


PRESSES 


4  UNIT  URBANITE,  loaded,  2  years  old, 
modified  V2,  Vi  folder  available  im¬ 
mediately.  Call  (617)  475-3210. 


22%"  CUTOFF  GOSS  HEADLINER,  4  Units 
2  half  decks,  2  to  1  folder,  available  now. 
21V2"  cutoff  Hoe  Colormatic,  3  units,  2 
half  decks,  avaialable  now. 

4  Wood  Autopasters. 

2  new  Goss  web  width  cut  down  kit. 

22%"  cutoff  Hoe  color  convertible  4  units, 

available  now. 

3  Wood  single  width  reel  tension  pasters 
available  now. 

Now  in  our  warehouse  cleaned  and  painted 
or  rebuilt. 

4  unit  Harris  V22. 

3-1  unit  Harris  V22,  and  folders. 

4  unit  Harris  VISA. 

4  unit  Merganthaler. 

1  Gregg  imprinter. 

8  unit  VISA. 

5  unit  VISA. 

6  unit  Community  SC  folder,  oil  bath. 

1  unit  Community  and  folder,  oil  bath. 

4  unit  Community  and  folder,  oil  bath. 

4  unit  Suburban. 

Suburban  add-on  units. 

Urbanite,  various. 

BRAMBLE  PROFESSIONAL  PRESS  INC. 
Route  2,  Box  2285,  McAllen,  TX  78501 
(512)  682-7011. 


HARRIS  V15-A,  3  units  and  folder. 
Goss  Urbanite  quarter  folder. 

A  Stepper  730  inserter/3  bin. 

Contact:  Ken  Langley 
Continental  Printing  Machinery,  Inc. 
7881  Mastin  Dr. 

Overland  Park  KS  66204 
(913)  432-8276. 


HARRIS  V-15A,  6  units,  1976-77, 

2:1  folder. 

Cottrell,  V-22,  4  units,  JF-4  folder 
with  double  parallel. 

Cottrell  V-25  folders,  JF-1. 

Cottrell  Vanguard  V-15,  2  units. 

Cottrell  V-25,  Vi  and  V2  folder. 

Fairchild  Color  King  5  Units,  1%8. 

(3oss  Community  add-on  units,  1969-76. 
Goss  Suburban  1500  series  folder. 

Goss  SU  folder,  double  parallel. 

Goss  Suburban,  8  units. 

Goss  Suburban  add-on  units. 

Goss  Urbanite,  5  units,  1975, 

2  folders,  flying  pasters. 

Goss  SC  folders. 

Goss  folders:  Urbanite,  Suburban,  SU, 
Community. 

Boss  Urbanite  folder,  1970. 

Goss  Urbanite  V4  folders. 

Goss  4,  6,  8-position  roll  stand. 

Gregg  flying  imprinter  22%". 

Fincor  motor  and  control  40  and  75  HP. 
WANTED:  Newspaper  equipment  and 
complete  plants. 

IPEC,  INC. 

97  Marquardt  Dr. 

Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


QUARTERFOLD  STITCHER— Harris/Macey 
Signa  binder  consisting  of  1  Macey  Signa 
Stitch  II  (includes  2  heads)  and  1  Macey 
single  pocket  feeder.  Plus  spare  parts. 
Used  once  each  week  May  '78  to  May  '80. 
Asking  $15,000.  Call  or  write  Bob 
Saehloff,  The  Daily  Freeman,  79  Hurley 
Av,  Kingston  NY  12401,  (914)  331-5000. 


GOSS  COMMUNITY,  4  units,  1975  with 
Suburban  folder,  immaculate  condition, 
available  immediately.  Call  Southern  Print¬ 
ing  Machinery  (305)  592-8409  or  New  Eng¬ 
land  Printing  Machinery  (617)  475-321(1 


HARRIS  845,  3  units,  2:1  folder,  new 
1973.  IPEC  Inc,  97  Marquardt  Dr,  Wheel¬ 
ing  IL  60090.  (312)  459-9700. 


WANTED  TO  BUY 


LATE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER. 


CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (201)  289-7900  A.M.S., 
1290  Central  Ave.,  Hillside,  NJ  07205. 


GOSS  MARK  I  or  II  press  units  with  21V'2'' 
cut  off. 

Box  34445,  Editor  &  Publisher 


STA-HI  251  COUNTER  STACKER. 
Box  34254, 

Editor  &  Publisher. 


SHERIDAN  72P  INSERTER 
for  daily  newspaper  operation. 
Box  34255,  Editor  &  (Publisher. 


EQUIPMENT  &  SUPPLIES 


WANTED  TO  BUY 


GOSS  COMMUNITY  OIL  BATH  with  SC 
folder  unit  separate.  Box  1983,  Editor  & 
Publisher. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  units. 

BOX  200.  EDITOR  &  PUBLISHER 


HIGHEST  PRICES  PAID  for  scrap  litho¬ 
graphic  film  and  silver  chip.  All  types  and 
models  of  Silver  Recovery  Equipment.  Call 
Boston  Recovery  Co,  Walpole  MA  (617) 

668-5486. _ 

IDAB-440  or  HALL  MONITOR  COUNTER 
STACKER  for  small  newspaper  facility. 
Must  see  in  operation.  Box  35116,  Editor  & 
Publisher. 


22%  CUTOFF  GOSS  MARK  I  headliner- 
letter  press  14  units — 2  double  delivery 
folder,  elevation  from  reel  room  to  press 
room  ir  lockup-under  side.  The  above 
equipment  must  be  in  operation.  Box 
35011,  Editor  &  Publisher. 


IBM  COMPOSER,  IBM  ESC.  IBM  fonts, 
IBM:  Heidelbergs.  N.  Gregory,  343  Clive 
Ave.,  Oceanside,  NY  11572.  (516)  764- 
2250. 


22%  CUTOFF  HOE  colormatic  letter- 
press— 9  units — 2:1  double  delivery  folder, 
elevation  from  reel  room  to  press  room 
10  6'  plate  lockup  under  side.  The  above 
equipment  must  be  in  operation.  Box 
35012,  Editor  &  Publisher. 


WILL  PAY  TOP  CASH  PRICES  for  paper 
cutters,  Phillipsburg  and  Pitney-Bowes  in¬ 
serting  machines:  Cheshire  automatic 
labelers,  die  cutters,  sheeters,  Bunn  string 
tyers,  envelope  converting  equipment, 
vacuum  forming,  shrink  pack,  skin  packag¬ 
ing  and  blister  forming  also  printing  press, 
etc.,  plus  Virkotype  and  gold  stamping 
equipment.  We  wMl  assume  all  pick  up  and 
transportation  charges  and  pay  in  cash  or 
certified  check  in  advance.  Phone  toll  free 
(800)  521-5586  or  in  Michigan  (313)  865- 
7777. 

M.  SELLARS  &  ASSOCIATES 
PO  Box  1352 
Dearborn  Ml  48121 


2  DUAL  IMAGE  INTERMEC  typesetters 
wanted  in  good  working  condition.  Box 
35419,  Editor  &  Publisher. 


EQUIPMENT  &  SUPPLIES 


WANTED  TO  BUY 


WEB  OFFSET  PRINTING  PUNT— Experi¬ 
enced  Midwest  web  offset  printer  desirous 
of  expanding  and  purchasing  web  offset 
printing  plant  in  Sunbelt.  Have  talent  and 
capital  necessary.  Please  call  or  write:  Jim 
Brown,  Inco  Graphics,  222  W  Ash  St, 
Mason  Ml  48854. 


CUTLER-HAMMER  MARK  IV  counter 
stacker:  Contact  Arthur  Ballow,  Daily 
Press  Inc.,  Box  746,  Newport  News  VA 
23607,  phone  (804)  247-0187. 


HARRIS  2200  add  terminal — need  now. 
Send  price,  condition  to  Box  35673,  Editor 
&  Publisher. 


WANTED  TO  BUY  NEWSPRINT— 17"  to  18" 
and  34"  to  36",  40"  diameter.  Needed  im¬ 
mediately.  Call  (305)  661-2619  after  3  pm 
leave  name  and  number. 


UPPER  FORMER  for  Hoe  lithomaster  sin¬ 
gle  width  offset  press.  Call  Bill  at  (813) 
223-9711  or  (813)  920-5001. _ 

Help 

Wanted... 

ACADEMIC 


REPORTING,  WRITING  AND  EDITING.  Ad¬ 
vertising,  introduction  to  mass  communi¬ 
cation,  governmental  reporting.  Instructor 
or  assistant  professor.  Salary  negotiable 
depending  upon  qualifications  and  profes¬ 
sional  experience.  PhD  preferred: 
minimum  master's  and  expensive  quality 
professional  experience.  Tenure  track  po¬ 
sition  of  qualified. 

Accredited  department  of  mass  communi¬ 
cations.  3(X)  majors:  10  faculty.  Broad¬ 
casting  and  journalism  sequences.  Carrv 
pus  15  minutes  from  St.  Louis:  an  affirma¬ 
tive  action  employer.  Contact  John  Reg- 
nell.  Box  73,  Southern  lllionis  University, 
Edwardsville  IL  62026.  (618)  692-2230. 


THE  INDUSTRY’S 
MEETING  PLACE  .  .  . 

When  you  need  to  reach 
newspaper  people, 
you  can  meet  all  the  people 
you  want  to  meet — 
buyers,  sellers, 
employers,  jobseekers, 
and  more,  in  the  pages  of 

Editor  &  Publisher 

CLASSIFIED 

ADVERTISING 

For  rates  and  info:  (212)  752-7053 


EDITOR  &  PUBLISHER  for  August  2,  1980 


HELP  WANTED 


PUBLICATIONS 

DIRECTOR 

The  Associated  Students  of 
the  University  of  California 
at  Los  Angeles  seeks  an  in¬ 
dividual  with  proven  edi¬ 
torial,  printing,  advertising, 
and  business  ability  to  ad¬ 
minister  and  advise  all  as¬ 
pects  of  student  publica¬ 
tion,  including  the  Daily 
Bruin,  campus  radio,  year¬ 
book,  literary  and  other 
campus  media. 

The  individual  we  seek 
must  have  a  sound  journal¬ 
ism  background  and  be 
able  to  advise  without  re¬ 
stricting  our  student  edi¬ 
torial  freedom  or  journal¬ 
istic  enthusiasm.  Emphasis 
is  on  the  support  and 
training  of  a  student  staff 
of  over  300.  Directly  super¬ 
vises  a  5  member  profes¬ 
sional  staff  and  oversees 
all  financial  planning,  bud¬ 
geting  and  cost  control  pro- 
cedures  for  a  $1  miilion 
budget. 

UCLA  wants  the  best  pos¬ 
sible  publications  profes¬ 
sional  for  this  key  position. 
Previous  experience  with  a 
campus  publication  pro¬ 
gram,  including  typeset¬ 
ting,  layout,  and  production 
techniques,  is  highly  desir¬ 
able.  The  compensation, 
benefits  and  environment 
are  outstanding — but  the 
position  demands  a  high 
energy  administrator  with 
exceptional  organizational 
skills.  Please  submit  re¬ 
sume  with  cover  letter  and 
salary  history  to: 

ASSOCIATED  STUDENTS  UCLA 
Personnel  Dept. — e/p2 
308  Westwood  Plaza 
Los  Angeles  CA  90024 

An  Ajftrmative  Action  Employer  MIf 


ADMINISTRATIVE 


CONTROLLER— Closely  held  weekly  news¬ 
paper  group,  92,000  circulation  in  Bergen 
County,  New  Jersey  seeks  manager  of  of¬ 
fice  staff  with  primary  responsibilities  for 
account  procedures.  Knowledge  of 
budgeting,  personnel  management,  tax 
procedures,  internal  controls  preferred. 
Ability  to  train  essential.  Accounts  receiv¬ 
able  management.  Box  35605,  Editor  & 
Publisher. 


NATIONAL  NEWSPAPER  ASSOCIATION 
has  immediate  opening  for  Executive  Vice 
President.  Newspaper  background  desira¬ 
ble.  Direct  Washington  DC  office  in  na¬ 
tional  legislation.  Coordinate  programs 
with  state  associations.  Plan  seminars, 
workshops,  national  conventions.  Direct 
publication  trade  newspaper.  Insurance, 
pension  plans.  Salary  negotiable.  Rush  re¬ 
sumes  direct  to  Jim  Cornwell,  PO  Box 
7187,  Murray  UT  84107. 


A  REQUEST: 

ALL  ADVERTISERS! 

To  help  us  expedite  your  questions.  3  6X< 

claims  and  payments  regarding  clas-  a  let 

sified  invoices.  plea:>e  indicate  the  in¬ 
voice  number(to  be  found  m  the  upper 
right  hand  corner  of  your  bill)  on  all  Y  | 

correspondences  and  checks.  This  will  “  ^ 

assure  proper  credit  to  your  account. 

Tlianli  You— £tP  Classilieil  Deiiartrent 
EDITOR  &  PUBLISHER  for  August  2,  1980 


HELP  WANTED 


ADMINISTRATIVE 


PUBLISHER 

Sales  oriented.  Zone  7  weekly.  Must  have 
advertising  and  promotional  credentials. 
Largest  weekly  in  our  state.  Ownership  po¬ 
tential.  Send  resume  to  Box  35308,  Editor 
&  Publisher. 


WANTED — Publisher  for  established  daily 
independent  college  newspaper.  Experi¬ 
ence  with  commercial  or  college  publica¬ 
tions  a  must.  Salary  commensurate  with 
experience.  Send  resume,  availability  and 
salary  requirements  to  Purdue  Student 
Publishing  Foundation,  c/o  Tom  Eggelston, 
PO  Box  1535,  Lafayette  IN  47902. 


SEARCH  REOPENED 
Assistant  to  the  Advisor  for  the  Daily  Colle¬ 
gian,  circulation  20,000  serving  the  main 
campus  of  Pennsylvania  State  University. 
Full  time  career  position  for  a  working 
journalist  with  management  and  teaching 
abilities. 

Preferred:  At  least  3  years  of  experience 
including  reporting  and  editing.  Degree 
desired.  Photo  darkroom  experience  a 
major  plus.  Job  includes  setting  up  and 
conducting  a  training  program  to  support 
news  staff  of  160  students,  advising,  pre¬ 
paring  critiques  and  related  duties.  In¬ 
volves  night  work. 

Starting  salary  $14,000  a  year.  Company 
paid  medical  and  hospitalization.  Pension. 
Other  benefits. 

Apply  to  Mr.  Gerry  Lynn  Hamilton,  Execu¬ 
tive  Secretary,  Collegian  Inc.,  126  Car¬ 
negie  Bldg,  University  Park  PA  16802.  An 
equal  opportunity  employer. 


BUSINESS  MANAGER/ 
CONTROLLER 

Major  East  coast  metropolitan  newspaper 
offers  exciting  challenge  and  unique  op¬ 
portunity  for  experienced  financial  profes¬ 
sional.  10-15  years  of  line  managerial  re¬ 
sponsibility  in  newspaper  publishing  re¬ 
quired.  Broad  background  in  business  sys¬ 
tems,  cost  control  and  financial  reports 
necessary.  Send  resume  and  salary  re¬ 
quirements  to  Box  35722,  Editor  & 
Publisher. 


DEVELOPMENT  ASSOCIATE,  Mount  Saint 
Mary’s  College.  Primary  responsibilities  in¬ 
clude  sports  information  and  grant  writing. 
2  years  writing  experience  required.  Ex¬ 
perience  in  sports  information,  grantman- 
ship,  and/or  high  education  preferred. 
Send  current  resume,  salary  requirements 
and  letter  of  application  to:  Kevin  G. 
Robinson,  Director  of  Development,  Mount 
Saint  Mary's  College,  Emmitsburg  MD 
21727.  Application  deadline:  August  16, 
1980.  Mount  Saint  Mary's  College  com¬ 
plies  with  all  federal  non-discrimination 
guidelines. 


WYOMING  STOCKMEN  FARMER  publica¬ 
tion  seeks  administrative  head  for  a  retir¬ 
ing  publisher.  Individual  must  be  experi¬ 
enced  in  editorial,  advertising  sales, 
graphics  and  overall  management.  Travel 
required.  Excellent  opponunity.  Salary 
commensurate  with  background.  Excellent 
fringes.  Send  resume  and  salary  require¬ 
ments  to  Mr.  Ron  Brown,  Scheyenne  News 
Inc.,  110  E  17th  St,  Scheyenne  WY 82001, 
(307)  634-3361. 


ADVERTISING 


HELP  WANTED 


ADVERTISING 


AD  DIRECTOR— Zone  2,  30,000  circula¬ 
tion  newspaper  with  TMC  products.  Write 
Box  35454,  Editor  &  Publisher,  education, 
experience  and  availability. 


WANT  A  CHALLENGE?  To  direct  ad  des¬ 
tiny  of  fine  dailies  and  weeklies  in  pros¬ 
perous  growth  areas.  Modern  equipment. 
Must  have  12  years  ad  experience,  6  as 
newspaper  ad  manager  with  strong  news¬ 
papers.  Salary  to  match  record  and  chal¬ 
lenge.  Box  35493,  Editor  &  Publisher. 


ADVERTISING  PRO  to  assume  sales  man¬ 
agement  for  small  suburban  group  in  Vir- 

finia.  Write  Hanes  Byerly,  1000  Amory  Dr, 
ranklin  VA  23851. 


CLASSIFIED  ADVERTISING  MANAGER  for 
17,000  daily.  2-3  years  classified  display 
sales  experience  necessary  for  your  next 
move  up.  Send  resume  and  salary  history 
to  Vincent  Mele,  Daily  Advance,  PO  ^x 
30,  Dover  NJ  07801. 


LEADING  ESTABLISHED  alternative  San 
Francisco  newsweekly  needs  aggressive 
sales  person  who  can  close  in  a  highly 
competitive  market.  Growth  potential. 
Minimum  1  year  experience.  Resume  to: 
Ad  Director,  Bay  Guardian,  2700  19th  St. 
San  Francisco  CA  94110. 


OUTSTANDING  OPPORTUNITY  for  prag¬ 
matic  promotional,  working  ad  manager  for 
25,000-paid  major  Midwest  suburban 
weekly  group.  Leads  to  publisher's  post. 
Requires  strong  staff  motivation,  recruit¬ 
ment  and  training  skills.  Well-respected 
newspapers  ready  to  double  in  strong, 
competitive,  growing  market.  Compensa¬ 
tion  is  tied  to  performance  with  no  upper- 
limits.  Great  facilities  back  you.  Reply  in 
confidence,  giving  current  compensation. 
Box  35596,  Editor  &  Publisher. 


AD  MANAGER  and  sales  reps  for  small 
daily-weekly  group  in  high  growth  market. 
Must  be  a  reliable,  mature  self-starter 
strong  on  promotions.  Strong  incentives 
and  good  fringes.  Must  train  staff.  Send 
resume  to  Jim  Adkins,  PO  Box  AA,  Castle 
Rock  CO  80104,  or  phone  (303)  688-3128. 
No  relocation  expense. 


A  SOLID  CAREER  OPPORTUNITY  avraits 
an  experienced  display  advertising  sales 
representative  for  Nevada's  largest  news¬ 
paper.  Contact  Advertising  Director,  Las 
Vegas  Review  Journal,  PO  Box  70,  Las 
Vegas  NV  89101.  An  equal  opportunity 
employer. 


ADVERTISING  MANAGER 
Bi-weekly  newspaper  in  Zone  3  has  a 
career  opportunity  for  an  aggressive  self¬ 
starter  to  head  its  advertising  sales  staff  in 
reaching  its  full  potential.  Tf  you  have  a 
proven  record  of  sales  management  in  a 
competitive  market,  ability  to  motivate  and 
lead  people  as  vrell  as  produce  sales  your¬ 
self,  we  would  like  to  hear  from  you.  Send 
resumes  to  Box  35704,  Editor  &  Publisher. 


To  answer  box  number  ads  in 
EDITOR  &  PUBLISHER 

Address  your  reply  to  the  box  number  given  in 
the  ad.  c/o  Editor  &  Publisher,  575  Lexington 
Ave.,  New  York.  N  Y.  1(X)22. 

Please  be  selecbve  in  the  number  of  clips 
submitted  In  response  to  an  ad.  Include  only 
material  which  can  be  forwarded  in  a  large 
manila  envelope. 


AD  DIRECTOR 

If  you  think  you've  been  challenged  .  .  .  wait  till  you  get 
to  York.  We  re  morning,  selling  against  an  entrenched 
afternoon  competitor  in  one  of  the  toughest  duels  any¬ 
where. 

Our  market  share  is  increasing,  but  we’re  after  more.  We 
need  your  proven  leadership  to  manage  and  motivate  a 
good  sales  staff. 

We’re  an  aggressive,  results-oriented  company  offering 
out-standing  benefits,  including  dental  and  eye  care.  Sal¬ 
ary  starts  at  $28,000  with  heavy  incentive  for  improved 
market  position.  You’ll  never  work  harder  to  earn  it. 

For  prompt,  confidential  consideration,  send  your  resume 
3  examples  of  your  most  successful  sales  promotions  and 
a  letter  selling  yourself  to:  David  Martens,  Publisher. 

York^j|3aily  Record 

^  1750  INDUSTRIAL  HWY.  YORK,  PA.  17402 


HELP  WANTED 


ADVERTISING 


ADVERTISING  EXECUTIVE 
The  La  Crosse  (Wl)  Tribune  has  an  opening 
for  an  advertising  director.  The  position 
requires  a  person  who  can  set  personal 
and  departmental  goals  and  achieve  them, 
who  can  communicate  effectively,  and 
who  can  motivate  supervisors  and  staffers. 
This  is  the  top  job  in  a  27-person  depart¬ 
ment  and  requires  a  minimum  of  3  years  of 
managerial  experience.  The  Tribune  is  a 
35,(X)0  circulation  7-day-a-week  paper  in  a 
growing  retail  and  service  market.  In¬ 
terested  applicants  may  write  Donna 
Taylor,  Personnel  Manager.  La  Crosse 
Tribune,  401  N  Third  St,  La  Crosse  Wl 
54601.  A  cover  letter  and  detailed  resume 
should  be  included.  /In  equal  opportunity 
employer. 


ADVERTISING 

DIRECTOR 

Advancement  of  our  present  advertising 
director  is  creating  an  unusual  opening. 
Staff  of  20.  Offset.  27,000  daily  and  Sun¬ 
day.  Heart  of  the  Great  Lakes  vacation- 
land. 

Successful  applicant  will  be  an  energetic 
and  creatively  aggressive  manager  with  a 
proven  track  record  of  successes. 

Send  complete  resume  including  pertinent 
income  data  to  R.  E.  Piter,  Publisher,  San¬ 
dusky  Register,  314  W  Market  St,  San¬ 
dusky  OH  44870. 


ADVERTISING  MANAGER 
30,000  circulation  daily  and  Sunday  in 
south  central  Pennsylvania  has  irivnediate 
opening  for  aggressive  promotion  minded 
iridividual  who  can  lead  and  motivate  staff 
of  8.  Low  $20’s  plus  fringe  benefits.  Send 
resume  to  Box  35705,  Editor  &  Publisher. 


RETAIL  SALES  MANAGER.  Weekly  in 
Chicago  suburbs  needs  a  proven  leader 
and  motivator.  Report  to  ad  director.  Han¬ 
dle  several  key  accounts  on  a  personal 
basis.  Salary  plus  bonus  and  expenses. 
Send  resume  and  salary  history  to  Box 
35687,  Editor  &  Publisher. 


ARTIGRAPHICS 


ART  DIRECTOR 

Graphically-conscious  offset  daily  needs 
experienced  newspaper  artist  to  manage 
advertising,  editorial  and  promotion  art¬ 
ists.  Additional  responsibilities  would  in¬ 
clude  newspaper  promotion  assignments 
and  development  of  print  agency  ac¬ 
counts.  Commercial  art  experience  and 
portfolio  required.  Degree  and  supervisory 
experience  preferred.  Send  letter,  resume 
and  work  samples  to  Tom  Kamerer,  Tele- 

fraph- Herald,  PO  Box  688,  Dubuque  lA 
2001.  (319)  588-5710.  All  work  samples 
will  be  returned  by  request.  An  equal  op¬ 
portunity  employer. 


WE  ARE  LOOKING  for  an  artist  who  can 
illustrate  a  story,  develop  graphics,  do  an 
occasional  editorial  cartoon  and  show  how 
much  an  artist  can  mean  to  a  Zone  2 
newspaper  of  60,000  that  never  had  one. 
Resumes  invited,  ^x  35674,  Editor  & 
Publisher. 


CIRCULATION 


CIRCULATION  MANAGER  for  expanding 
group  of  weeklies  and  shopper  in  Brooklyn, 
New  York.  Emphasis  on  home  delivery. 
Send  resume,  salary  expectation  to  Box 
35620,  Editor  &  Publisher. 


CIRCULATION  MANAGER-Southern  Cali¬ 
fornia  5  day  daily.  Successful  applicant 
will  have  a  proven  track  record  in  circula¬ 
tion  development  and  a  talent  to  motivate 
and  work  with  people.  Resume  and  salary 
history  to  Box  35^9,  Editor  &  Publisher. 


WANTED— Circulation  manager  for  an 
11,500  daily  in  a  university  town  in  west 
central  Illinois.  This  is  a  progressive  paper, 
new  front-end  system,  in  a  great  family 
community  with  growth  potential.  If  you 
are  a  recruiter,  promoter  and  "on  the 
street”  circulator  this  is  the  group  af¬ 
filiated  opportunity  you  have  been  seek¬ 
ing.  ^nd  resume,  references  and  current 


NORTHEASTERN  DAILY  is  seeking  a  well- 
rounded  circulation  manner  for  member 
of  circulation  executive  staff.  Pre¬ 
requisites  include:  field  experience  in 
hardcore  low  income  areas,  strong  in  ac¬ 
counts  receivable  control,  a  minimum  of  2 
years  inside  management  and,  utmost, 
strong  in  people  ability.  Salary  is  commen¬ 
surate  to  qualification.  Send  resume  to 
Box  35U2,  Editor  &  Publisher. 


HELP  WANTED 
CIRCULATION 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


CIRCULATION  MANAGER  for  small  daily¬ 
weekly  group.  Must  be  an  experienced,  re¬ 
liable,  mature  self-starter  to  fill  this  new 
created  position.  Must  personally  set 
routes  and  sell  mailed  subscriptir'n.  Strong 
promoter  needed.  Could  also  issist  in 
classified  phone  promotion.  Exceptional 
growth  op^rtunity.  $10M  plus  strong  in¬ 
centives.  Send  resume  to  Jim  Adkins,  PO 
Box  AA,  Castle  Rock  CO  80104  or  call 
(303)  688-3128. 


CIRCULATION  MANAGER 
Circulation  manager  for  major  metro 
newspaper  in  Zone  2.  The  successful 
applicant  will  be  an  energetic,  ^ressive 
and  knowledgeable  individual.  This  posi¬ 
tion  requires  a  complete  background  in 
circulation  including  management,  promo¬ 
tional  selling,  telephone  solicitation  and 
boy  crew  operations.  You  must  be  a  self¬ 
starter  and  capable  of  directing  a  diver¬ 
sified  c  irculation  sales  force.  Excellent  pay 
plus  numerous  benefits.  All  replies  in  strict 
confidence.  Our  employees  know  about 
this  advertisement.  Response  must  in¬ 
clude  salary  history  and  resume.  Send  to 
Box  35684,  Editor  &  Publisher.  An  equal 
opportunity  employer. 


CIRCULATION  MANAGER  for  3  paper 
weekly  and  multi-weekly  suburban  group 
in  beautiful  Pacific  Northwest.  Prefer 
someone  with  solid  suburban  circulation 
marketing  experience.  Must  have  proven 
sales,  management,  organizational  and 
motivational  skills.  Work  with  district  man¬ 
agers  and  carriers.  Must  be  able  to  initiate, 
develop  and  follow  through  with  marketing 
plans  and  concepts  designed  to  increase 
circulation.  Salary  to  $18,000.  Box  35729, 
Editor  &  Publisher. 


ASSISTANT  CIRCULATION  MANAGER— 
Major  Eastern  daily  and  Sunday.  Little 
Merchants  operation.  $25,000  salary  to 
start.  Advancement  opportunity.  Box 
35734,  Editor  &  Publisher. 


COUNTRY  AND  SUBURBAN 
CIRCULATION  SALES  MANAGER 
Country  and  suburban  circulation  sales 
manager  for  major  metro  newspaper  in 
Zone  2.  Strong  background  in  non-city  cir¬ 
culation  including  motor  routes  is  desira¬ 
ble.  The  successful  applicant  will  be  a 
self-starter  and  capable  of  running  his  or 
her  own  operation  with  minimum  supervi¬ 
sion.  Excellent  pay  and  numerous  fringe 
benefits.  All  replies  in  strict  confidence. 
Send  resume  and  salary  requirements  to 
Box  35685,  Editor  &  Publisher. 

CIRCULATION  MANAGER 

SINGLE  COPY  MANAGER 

Fast  growing  Southern  metropolitan  news¬ 
paper  has  management  positions  for 
career  minded  professionals  seeking 
growth  opportunities. 

Successful  candidates  must  have  good 
people  skills,  leadership  qualities  and  the 
ability  to  motivate  personnel  to  higher 
levels  of  achievements.  Good  salary  and 
benefits. 

If  you  respond  to  challenge  and  are  moti¬ 
vated  by  a  competitive  market  please  for¬ 
ward  detailed  resume  and  salary  history  to 
Box  35679,  Editor  &  Publisher. 


COMPUTER  TECHNOLOGY 


PROGRAMMER/ANALYST 
Large  metro  Zone  3  seeking  person  with 
exposure  to  newspaper  business  applica¬ 
tions.  Candidate  must  have  COBOL  and 
CICS  experience  in  an  IBM  DOS  environ¬ 
ment.  Send  resume  to  Box  35661,  Editor  & 
Publisher. 


EDITORIAL 


The  Ft.  Lauderdale  News  &  Sun  Sentinel, 
one  of  the  South's  most  progressive  and 
dynamic  newspaper  companies  has  posi¬ 
tions  available  for  experienced  copy 
editors.  Successful  candidate  must  have  a 
minimum  of  3  years  daily  experience  with  a 
strong  editing,  headline  writing  and  layout 
background.  AM/PM  shifts.  Salary  com¬ 
mensurate  with  experience.  Please  re 
spond  detailing  experience,  salary  re¬ 
quirements  and  references  to: 

Ft.  Lauderdale  News/Sun  Sentinel 
Claudia  L  Jack,  Employment  Manager 
101  N  New  River  Dr.,  East 
Ft.  Lauderdale  FL  33302 
(305)  761-4386 
Equal  Opportunity  Employer. 


HUSBAND/WIFE  TEAM— Ad  sales/general 
manager,  for  small  weekly  in  Colorado 
Rockies  near  Denver.  Box  35547,  Editor  & 
Publisher. 


COURTHOUSE-POLICE  BEAT.  Not  just  an 
agate  job.  Zone  6.  At  least  year  of  experi¬ 
ence.  Job  is  on  2-cycle  daily  newspaper 
with  combined  circulation  30,000.  Box 
35634,  Editor  &  Publisher. 


IMMEDIATE  OPENING  for  editor  of  13,000 
daily  in  Indiana.  We  are  looking  for  an  ex¬ 
perienced  professional  to  direct  an  en¬ 
thusiastic  staff  in  the  ongoing  develop¬ 
ment  of  the  Daily  Journal  in  a  challenging 
suburban  area.  Please  reply  with  resume 
including  salary  history  and  to  Home  News 
Enterprises,  The  Daily  Journal,  Attention: 
Scott  Alexander,  2575  N  Morton,  Franklin 
IN  46131. 


FEATURE  EDITOR  AND  LIFESTYLE  sec¬ 
tion  writer  for  Zone  8  in  ideal  climate.  Ex¬ 
perience  preferred  but  recent  grads  will  be 
considered.  Position  open  now,  includes 
some  general  news,  photography  helpful. 
Send  resume,  references,  some  samples 
to  Box  35644,  Editor  &  Publisher. 


SPORTS  WRITER  to  cover  northern  Wyom¬ 
ing  prep  events  plus  college  and  national 
scene  for  5-day  morning  daily.  Some  gen¬ 
eral  assignment  work  also.  Recent  grad 
considered,  experience  preferred.  Contact 
Bill  Frederick,  Northern  Wyoming  Daily 
News,  PO  Box  508,  Worland  WY  82401 
(307)  347-3241. 


COPY  EDITOR  for  large  metro  daily  in  Zone 
6.  Experienced  in  newspaper  copy  desk 
work,  headline  writing  and  VDT.  An  equal 
opportunity  employer  M/F.  Submit  resume 
to  Box  35636,  Editor  &  Publisher. 


SPORTSWRITER— Hard  charging  sports- 
writer  needed.  Will  cover  major  college 
and  prep  sports.  2  years  experience  re¬ 
quired.  VDT  experience  helpful.  Good  sal¬ 
ary  and  benefits.  Minority  and  women  ap¬ 
plicants  encouraged.  Mail  resumes  and 
writing  samples  to:  Bill  Enfield,  The  Ok¬ 
lahoma  Journal,  PO  Box  10839,  Oklahoma 
City  OK  73140. _ 


REPORTER  with  strong  technical  back¬ 
ground  to  work  on  two  video  publications. 
White  Plains,  New  York  location.  Write  D. 
Quirk,  Knowledge  Industry,  2  Corporate 
Park  Dr,  White  Plains  NY  10604. 


LIFESTYLES  EDITOR  needed  by  the  Inde¬ 
pendent  Record  in  Helena,  Montana.  This 
section  is  people  and  community  oriented 
and  is  published  every  Sunday.  Applicants 
should  have  2-3  years  of  newsroom  experi¬ 
ence  including  layout  work.  Salary  to  $338 
per  week  depending  on  experience.  Posi¬ 
tion  will  be  open  October  6th.  Send  re¬ 
sumes  and  samples  of  work  to  Mike  Voel- 
ler.  Editor,  The  Independent  Record,  PO 
Box  4249,  Helena  MT  59601. 


ARIZONA  DAILY 

Needs  reporter  for  general  assignment  and 
sports.  Electronic  newsroom.  Small  active 
community  located  4000  feet  high  in 
Patagonia  foot  hills  country.  Great  climate 
without  desert  heat.  This  could  be  entry 
level  position.  Some  Spanish  helpful.  Re¬ 
sume  and  clips  to  Phil  Fritz,  Editor,  Daily 
International,  PO  Box  579,  Nogales  AZ 
85621. 


WE  ARE  LCXIKING  for  experienced  copy 
editors.  Don't  apply  if  you  can't  edit  tightly 
and  write  excellent  heads.  Try  out  man¬ 
datory.  Send  first  time  resume  with  refer¬ 
ences  to  B.  Clair  Cobb,  News  Editor, 
Arizona  Republic,  PO  Box  1950,  Phoenix 
AZ  85004. 


SENIOR  EDITOR 

WRITE.  EDIT. 


Handle  A  Stimulating  Variety  of  Assignments 
for  EDUCATIONAL  TESTING  SERVICE,  A  Leader 
in  A  Sophisticated,  Complex  Field 

ETS  is  a  high-prestige,  widely  known  leader  in  a  very 
specialized  activity.  We  serve  education,  business,  govern¬ 
ment  and  other  clients.  The  writing  and  Siting  of  corporate 
publications,  articles,  scripts,  and  speeches  for  external 
audiences  are  functions  important  to  our  operations. 

This  senior  editor  position  reports  to  the  director  of  corporate 
editorial  services,  and  requires  a  skilled  writer  and  experi¬ 
enced  editor  who  can  deal  with  a  wide  range  of  needs  that 
often  invoive  complex,  difficult,  and  sensitive  materials  that 
call  for  mature  judgment  and  correct  decisions.  The  work  will 
involve  research,  selection  of  source  material,  writing,  editing, 
copyreading  and  proofing,  design,  iayout  and  type  approvai, 
and  foi low-through  at  all  stages  to  production.  Assistance  wiil 
be  given  in  these  areas  to  other  editors,  and  in  orienting  new 
start  members.  Support  staff  of  about  three  persons  will  be 
supervised  and  directed. 

Writing  abiiity  must  encompass  academic,  technicai  and 
journaiistic  styles.  Working  knowledge  of  educational  and 
psychological  disciplines  can  be  helpful.  At  least  5  years 
experience  in  pertinent  writing  and  editing  is  essential,  with 
knowledge  of  graphic  techniques  desirable.  A  bachelor's 
degree  in  english,  journaiism,  or  a  cioseiy  related  field,  or 
equivalent,  is  called  for. 

ETS  facilities,  in  an  inviting  wooded  setting,  are  excep- 
tionai.  In  addition  to  an  excellent  salary  structure,  benefits  are 
outstanding,  including  4  weeks  vacation,  for  example.  Reloca¬ 
tion  will  be  assisted  to  the  beautiful  Princeton  area.  Please 
send  resume  (but  no  samples  or  copies  to  be  returned), 
indicating  salary  progression  history,  in  confidence  to:  Stan 
Davis,  Senior  Placement  Specialist. 


EDUCATIONAL 
TESTING  SERVICE 
Rosedale  Road,  Princeton, 
New  Jersey  08541 

An  Affirmative  Action 

Equal  Opportunity  Empioyer  M/F 


GENERAL  ASSIGNMENT  REPORTER 
sought  for  e-day  PM  in  northern  Illinois. 
Join  an  award-winning  staff  dedicated  to 
local  news  coverage.  Experience  on  daily  a 
must.  Send  resumes,  samples  to  Lenny  In- 

frassia.  Managing  Editor,  Dixon  Evening 
elegraph,  113-15  Peoria  Av,  Dixon  IL 
61021. 


VERSTAILE  JOURNALIST 
The  Galesburg  Register-Mail,  an  award¬ 
winning  independent  22,000  PM  6-day 
newspaper  in  western  Illinois,  seeks  an 
entry  level  journalist  for  the  local  and  na¬ 
tional  news  desks.  This  person  will  have 
reporting,  rewriting,  editing  and  layout  re¬ 
sponsibilities.  (tollege  degree  and  VDT  ex¬ 
perience  preferred.  Work  samples  and  ref¬ 
erences  required,  (tontact  John  S.  Smetana, 
Managing  Editor,  Register-Mail,  140  S 
Prairie  St,  Galesburg  IL  61401,  (309)  343- 
7181. _ 

CITY  EDITOR  WANTED— A  newsperson 
who  will  accept  nothing  short  of  superior 
performance  from  a  talented  but  young 
staff  that  is  working  for  a  leader.  Excellent 
opportunity  for  advancement.  Zone  5, 
125, 0(X)  circulation,  daily  paper.  Lucrative 
salary  plus  comprehensive  package  of 
fringe  benefits.  Box  3556(1,  Editor  & 
Publisher. 


ASSISTANT  MANAGING  EDITOR 
Are  you  ready  to  assume  second  in  com¬ 
mand  of  our  growing  daily  in  highly  com¬ 
petitive  metro  fringe  area?  Dedicated  to 
local  news.  Must  have  proven  experience, 
be  able  to  direct  staff.  Liberal  benefits. 
Enjoy  the  country  living  plus  metropolitan 
availability.  Send  resume  and  salary  his¬ 
tory,  Zone  2,  to  Box  35593,  Editor  & 
Publisher. 


NEWS  SERVICE  bureau  in  Zone  9  wants 
accurate,  responsible,  take<harge  person 
to  train  as  desk  supervisor.  4-5  years  ex¬ 
perience.  Growth  botential.  Send  com¬ 
plete  details  to  Box  35565,  Editor  & 
Publisher. 


WHERE  YOU'RE  COMING  FROM  is  less 
important  than  where  you're  going.  And 
you  could  go  a  long,  long  way  with  the  tab¬ 
loid  that  has  made  newspaper  history,  the 
fabulous  Philadelphia  Journal,  America's 
fastest  growing  daily.  The  Journal  is  look¬ 
ing  for  a  lifesfyle  writer  and  a  general  as¬ 
signment  reporter  to  help  us  make  it  in  the 
toughest  market  in  the  nation.  The  people 
we  hire  will  have  to  be  tough  too.  The  life¬ 
style  writer  will  have  a  page  a  day  to  fill 
with  the  bright  self-help  kind  of  features 
that  stop  readers  in  their  tracks.  One  day  it 
will  be  light  and  frothy  like  the  latest  rec¬ 
ipe,  the  new  fashion  look  or  a  reader  par¬ 
ticipation  quiz.  Next  day  could  call  for  a  no 
holds  barred  piece  on  child  abuse.  The  re¬ 
porter  will  be  called  upon  to  do  anything 
and  everything  often  at  short  notice  and 
during  irregular  hours.  This  is  no  job  for  a 
clock  watcher.  Talent  and  ability  are  more 
important  than  fancy  background.  But 
you'll  have  to  prove  yourself  fast.  We  aren't 
interested  in  beginners  or  excuses.  What¬ 
ever  weakness  you  have,  we'll  find  them.  If 
you  can  show  us  you're  good  enough  for 
America's  most  exciting  paper,  send  your 
resume  and  a  couple  or  :lips  to  Bill  Taylor, 
Assistant  Managing  Editor,  Philadelphia 
Journal,  3010  Market  St,  Philadelphia  PA 
19104.  If  you  have  applied  in  the  past 
there's  no  need  to  do  so  again.  And  don't 
call  us,  we'll  call  you.  If  we  think  you  might 
be  big  enough  to  handle  a  big,  big  job. 


SECTION  EDITOR 

We  don't  want  fluff  stories.  Neither  do  we 
want  a  city-beat  hopeful.  We  do  want  a 
writer  and  euitor  who's  honestly  interested 
in  food  news  and  food  features,  practical 
fashion  stories,  home  design  and  other 
useful,  domestic  forms  of  journalism  as 
well  as  the  harder  lifestyle  issues  that 
touch  people  most  directly.  Daily  experi¬ 
ence  (maybe  including  some  on  a  city  beat) 
preferred.  Write,  enclosing  resume  and 
clippings  to  James  L  Huston,  Managing 
Editor,  Waukesha  Freeman,  Waukesha  Wl 
53187. _ 


COPY  EDITOR— Growing  AM  daily  needs 
experienced  copy  editor,  2  to  3  years  ex¬ 
perience.  Must  be  able  to  produce  bright 
pages,  edit  copy,  and  write  crisp  heads. 
Send  resume,  tearsheets  to  Robert  C. 
Atkinson,  Managing  Editor,  The  Post- 
Standard,  Box  4818,  Syracuse  NY  13221. 


COPY  EDITORS — Zone  3  AM  daily,  intent 
upon  becoming  the  incubator  or  the  na¬ 
tion's  best  editing,  needs  intelligent,  per¬ 
ceptive,  incisive,  imaginative,  tough  copy 
editors.  Dedicated,  confident  editors,  not 
paragraph  markers.  Tryout  required.  Send 
resume  and  clips  to  Box  35664,  Editor  & 
Publisher. 


EDITOR  &  PUBLISHER  for  August  2,  1980 
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HELP  WANTED 


SPORTS  EDITOR  for  Maryland  Gazette, 
25,000  twice-weekly  newspaper  in  Glen 
Burnie,  Maryland,  15  minutes  from  Balti¬ 
more.  Heavy  coverage  of  high  school  and 
youth  sports.  Must  know  layout.  Stories 
also  will  appear  in  30, 000  circulation  daily. 
The  Evening  Capital,  Annapolis,  Maryland. 
Send  resume  with  2  tearsheets  to  Edward 
0.  Casey,  Executive  Editor,  Evening  Capi¬ 
tal,  Box  911,  Annapolis  MD  21401. 


CITY  EDITOR— The  person  we  want  must 
be  able  to  lead  and  direct  a  talented  young 
staff  of  20.  We  are  a  45,000  AM  in  a  highly 
competitive  Zone  4  market.  Local  news  is 
our  forte,  and  we  want  to  further 
strengthen  our  strongest  assets.  If  you  are 
a  city  editor  on  a  small  paper,  an  assistant 
or  a  veteran  reporter  ready  to  move  into 
management,  you  may  be  our  person. 
Send  us  a  resume,  work  sample,  and  a 
brief  explanation  of  why  you  are  the  one  for 
a  key  position  on  our  staff.  If  you  won't 
accept  $17,500  per  year,  don't  apply  be¬ 
cause  that's  what  is  budgeted  this  year. 
Box  35628,  Editor  &  Publisher. 


EDITOR  tor  twin  weekly  in  Rochelle,  Illi¬ 
nois.  This  is  a  prime  editorial  spot  in  a 
strong  community  of  about  9000.  The  suc¬ 
cessful  candidate  is  mature,  experienced, 
consen/ative  and  willing  to  settle  down  and 
become  a  leader  in  our  community.  VDT 
experience  helpful.  Page  dummying, 
editorial  writing,  staff  direction  and 
photography  experience  a  must.  Contact 
Mike  Tompkins,  Executive  Editor,  Rochelle 
Newspapers,  401  N  Main  St,  Rochelle  IL 
61068.  No  phone  calls,  please. 


ZONE  7  DAILY  in  university  town  needs 
aggressive,  accurate  general  assignment 
reporter.  Must  be  fast,  capable  of  turning 
out  features  with  flair  as  well  as  putting 
perspective  on  hard  news.  Prefer  1  year 
experience.  Send  salary  history,  resume  to 
Box  35737,  Editor  &  Publisher. 


EDITOR/REPORTER— The  Temple  Daily 
Telegram,  a  mid-size  daily  in  central  Texas, 
is  expanding  its  desk  operation  and  is  in 
search  of  2  people — a  city  rimmer  and  wire 
rimmer.  Also  looking  for  starter  for  bureau 
post.  Interested  in  news  people  with  ex¬ 
perience  in  Southwest,  especially  Texas. 
Contact  Steve  Walters,  PO  Box  8b8,  Tem¬ 
ple  TX  76501.  (817)  778-4444. 


and  growing  daily  is  expanding  news  staff. 
Immediate  openings  exist  for  general  as¬ 
signment  reporters  and  1  copy  editor/re¬ 
porter.  Highly  motivated  beginners  urged 
to  apply,  as  well  as  persons  with  2-3  years 
experience.  Clips,  resume  and  tear  sheets 
(if  applicable).  Phone  calls  between  2  and 
3  pm  only,  (318)  365-6773.  Jim  Domnick, 
Managing  Editor,  Daily  Iberian,  926  E  Main 
St,  NewTberian  LA  TO560. 


WANTED— News  editor  for  small  5-day 
daily  in  southern  California.  Close  to  Palm 
Springs.  Must  be  able  to  carry  editorial 
load,  be  strong  on  local  news,  self-starter, 
able  to  motivate  and  direct  staff.  Call  (714) 
849-4586  extension  34  and  ask  for  Neil 
Harrand  only. 


HELP  WANTED 


EDITORIAL 


FREE  PLACEMENT  SERVICE 
Daily  Newspapers 

Send  us  your  resume;  we  will  duplicate  and 
refer  it  on  current  job  openings.  Editorial, 
advertising,  circulation  and  back  shop 
applicants  welcomed. 

New  England  Daily  Newspaper  Assn. 
340  Main  St.,  Room  527 
Worcester,  Mass.  01608 


COPY  EDITOR 

Zone  2  daily  and  Sunday.  Circulation 
30,000.  Edit  local  copy,  write  snappy 
headlines  and  handle  some  page  layout. 
Desk  or  previous  editing  experience  pre¬ 
ferred.  Salary  negotiable.  Send  resume  to 
Box  35699,  Editor  &  Publisher. 


NEWS  EXECUTIVE,  outstanding  large 
suburban  group  on  Zone  2.  Outstanding- 
opportunity.  Send  resume  to  Box  35692, 
Editor  &  Publisher. 


MANAGING  EDITOR 

Worcester  Magazine,  a  4  year  old  alterna¬ 
tive  weekly,  seeks  a  super  copy  editor  and 
headline  writer.  If  you're  bright,  energetic 
and  believe  in  delivering  a  quality  product, 
write  Dan  Kaplan,  Worcester  Magazine,  22 
Front  St,  Worcester  MA  01608. 


Technical 

Editor 

Immediate  opening  for  reporter/editor  to 
cover  textile  technology  and  machinery 
market  for  Charlotte,  North  Carolina  office 
of  national  daily  business  newspaper.  Ex¬ 
perience  in  textile  technology  and  ma¬ 
chinery  an  asset,  but  not  required.  Mini¬ 
mum  of  2-3  years  experience  in  daily 
news  writing  essential.  Will  relocate;  salary 
negotiable,  based  on  experience.  Send  re¬ 
sume  and  letter  explaining  qualifications 
to;  DAILY  NEWS  RECORD,  Koger  Execu¬ 
tive  Center,  150  Executive  Dr,  Greenville 
SC  29615. 

An  equal  opportunity  employer  M/F 


REPORTER — Worcester  Magazine,  a  4 
year  old  alternative  weekly,  seeks  a 
thorough  reporter  with  excellent  writing 
skills.  We  offer  variety,  flexibility,  and 
space  for  in-depth  coverage.  Write  Dan 
Kaplan,  Worcester  Magazine,  22  Front  St, 
Worcester  MA  01608. 


REWRITE 

The  person  who  will  fill  this  job  is  now 
working  for  a  50,0(X)-plus  newspaper,  has 
at  least  5  years'  experience,  becomes  ex¬ 
cited  when  a  big  store  breaks,  has  a  deft 
touch  with  words,  writes  with  style,  imagi¬ 
nation  and  speed,  and  wants  to  work  for  a 
major  metropolitan  Zone  2  PM.  $24,0(X)- 
plus  salary  and  top-notch  fringe  benefits. 


MANAGING  EDITOR  for  Zone  5  daily.  Good 
ability  and  knowledge  of  page  layout  and 
writing  skills  necessary-  Must  be  able  to 
cultivate  good  relations  with  local  govern¬ 
ment  and  direct  reporting  staff  to  provide 
current,  objective  accounts  of  local  meet¬ 
ings  and  events.  Box  35669,  Editor  & 
Publisher. 


STORY  DOCTOR  CHIEF  COPY  EDITOR 

Large  Eastern  PM  seeks  gifted,  experi-  Can  you  be  No.  1  slot  and  Na  2  lay^t 
enced  writer/reporter  to  lead  team  proj-  editor  for  large  Eastern  PM?  Over  night 
ects,  nurse  ailing  stories,  inspire  young  vrork.  Miniinum  5  years  desk  eiroerience. 
talent.  Send  clips,  references  to  Box  Resume,  references  to  Box  35732,  Editor 


AWARD-WINNING,  expanding  16,000 
Southern  daily  will  soon  have  openings  for: 
2  news  reporters,  experienced  desk  person 
and  a  sportswriter.  Quality  living  in 
college-outdoor  oriented  area.  Box  35720, 
Editor  &  Publisher. 


SCIENCE  WRITER 

INFORMATION  AND 
COMMUNICATION  SPECIALIST 
Completion  of  college  course  work  in  jour¬ 
nalism,  english  or  related  fields  and  1  year 
of  science  writing  experience;  or  an  equiv¬ 
alent  combination  of  education  and  ex¬ 
perience.  Layout  and  print  production  ex¬ 
perience  preferred.  Production  of  features 
and  reports  dealing  with  biomedical  and 
behavioral  projects  in  child  development. 
Responsible  for  contents  of  a  national 
newsletter,  technical  reports  and  bro¬ 
chures.  Salary  range:  $12,996-$18,612. 
Contact  the  Employment  Division,  111 
Pettigrew  Hall,  the  University  of  North 
Carolina  at  Chapel  Hill,  Chapel  Hill  NC 
27514.  (919)  933-2991.  Equal  Opportu¬ 
nity/Affirmative  Action  Employer. 


WE'RE  SEEKING  AN  EDITOR 
Our  editor  for  14  years.  Jack  Feeley,  died 
recently,  and  we  desire  to  replace  him  with 
an  experienced  editor  for  our  fine  newspa¬ 
per. 

We  desire,  not  just  someone  to  write  edito¬ 
rials  but  to  take  full  responsibility  of  the 
operation  of  the  editorial  department.  This 
is  not  an  ivory  tour  job. 

Write  in  full  detail  your  resume,  salaiy  de¬ 
sired  (which  is  negotiable)  and  any  infor¬ 
mation  you  think  pertinent. 

Send  replies  to:  R.  I.  McCracken 
The  Times  Herald 
PO  Box  591 
Norristown  PA  19404 

THE  ARIZONA  DAILY  STAR,  one  of  the 
Southwest's  best  newspapers,  wants  pro¬ 
fessional  copy  editors.  Prefer  candidates 
with  minimum  of  3  years  daily  experience 
with  strong  editing  and  headline  back¬ 
ground.  Safary  range  $300  to  $450.  Send 
resume  and  references  to  Frank  E. 
Johnson,  Managing  Editor,  The  Arizona 
Daily  Star,  PO  Box  26807,  Tucson  AZ 


Fast  Growing 
Farm  Publication  Group 
Needs  Four  Exceptionally 
Talented  People 


If  you  would  like  to  make  a  change  in  jobs  and  fall 
into  any  of  the  following  four  categories,  please 
contact  us  right  away.  We  request  a  resume  and 
covering  letter  outlining  your  capabilities.  The  people 
we  need  will  live  in  Clarksdale,  Miss.,  which  is  75 
miles  South  of  Memphis,  Tenn.  We  publish  DELTA 
FARM  PRESS,  SOUTHEAST  FARM  PRESS,  SOUTH¬ 
WEST  FARM  PRESS  and  CALIFORNIA-ARIZONA 
FARM  PRESS  which  cover  20  states  with  a  total 
circulation  of  230,000.  We  also  own  DELTA  MAILING 
SERVICE,  INC.,  in  Memphis  and  DELTA  PROPERTIES, 
INC.  We  now  have  full-time  offices  in  nine  different 
cities.  These  jobs  will  be  expected  to  pay  you 
enough  to  make  the  situation  very  attractive  and  we 
will  go  into  discussions  with  that  fully  in  mind.  We 
are  looking  for,  and  are  willing  to  pay,  top-rated 
professionals  for  these  positions.  Unusually  good 
working  conditions  and  fringe  benefits.  You  would 
be  joining  an  organization  that  is  dedicated  to 
quality  work  and  is  on  the  move. 

1.  COMBINATION  PRODUCTION  AND 
CIRCULATION  MANAGER.  This  person  must  be 
able  to  do  many  things  with  an  absolute  minimum  of 
supervision.  Must  know  printing,  production,  mailing, 
and  all  phases  of  circulation  management.  Should 
be  experienced. 

2.  SALES  PROMOTION  MANAGER.  This  person’s 
duties  wtll  be  zeroed  in  on  ideas,  production,  art, 
copywriting,  sales  presentations  and  other  phases 
of  advertising,  on  our  business,  to  go  in  magazines, 
direct  mail  and  for  use  by  our  sales  force.  Good 
knowledge  of  research  helpful.  We  want  a  person 
who  has  actually  been  doing  the  detail  work  on  such 
promotional  material,  not  someone  who  has  been 
delegating  it  to  someone  else.  If  it’s  been  delegated 
to  someone  else  we  want  to  hire  that  someone  else. 

3.  SENIOR  EDITOR.  This  person  should  be  an 
experienced  editor  able  to  accept  full  responsibility 
for  the  editorial  direction  of  all  of  our  publications. 
This  person  must  know  agriculture,  be  an  especially 
talented  writer,  be  able  to  supervise  1 3  other  editors, 
know  photography,  page  layout  and  other  matters 
pertinent  to  a  high-level  supervisory,  editorial  position. 

4.  EXECUTIVE  SALES  DIRECTOR.  This  person 
would  supervise  our  U.S.  advertising  sales  effort. 
They  would  be  fully  in  charge  of  the  excellent 
sales  people  now  in  our  direct  employ  and  the 
excellent  publication  representative  firm  which  has 
played  a  large  role  in  our  progress  for  the  past  10 
years.  This  is  a  big  job  for  a  big  person  and  the 
individual  should  have  high-level  capabilities  in 
many  areas.  We  have  a  smooth  working  advertising 
sales  effort  now  and  will  not  fill  this  position  until  we 
can  find  a  really  top-notch  sales  executive. 

Send  resume  and  covering  letter  to: 

Wm.  S.  McNamee,  President 

FARM  PRESS  PUBLICATIONS,  INC. 

P.  O.  Box  1217 

Clarksdale,  Mississippi  38614 


EDITOR  &  PUBLISHER  for  August  2,  1980 


HELP  WANTED 


WASHINGTON 

REPORTER 

Year  old,  650,000  circulation  business 
newspaper  based  in  Washington,  DC  needs 
an  economics/fiscal  affairs  reporter  who 
can  translate  complex  issues  into  clear, 
well-written  stories  for  a  demanding  read¬ 
ership.  This  person  should  have  experi¬ 
ence  in  covering  government  financial  op¬ 
erations,  economics  and  business  issues. 
Ability  to  package  material  for  high  reada¬ 
bility  is  essential. 

The  position  offers  advancement  oppor¬ 
tunity  with  growing  publishing  division  of 
largest  US  business  association.  Competi¬ 
tive  salary,  excellent  fringes  and  progres¬ 
sive  merit-pay  program.  Send  resume  and 
clippings  to: 

Mr.  J.  D.  Schultz 
CHAMBER  OF 
COMMERCE  OF  THE 
UNITED  STATES 
1615  H  Street  NW 
Washington  DC  20062 
An  Equal  Opportunity  Employer  M/F. 


MANAGING  EDITOR  for  3  7-day  dailies. 
Total  circulation  76,000;  one  composing 
room.  Need  maturity  and  experience.  Daily 
Review,  Box  5050,  Hayward  CA  94540, 
Floyd  Sparks. 


BUSINESS  EDITOR— Zone  3  AM  daily,  on 
the  way  to  a  national  reputation,  needs 
experienced,  intelligent,  imaginative, 
energetic,  tough  business  editor  who's  on 
the  way  to  the  same  goal.  Lots  of  prob¬ 
lems.  Lots  of  support.  Lots  of  visability  and 
opportunity.  Send  resume  and  clips  to  Box 
35667,  Editor  &  Publisher. 


STAFF  WRITER  OR  EDITOR  needed  for 
area-wide,  general  circulation  newsweekly, 
(circulation  15,(X)0),  owned  by  junior  col¬ 
lege.  Work  involves  general  news  reporting 
and  feature  writing.  Imagination  and  abil¬ 
ity  to  work  in  closely-cooperative  setting 
needed.  Experience  in  feature  writing  re¬ 
quired.  Salary  will  depend  on  education 
and  experience.  Send  letter  of  application, 
resume,  selected  clippings  to  Paul  Ingram, 
The  Valley  Advance,  PO  Box  557,  Vin¬ 
cennes,  IN  47591.  Position  open  6  weeks 
from  date  of  publication  or  until  filled. 


EQUIPMENT  SALES 


SALES  PROFESSIONALS 
Resumes  requested  from  highly  motivated 
individuals  with  minimum  5  years  experi¬ 
ence  in  sales  to  newspapers.  Commercial 
contacts  a  plus.  Must  have  management 
potential.  Sales  and  management  posi¬ 
tions  available.  Openings  due  to  rapid 
company  growth.  Company’s  employees 
know  of  these  openings.  Box  35738,  Editor 
&  Publisher. 


FREELANCE 


STEADY  CHECKS  CAN  BE  YOURS  for 
supplying  us  with  in-depth  crime  stories 
for  our  fact  detective  magazines.  Pay  $175^ 
$250  per  article.  For  guidelines  and  sam¬ 
ple  issues  write':  Dominick  A  Merle,  Globe 
mternational,  1440  St.  Catherine  St  W, 
Montreal  Canada  H3G  1S2. 


HELP  WANTED 


PHOTOJOURNALIST 


10,000  CIRCULATION  WEEKLY  needs 
creative  photojournalist  with  an  eye  for 
feature  and  fashion  photography.  Salary 
$190  per  week  depending  on  experience. 
Will  pay  camera  allowance  for  use  of  per¬ 
sonal  equipment.  Send  resume  and 
portfolio  to  the  Naples  Star,  848  7th  Av,  N, 
Naples  FL  33940. 


8000  circulation  daily  needs  hard  working 
creative  photojournalist  with  eye  for  news 
and  features.  $165-$175  weekly  for  be¬ 
ginner.  Box  35375,  Editor  &  Publisher. 


FULL  TIME  position  available  with  major 
eastern  daily.  $239  per  week.  Previous 
paper  experience  desirable.  Box  35449, 
Editor  &  Publisher. 


PRESSROOM 


OFFSET  PRESSPERSON  for  newspaper  in 
central  New  Jersey.  Salary  commensurate 
with  experience.  Excellent  benefits  pack¬ 
age.  Send  brief  cover  letter  along  with 
work  history  to  Box  35595,  Editor  & 
Publisher. 


ASSISTANT  NIGHT  SHIFT  MANAGER- 
Experienced  in  commercial  newspaper 
web  printing.  Goss  Urbanite  and  V-15 
presses.  Supervisory  experience  a  must. 
Allied  Printing  Corp,  280  Midland  Av, 
Saddle  Brook  NJ  (2(fl)  794-0400. 


PRESSPERSON— Nightshift.  Goss  Urba¬ 
nite  and/or  Cottrell  V-15.  Experienced  only, 
foreman  potential.  Allied  Printing  Corp, 
280  Midland  Av,  Saddle  Brook  NJ,  (201) 
794-0400. 


PRESSROOM  SUPERINTENDENT 
Zone  4,  daily  newspaper  seeks  pressroom 
superintendent  experienced  in  a  multi¬ 
press  operation.  Individual  must  be  tech¬ 
nically  competent  and  have  previous 
supenrisory/management  experience.  Ex¬ 
cellent  salai>  and  benefits.  Please  respond 
in  detail  to  Box  35539,  Editor  &  Publisher. 


PRESSROOM  FOREMAN 
With  minimum  5  years  experience  on  Goss 
Metro  who  can  print  a  quality  product  with 
process  color.  50,0(X)  circulation,  7  day 
publication  in  western  Pennsylvania. 
Reply  in  confidence  to  Box  34583,  Editor 
&  Publisher. 


WORKING  FOREMAN— Weekly  newspaper 
in  Zone  1  wants  working  foreman  to  run 
Goss  Suburban  press.  Growing  commercial 
business.  Must  be  flexible  andf  be  willing  to 
work  in  growth  business.  Should  be  willing 
to  train  a  second  shift  crew.  Send  resume 
and  salary  requirement  to  Box  33645, 
Editor  &  Publisher. 


PRESSMAN-WOMAN  to  operate  Goss 
Community  or  Suburban  press.  Excellent 
pay.  Health,  dental,  disability  and  life  in¬ 
surance.  Must  have  experience  on  Com¬ 
munity,  Suburban  or  related  press.  All  re¬ 
location  expenses  will  be  paid  for.  Call  Sid 
Simon  at  (215)  365-1155. 


ASSISTANT  FOREMAN— Medium  sized 
West  Coast  daily  newspaper  requires  an 
assistant  foremen  for  Napp  letterpress  op¬ 
eration.  Applicants  must  have  a  good 
operating  and  mechanical  knowledge  of 
Goss  letterpress  and  supervisory 
background  preferred.  Excellent  benefits, 
health,  dental,  vision  and  life  insurance. 
Salary  commensurate  with  ability.  Box 
35290,  Editor  &  Publisher. 


Place  your  bet  on  E&P  Classifieds 
We  bet  you’ll  be  satisfied. 

Call  for  rates  and  info: 

(212)  752-7050 


HELP  WANTED 


PRESSROOM 


LARGE  METROPOLITAN  DAILY  IN  ZONE  6 
has  immediate  opening  for  pressperson  on 
Goss  Mark  II  presses.  Organization  pro¬ 
vides  career  growth  potential  with  excel¬ 
lent  salary  and  fringe  benefits.  All  replies 
confidential.  Send  resume  to  Box  35118, 
Editor  &  Publisher. 


PRESSROOM  AND  CAMERA  FOREMAN 
southwest,  Louisiana  .  .  .  complete  new 
plant  and  8  unit  web  press.  Experience  in 
newspaper  and  commercial  printing  de¬ 
sired.  Excellent  opportunity,  salary  based 
on  experience.  Send  resume,  experierKe 
and  salary  requirements  to  General  Man¬ 
ager,  PO  Box  99,  Sulphur  LA  70663  or 
phone  (318)  527-7075.  All  replies  confi¬ 
dential. 


TOP  GOSS  URBANITE  pressperson  to 
head  up  2-crew  press  operation  on  New 
Jersey  daily  and  Sunday  newspaper  with 
loads  of  job  work.  Must  know  his  machine, 
maintain  it  and  be  mechanically  percep¬ 
tive.  Non-union,  good  salary  and  benefits, 
bonus.  Send  resume  giving  full  data  to  Box 
35741,  Editor  &  Publisher. 


THE  WORKING  PRESS  FOREMAN 
Newspaper  publication  in  Zone  2  has  im¬ 
mediate  opening  for  someone  with  super¬ 
visory  experience  who  has  a  working 
knowledge  of  all  phases  of  pressroom  pro¬ 
duction.  You  must  have  experience  in  run¬ 
ning  and  maintaining  a  (^ss  Community 
press  with  a  SC  folder  and  balloon  former. 
Plateroom,  lockup  experience  and  flexible 
hours  a  must.  Company  paid  life,  health 
and  profit  sharing.  A  great  place  to  work. 
Send  resume  and  salary  requirements  to 
Box  35678,  Editor  &  Publisher.  An  equal 
opportunity  employer. 


JOURNEYMAN,  PRESSPERSON.  7  unit 
Goss  Urbanite  with  balloon  former.  6-day 
publication,  5-day  work  week.  (3ood  salary 
and  fringes.  Must  be  dependable.  Call  Cur¬ 
tis  Nelson  or  Bill  Reading,  Daily  Ledger, 
Antioch  CA,  (415)  757-2525  extension  50. 

_ PRODUCTION _ 

PRODUCTION  MANAGER,  2  shift  web 
offset  newspaper  publishing  and  minimum 
5-plus  years  experience,  Goss  Urbanite, 
Community  presses.  Top  salary  and  fringe 
benefits.  Permanent  position  with  57  year 
old  company  on  San  Francisco  Penninsula. 
Will  help  buy  home.  Write  Box  35635, 
Editor  &  Publisher. 


HELP  WANTED 


PRODUCTION 


PRODUCTION  ENGINEERS 
ANPA  RESEARCH  INSTITUTE 
Openings  for  2  qualified  engineers  with 
experience  and  background  and  newspa¬ 
per  production  operations  and  technology. 
One  position  requires  expertise  in  mail- 
room  and  distribution  operations.  Salary 
commensurate  with  qualifications  and  ex¬ 
perience. 

Please  send  resume  and  references  to: 
Peter  P.  Romano,  Director/Production  De- 

gartment,  ANPA  Research  Institute,  PO 
ox  598,  Easton  PA  18042. 


ELECTRONICS  technician-typesetter 
monitor  needed.  Present  equipment  Harris 
TxTs,  2200,  llOO’s.  Expanding  into  CRT 
typesetters  and  complete  front  end  sys¬ 
tem.  Very  desirable  southwest  Florida  lo¬ 
cation,  on  the  Gulf  of  Mexico.  Send  com¬ 
plete  resume  to — Naples  Daily  News,  1075 
Central  Av,  Naples  FL  33940.  In  care  of 
composing  room. 


PROMOTION 


WRITER,  with  some  l^out  knowledge 
needed  for  major  West  (Joast  newspaper. 
Zone,  tabloid  and  special  sections  experi¬ 
ence  helpful.  Box  35624,  Editor  & 
Publisher. 


EXPERIENCED  sales  representatives  to 
sell  capital  equipment  to  the  newspaper 
industry.  Immediate  openings  for  qualified 
individuals.  Box  35415,  Editor  & 
Publisher. 


Positions 
Wanted . . . 


ADMINISTRATIVE 


PUBLIC  INFORMATION 


PRODUCTION  DIRECTOR 
Sunbelt  metropolitan  newspaper  seeks  top 
level  manager  to  handle  production  direc¬ 
tor  responsibilities.  Individual  must  have 
previous  experience  in  all  phases  of  pro¬ 
duction  management.  Salary  commensu¬ 
rate  with  background  and  experience 
along  witha  comprehensive  fringe  benefits 
package.  If  you  are  now  a  production  di¬ 
rector  or  assistant  production  director  on  a 
medium-sized  dally,  we  would  like  to  hear 
from  you.'Please  write  in  detail  to  Box 
3S54(J,  Editor  &  Publisher. 


ASSISTANT  PRODUCTION  DIRECTOR  for 
165,000  combination  circulation.  Zone  3. 
Must  have  background  for  all  phases  of 
production,  typesetting,  press,  computer, 
mail  room  and  production  management. 
Box  35287,  Editor  &  Publisher. 


COMPOSING  MANAGER  for  northern 
California  daily.  Latest  equipment.  Must 
have  strong  management  ability.  Good  sal¬ 
ary  and  fringes.  Contact  Doug  Robinson, 
Publisher,  (707)  762-4541. 


PUBLIC  INFORMATION 


OPENING  EXISTS  for  mailroom  foreman 
for  a  small  southeast  Texas  PM  with  Sun¬ 
day.  Candidate  should  have  Mueller  227 
experience,  be  able  to  supenrise  and  train 
staff  of  20.  Advancement  opportunities 
exist  for  right  person.  Send  complete  re¬ 
sume  with  salary  expectations  to  Box 
35521,  Editor  &  Publisher. 


MA^ETING 

MARKETING/CIRCULATION 
SALES  MANAGER 

If  you  have  a  marketing  background  with 
circulation  sales  promotion  experience  we 
have  the  right  opportunity  for  you.  We  are 
a  well  established  indefkndently  owned 
major  daily  In  an  exceptional  growth  mar¬ 
ket  in  Zone  2  looking  tor  a  motivator  with 
solid  administrative  ability.  Send  resume 
with  salary  requirements  to  Box  35297, 
Editor  &  Publisher. 


MIDWEST  SEX  DESEGREGATION  ASSISTANCE  CENTER 

COLLEGE  OF  EDUCATION  KANSAS  STATE  UNIVERSITY 

The  Center  invites  applications  for  the  following  position  beginning  September 
18,  1980. 

Information  Services  Specialist:  Duties — write,  edit  and  supervise  the  production 
of  o  sex  equity  newsletter,  onnototed  bibliography  and  other  publications  such  os 
public  informotion  booklets,  brochures  and  conference  programs.  Also  conduct 
pre  and  post  conference  publicity  for  Center  sponsored  events.  Desired  qualifica¬ 
tions — bachelors  degree  in  journalism  or  English  required;  one  year  previous 
writing,  editing  or  publications  experience  and  previous  educotion  related  experi¬ 
ence.  Demonstrated  ability  to  write  clear,  concise  prose  and  skills  in  layout  and 
graphics  design.  Salary  range — $12,000  to  $17,000. 

Submit  letter  of  application,  resume,  placement  credentials  and  3  letters  of 
recomntendotion  by  August  15,  1980  to: 

Dr.  Charles  I.  Rankin,  Director 
Midwest  Sex  Desegregation  Assistance  Center 
1627  Anderson  Avenue,  Manhatton  KS  66506 
Kansas  5tate  University  is  an  Equal  Opportunity  Employer. 


GENERAL  MANAGER/EDITOR  position  ac¬ 
tively  sought  by  person  with  top  creden¬ 
tials,  outstanding  references.  Excellent 
background  with  results  to  match.  Box 
35^4,  Editor  &  Publisher. 


PUBLISHER/GENERAL  MANAGER  posi¬ 
tion  sought  by  experienced  professional. 
Highly  successful  and  motivated.  Have 
good  general  management,  news  and  ad¬ 
vertising  background.  Top  references.  Box 
35462,  Editor  &  Publisher. 


MIRACLE  MAN?  No  way!  Hard  work,  inno¬ 
vation,  and  love  of  newspapers  create  re¬ 
sults.  Advertising  (plus)  to  general  man¬ 
agement  experience.  Box  35406,  Editor  & 
Publisher. 


PUBLISHER/GENERAL  MANAGER— 
Strong  experience:  production,  equipment 
purchase,  computer  applications,  labor 
negotiations;  financial  area  with  emphasis 
on  planning,  zero  abased  budgeting,  cost 
justification,  wage  and  salary  administra¬ 
tion;  MBO  structuring  of  all  departments; 
training  and  supervision  of  department 
heads.  Box  35641,  Editor  &  Publisher. 


PERSONNEL  MANAGER-Seeking  posi¬ 
tion  in  personnel  administration  due  to 
sale  of  company.  Experience  includes  ad¬ 
ministration  of  employee  benefits, 
property-casualty-liability  insurance  pro¬ 
grams,  auto  fleet,  college  relations,  train¬ 
ing  and  development,  member  of  pension 
committee.  MBA  in  personnel  administra¬ 
tion.  Willing  and  able  to  relocate.  Contact 
Lynn  DeFrance  (517)  339-3076. 


PUBLISHER/GENERAL  MANAGER.  Thor¬ 
oughly  experienced  in  all  phases  of  news¬ 
paper  management.  Mature.  Prefer  daily 
of  20,000  or  more  circulation.  Box  35594, 
Editor  &  Publisher. 


_  .......  DIAL  (312)  693-3267  for  loads  of  daily 

yout  and  newspaper  know-how,  all  phases.  17  man¬ 
agement  years.  Available  now.  Prefer  Zone 
n*  5  or  9.  Tony  Pranger,  5525  N  Chester  Av, 
Chicago  IL  60656. 

NUMBER  2  MAN  on  under  20,000  daily 
seeks  top  job  on  small  daily  or  number  2 
position  on  medium  sized  paper.  Sound 
,  advertising-circulation  background  with 

E  strong  emphasis  on  MBO,  budgeting  and 

profits.  Box  35686,  Editor  &  Publisher. 

EDITOR  &  PUBLISHER  for  August  2,  1980 


POSITIONS  WANTED 
ADMINISTRATIVE 


POSITIONS  WANTED 
EDITORIAL 


POSITIONS  WANTED 
EDITORIAL 


POSITIONS  WANTED 
PHOTOJOURNALIST 


JUST  SOLD  my  profitable  7-year-old  free 
community  weekly  in  Midwest  and  now  this 
AS-year-old  publisher-manager  needs  a 
new  challenge.  I  have  25  years  inthe  busi¬ 
ness,  both  daily  and.TMC  weekly.  Strong 
on  sales  and  editorial  end.  Profit  oriented, 
cost  minded.  Ready  to  re-locate  in  man¬ 
agement  spot.  Box  35668,  Editor  & 
Publisher. 


ADVERTISING 

GENERAL  MANAGER/ADVERTISING  DI¬ 
RECTOR— I've  got  the  experience,  results 
and  energy.  Strong  management  back¬ 
ground  and  a  proven  money-maker.  Seek¬ 
ing  strong  challenge.  Box  35465,  Editor  & 
Publisher. 

ADVERTISING  DIRECTOR— Self  starter 
with  proven  growth  and  excellence.  15 
years  advertising  experience.  Northwest 
mountain  area  preferred.  Box  35559, 
Editor  &  Publisher. 

25  YEAR  OLD  with  2  years  classified,  retail 
and  circulation  experience  at  the  New  Jer¬ 
sey  Herald  seeks  challenging  sales  posi¬ 
tion.  Box  35710,  Editor  &  Publisher. 

CARTOONIST 

CARTOONIST  seeks  job  with  small  town 
newspaper,  any  location.  Tony  Algiers, 
1130  Wanaka  St,  Honolulu  HI  96818. 

CIRCULATION 

CIRCULATION  MANAGER,  23  years  in 
management  of  18,000-32,000  dailies. 
Highly  knowledgeable  and  dedicated  pro¬ 
fessional.  Not  a  god  but  excellent  back¬ 
ground  with  results  to  match.  Resume  and 
top  references.  Dean  Harmon,  llSSelden, 
Galesburg  IL  61401,  (309)  342-0809. 

DATA  PROCESSING 

DATA  PROCESSING  manager/systems 
manager,  turned  systems  analyst,  wants 
back  in  newspaper  business  with  systems 
responsibilities.  Experienced  on  DEC 
PDP8E  and  11/70  systems.  Mountainous 
area  in  Zone  7,  8  or  9.  Box  35552,  Editor  & 
Publisher. 

EDITORIAL 

REPORTER,  23,  ready  for  permanent  posi¬ 
tion.  Spent  past  year  in  nonroennanent  job 
on  45,000  Illinois  daily.  Covered  major 
labor  strike,  political  campaigns,  local  in¬ 
vestigation.  Excellent  reference.  Seeking 
job  on  20,CX)0-i-  daily  in  Zones  1,  2,  3,  5,  9. 
Box  356CI8,  Editor  &  Publisher. 

EDITOR/WRITER— 2  years  experience  with 
lively  weekly.  Science  and  personality  writ¬ 
ing  a  definite  plus.  Seeks  position  with 
Phoenix,  Arizona  area  newspaper  or 
magazine.  Box  35606,  Editor  &  Publisher. 

SPORTS  EDITOR  with  4  years  experience 
on  small  daily  seeks  sportswriting  position 
in  any  section.  Phone,  (308)  785-2104  or 
write  Box  491,  Lexington  NB  68850. 

EDITOR  AND/OR  REPORTER  position 
sought  on  weekly  or  daily,  prefer  Zone  6. 
Journalism  degree  plus  4  years  profes¬ 
sional  experience  including  news,  feature, 
sports  writing  and  editing;  photo-taking, 
darkroom  work;  l^ut  and  paste-up.  Box 
35569,  Editor  &  Publisher. 

AWARD-WINNING  Journalist,  female,  cur¬ 
rently  feature  writer  on  Eastern  daily  seeks 
reporting  position;  lifestyles,  features.  13 
years  experience  in  all  types  of  reporting. 
Box  35530,  Editor  &  Publisher. 

EDITOR,  20  years  experience,  seeks  new 
post.  Knows  VDT,  good  trainer,  manager, 
writer.  Box  35563,  Editor  &  Publisher. 

REPORTER  since  1970on  cops  and  courts 
to  space  shots,  TMI  designers.  Write  to 
Journalist,  9904  Parkwood  Or,  Bethesda 
MD  20014,  or  call  (301)  942-3661. 

EY’’ERIENCED  REPORTER-MA  in  jour¬ 
nalism,  BA  in  political  science,  editing, 
legal  and  documents  research  skills,  wants 
position  with  daily.  Resume,  clips,  refer¬ 
ences  on  request.  Dennis  Melamed,  Gen¬ 
eral  Delivery,  Lemont  PA  16851,  (814 
238-1433. 

EDITOR/MANAGER  seeks  new  manage¬ 
ment  challenge  at  assistant  managing 
editor  or  managing  editor  level.  15  years 
experience  in  news/editorial.  Creative 
editor,  solid  news  judgment,  effective 
people  manager.  Prefer  metro  area.  Box 
35544,  Editor  &  Publisher. 


PULITZER  PRIZE  finalist,  nominated 
twice,  now  has  more  than  a  decade  of 
newspaper  experience,  at  age  33.  Has  4 
other  awards,  college  degree  with  honors, 
and  a  major  Washington  governmental  fel¬ 
lowship.  Seeks  challenging  writing  position 
in  Zone  2,  will  consider  other  Zones  also. 
Box  35176,  Editor  &  Publisher. 


WRITER  with  2  years  experience  in  all 
phases  of  magazine  production  and  public 
relations  background  seeks  similar  posi- 
:ion  in  Seattle,  Washington  area.  Contact: 

S.  Lese,  3725  S  Massachusetts  Av,  Mil¬ 
waukee  Wl  53220.  (414)  321-3725. 

EDITOR/MANAGING  EDITOR  or  similar  po¬ 
sition  wanted  by  professional  newsman 
with  strong  management  experience.  Good 
writer  and  editor  with  finest  references. 
Box  35463,  Editor  &  Publisher. 

REPORTER  OR  COPY  DESK-J-grad  has 
18  months  experience  covering  city  hall, 
police,  courts,  sports,  schools,  general  as¬ 
signment.  Edited  and  wrote  for  business 
weekly.  Camera,  some  layout.  Zone  7,  8, 
9.  Write  Box  35619,  Editor  &  Publisher. 

TALENTED,  DEDICATED  writer/reporter,  2 
years  writing  news,  society,  features;  copy 
editing,  paste-up,  proofreading,  typeset¬ 
ting  at  weekly.  Syracuse  University  grad, 
solid  college  daily  work.  Earned  1  week 
paid  trial  at  New  York  Times.  Good  clips, 
strong  references.  Seeks  reporter’s  job 
with  Zone  9,  8,  5  or  2  daily.  Hard  worker, 
will  start  at  any  level.  Box  35618,  Editor  & 
Publisher. 

HAS  DONE  IT  ALL!  Features,  hard  news, 
investigations.  Covered  Hollywood,  Wash¬ 
ington,  local  government,  business, 
human  interest,  medicine,  disasters.  Won 
top  Army  newspaper  award  plus  10  years 
solid  pro  experience.  BA  Journalism.  Avail¬ 
able  now.  Box  35616,  Editor  &  Publisher. 

AMBITIOUS  EDITOR-WRITER,  Swarth- 
more  graduate,  seeks  entry-level  copy 
desk,  rewrite  or  reporting  job  on  small  daily 
or  weekly.  Managing  editor,  copy  chief  on 
college  paper;  intern  on  large  weekly.  VDT 
experience.  Will  relocate,  any  Zone.  Eric 
Linton,  7715  Mill  Rd,  Elkins  Park  PA 
19117.  (215)  635-3104. 

BRIGHT,  ENERGETIC,  YOUNG  WOMAN 
seeks  sports  writing  position  with  daily, 
wire-senrice  or  magazine.  BA  journalism, 
June  1980.  Experience  in  covering  prep 
and  college  sports  for  Big  Ten  school  as 
well  as  extensive  knowledge  of  weight 
training  and  body  building.  Strong  feature 
writing  background.  Some  VDT  experi¬ 
ence.  Prefer  job  in  California,  but  will¬ 
ing  to  move  anywhere.  Box  35543,  Editor  & 
Publisher. 

MANAGING  EDITOR  and  associate  pub¬ 
lisher  at  a  dead  end  seeks  permanent  as¬ 
sociation  with  compensation  tied  to  profit 
incentive  and  equity  acquisition;  25  years 
of  experience  in  developing  weekly  news¬ 
paper  groups,  all  departments  including 
web  offset  plant  management;  won  36 
state  and  national  press  awards  for  excel¬ 
lence  in  past  year;  age  46  and  raring  to 
share  your  toughest  challenge.  Steve  An¬ 
derson,  520  S  12th  St,  St.  Charles  IL 
60174,  (312)  377-2162. 

NEWSROOM  PRO  ready  for  top  slot  on 
small  to  medium  daily.  23  years  as  report¬ 
er,  assignment  city  editor,  copy  editor, 
wire  editor,  political  editor/columnist.  Box 
35507,  Editor  &  Publisher. 

NEWSPAPERMAN  wants  slot  job  or  top 
spot  on  wire  desk.  Now  on  copy  desk  of 
metro.  5-9  years  editing  spent  on  metros. 
Background  includes  all  major  desks  ol 
news  rooms.  5  years  reporting  also.  VDT 
experience.  Prefer  West  Coast  or  South¬ 
west  but  will  consider  other  regions.  Box 
35506,  Editor  &  Publisher. 

NEEDS  CHALLENGE,  5  years  general  as¬ 
signment,  government  and  education  beats 
27,  seeks  business  writing  or  major  beal 
on  metro  daily  or  other  publication.  Zone 
5,  6,  7,  8.  Box  35726,  Editor  &  Publisher. 

I’VE  DONE  IT  TWICE  BEFORE  and  1  can  do 
it  for  you.  I’m  a  young,  enthusiastic,  de¬ 
termined  and  hard-working  sports  editor 
who  wants  the  chance  to  make  your  sports 
section  the  best.  Award-winning  writing, 
explosive  columns,  expert  with  35mm. 
Seeking  job  as  sports  editor  or  sportswriter 
on  large-medium  daily  in  Zones  3,  4,  or  5, 
but  will  consider  any  sports-related  Job  in 
any  Zone.  Box  35719,  Editor  &  Publisher. 

YOUNG  SPORTSWRITER  seeks  spot  on 
any  size  daily  newspaper.  Have  covered 
prep  and  college.  Layout,  VDT  eimerience. 
Any  Zone.  Box  35670,  Editor  &  Publisher. 
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COPY  EDITOR/PROOFREADER.  Can’t 
show  you  a  preppy  resume.  But  can  show 
you  a  fat  file  of  copy  editing  errors  clipped 
from  America’s  most  presigious  daily  that 
will  shock  (or,  perhaps,  delight)  you.  To  rid 
your  NYC  area  publication  of  such  mis¬ 
haps,  call  (212)  345-2563.  Solid  refer¬ 
ences.  Any  work  offer  considered. 


HUSBAND  AND  WIFE  TEAM  can  do  it  all 
for  weekly  or  other  publication.  He:  experi¬ 
ence  as  news  reporter,  feature  writer, 
photographer  and  magazine  editor.  She: 
experience  as  graphic  artist  and  advertis¬ 
ing  coordinator  for  daily  newspapers. 
Both:  late  20’s,  employed,  have  degrees 
and  can  show  solid  personal  and  profes¬ 
sional  references.  Box  35709,  Editor  & 
Publisher. 


DYNAMIC  GRASSROOTS  editor  of 
acclaimed  urban  alternative  bi-weekly 
seeks  new  challenge.  Sharp  editing,  con¬ 
cise  writing.  7  years  reporting  experience 
with  strong  community  emphasis.  Box 
35700,  Editor  &  Publisher. 


20- YEAR- PRO— Can  handle  sports,  news, 
desk.  Prize  winhing  writer-author.  Will 
consider  any  challenge,  any  Zone.  Box 
35693,  Editor  &  Publisher. 


NEWS,  FEATURE  WRITER.  Will  relocate. 
Experienced  editor,  rewrite,  layout,  clas¬ 
sified,  subscription.  Young,  experienced, 
eager,  ambitious.  Contact:  Carl 
Weinschenk,  3051  Grand  Av,  Baldwin  NY 
11510.  (516)  868-0905  evenings  and  be¬ 
fore  9  am. 


AWARD-WINNING,  nationally  published 
writer  seeks  position  as  feature  writer  or 
columnist.  Also  interested  in  religion  writ¬ 
ing  position,  ^veral  years  daily  newspaper 
experience,  VDT  and  photo  skills.  Box 
35682,  Editor  &  Publisher. 

SPORTSWRITER — Wishes  to  cover 
Triple-A  and/or  major  league  baseball  and 
write  columns  with  special  emphasis  on 
features,  interviews,  nostalgia;  excellent 
clips,  contacts,  references;  experienced 
on  VDT.  Box  35666,  Editor  &  Publisher. 


VETERAN  NEWSMAN,  vast  experience 
editing  small  newspapers.  Just  went 
through  weekly-to-daily  process.  Far  west 
states  only.  Have  local  news,  accuracy  fix¬ 
ation.  Box  35660,  Editor  &  Publisher. 


EXPERIENCED  (four  years),  young 
sportswriter  at  20,000  daily/Sunday  wants 
to  tackle  major/medlum  daily.  Have  cov¬ 
ered  pros,  preps,  colleges  and  shared  daily 
column.  WIN  relocate  anywhere.  Box 
35^8,  Editor  &  Publisher 


FREELANCE 


AWARD-WINNING  WRITER  in  Palm  Beach 
available  as  stringer.  Celebrities,  features, 
hard  news.  Meet  deadlines.  Thoroughly 
professional.  Box  35429,  Editor  & 
Publisher. 


UBRARY 


SUPERVISOR  of  metro  daily  needs 
change.  Experienced  in  both  traditional 
morgue  and  electronics  library.  Box 
35512,  Editor  &  Publisher. 


HIGHLY  SKILLED  production  oriented 
photographer  with  multi-faceted  back¬ 
ground  and  technical  excellence  seeks  po¬ 
sition  with  photo  oriented  paper.  Excellent 
portfolio.  Any  Zone.  Jerry  Crick,  939  E 
38th,  Spokane  WA  99203,  (509)  838- 
8095. 


NATIONAL  stories  round  out  versatile 
award  winning  portfolio.  Includes  full  page 
color  and  black  and  white  photo  essays, 
shot  and  designed  by  photographer.  Five 
years  metro-daily  experience.  Published 
nationally  in  Time,  People  and  wire  ser¬ 
vices.  Self-starter,  enterprising.  Box 
35417,  Editor  &  Publisher. 


REPORTER/PHOTOGRAPHER— Over  1 
year  daily  experience,  plus  weekly  experi¬ 
ence.  Desires  new  challenge  and  respon¬ 
sibilities  on  small  or  mid-size  daily,  or 
strong  weekly.  Has  covered  it  all.  Knows 
VDTs,  darkroom  and  layout.  A  self  starter. 
Prefers  Zones  5,  7,  8  or  9.  Donald  Ger- 
stein,  723  E  2nd  St,  Washington  lA  52353. 
(319)  653-6978. 


WORKING— Young  photo  chief,  standout 
at  good  small  daily  ready  for  career  ad¬ 
vancement.  Check  me  out.  Clips,  refer¬ 
ences,  Box  35536,  Editor  &  Publisher. 


EXPERIENCED  staff  photographer  on  daily 
in  Zone  1  looks  to  graphic  oriented  metro 
daily  for  advancement.  Hardworking,  strong 
edit  and  layout  skills,  good  eye.  Box  35650, 
Editor  &  Publisher. 


PHOTOGRAPHER  WITH  3  YEARS  daily 
new^aper  and  4  years  universi^  public 
relations  experience.  Seeking  daily  paper 
or  public  relations  position.  Has  won  top 
awards  from  AP,  Un  and  more.  Talented, 
imaginative,  willing  to  relocate.  Don 
Wallbaum,  33  Firwood  Dr,  Dayton  OH 
45419,  (513)  298-2592. 


$4500  TAX  CREDIT.  David  Arndt,  a  hard¬ 
working  creative,  handicapped  photog¬ 
rapher  with  4  years  of  experience  on 
dailies  including  photo  management  ex¬ 
perience  is  seeking  a  new  position.  His  new 
employer  will  be  eligible  for  a  $45(30  irv 
come  tax  credit  on  Mr.  /tmdt’s  first  18 
months  salary.  Available  now.  All  Zones. 
Call  (912)  226-5641. 


PHOTOJOURNALIST,  4  years  newspaper 
experience,  seeks  daily  newspaper  posi¬ 
tion.  Creative  portfolio,  aggressive,  innova¬ 
tive,  will  relocate.  Joe  Wilssens,  PO  Box 
263,  New  Baltimore  Ml  48047. 


MA  AND  FIVE  YEARS  experience  on  4 
newspapers,  including  photo  editor  for 
Chicago  weeklies.  Seeking  a  good  home. 
Box  35681,  Editor  &  Publisher. 


PRODUCTION 


PRODUCTION  MANAGER  or  pressroom 
superintendent.  23  years  supervisory/ 
management  experience  on  multi-press 
operations  and  small  dailies.  Latest 
technology.  Box  35515,  Editor  & 
Publisher,  or  call  (501)  834-2310. 

CAMERA,  color  separation,  conventional 
and  laser  platemaking  qualifications.  Ex¬ 
perienced  supervisor.  Newspaper.  Box 
34M5,  Editor  &  Publisher. 


ABOUT  FACE:  Why  pact 
was  ok’d  for  Chattanooga 


The  Antitrust  Division  of  the  Justice 
Department  did  an  about  face  and  rec¬ 
ommended  that  the  Attorney  General 
approve  a  modified  joint  operating  ar¬ 
rangement  between  the  Chattanooga 
daily  newspapers  (E&P,  July  5)  because 
it  is  satisfied  that  the  Times  has  now 
exhausted  all  avenues  of  additional 
financing. 

One  of  the  reasons  Sanford  Litvack, 
assistant  Attorney  General  in  charge  of 
the  Antitrust  Division,  had  recom¬ 
mended  on  May  6,  that  temporary  ap¬ 
proval  of  the  joint  operating  arrangement 
be  turned  down  was  because  the  Chat¬ 
tanooga  Times  had  approached  “only 
one”  of  four  commercial  banks  in  Chat¬ 
tanooga  and  that  bank  was  willing,  “sub¬ 
ject  to  certain  conditions,  to  loan  the 
Times  $500,000.” 

Litvack  at  that  time  also  pointed  out 
that  the  Times  had  not  approached  the 
Ochs  Estate  for  financing.  (The  Ochs  Es¬ 
tate,  set  up  under  the  will  of  Adolph 
Ochs,  former  owner  of  the  Chattanooga 
Times  and  founder  of  the  New  York 
Times,  had  invested  over  $3  million  in 
the  Chattanooga  Times  since  1977.) 

Since  Litvack’s  recommendation  to 
Attorney  General  Benjamin  Civiletti, 
however,  the  situation  has  changed, 
prompting  the  Antitrust  Division  to  take 
a  new  position  toward  the  proposed  joint 
operating  arrangement. 

“The  Division’s  May  6  memorandum 
recommended  denial  of  temporary  ap¬ 
proval  primarily  because  the  Times  had 
not  exhausted  avenues  of  additional 
financing  including  further  loans  from 
the  Ochs  Trust  and  loans  from  Chat¬ 
tanooga  banks,”  Litvack  said  in  his  most 
recent  memo  dated  July  1. 

“On  June  20,  the  applicants  filed  an 
affidavit  disclosing  that  two  major  Chat¬ 
tanooga  banks  refused  to  loan  money  to 
the  Times,”  Litvack  said.  “One  other 
bank  agreed  to  make  a  $500,000  loan  sub¬ 
ject  to  Justice  Department  approval  of 
the  joint  operating  arrangement  and  a 
guarantee  secured  by  the  personal  assets 
of  Ruth  Holmberg,  publisher  of  the 
Times.” 

Although  he  does  not  allude  to  it  di¬ 
rectly  in  his  latest  memo,  Litvack  appar¬ 
ently  feels  the  Ochs  Estate  has  already 
invested  as  much  as  can  be  expected  into 
the  Times. 

He  points  out  that  “in  order  to  keep 
the  Times  publishing,  the  Ochs  Trust  has 
supplied  substantial  sums  to  the  Times.” 
Between  1%6  and  1971,  the  Trust  ad¬ 
vanced  $8.5  million  to  the  Chattanooga 
Times.  In  December  of  1971,  the  Ochs 
Trust  released  notes  and  accrued  interest 
in  the  amount  of  $9.5  million  in  return  for 
common  stock  of  the  Times. 


At  the  same  time,  the  Times  issued 
preferred  stock  to  the  Trust  for  $2.5  mil¬ 
lion.  Thereafter,  the  Trust  purchased  ad¬ 
ditional  preferred  stock  for  $18  million  in 
1977  and  $1.4  million  in  1979!  In  addi¬ 
tion,  the  principal  beneficiary  of  the 
Trust,  Iphigene  Sulzberger,  purchased 
preferred  stock  in  1979  for  $350,000. 
Iphigene  Sulzberger  is  the  mother  of 
Ruth  Holmberg,  Chattanooga  Times 
publisher  and  Arthur  Ochs  Sulzberger, 
publisher  of  the  New  York  Times. 

The  financially  ailing  Chattanooga 
Times  has  lost  about  $1.3  million  since 
the  start  of  this  year  and  the  paper  pro¬ 
jects  a  loss  of  $1.8  million  for  1980. 

Times’  management  has  also  conceded 
that  its  initial  projections  of  a  $22,000  per 
week  savings  from  its  unauthorized  May 
12  joint  printing  arrangement  with  the 
competing  Chattanooga  News-Free 
Press  were  too  optimistic  in  light  of  cost 
increases  and  revenue  erosion. 

For  the  4  week  period  ending  June  14, 
the  Times  incurred  a  cash  loss  of  about 
$156,000.  This  includes  a  $47,000  pay¬ 
ment  to  the  News-Free  Press  for  printing 
services  for  one  week  ending  June  14. 

“We  believe  that  the  Attorney  General 
may  conclude,  without  a  hearing,  that 
the  Times  is  in  probable  danger  of  finan¬ 
cial  failure,”  Litvack  said  in  his  memo  to 
Civiletti.  “The  Times’  history  of  ac¬ 
celerating  losses  has  continued  into  1980, 
and  there  appear  to  be  no  reasonable 
prospects  that  this  trend  can  be  re¬ 
versed.” 

Litvack  said  there  are  “only  two  is¬ 
sues”  that  could  be  argued  to  call  for  a 
hearing  on  the  proposed  joint  operating 
arrangement. 

First,  whether  there  are  available  re¬ 
ductions  in  labor  costs  which  would  en¬ 
able  the  paper  to  avoid  financial  failure. 

On  February  28,  the  unions  at  the 
Times  made  wage  and  benefit  conces¬ 
sions  amounting  to  $517,000  for  one 
year.  The  Times  said  it  did  not  accept  the 
offer  because  it  believed  the  concessions 
could  only  temporarily  lessen  its  finan¬ 
cial  problems,  not  eliminate  them. 

Since  that  time,  however,  the  Times 
has  released  more  than  100  printers  and 
pressmen  and  as  a  result,  Litvack  said 
the  issue  no  longer  exists. 

The  second  issue  which  could  call  for  a 
hearing  relates  to  the  possible  increase  in 
revenues  from  the  infusion  of  new  man¬ 
agement  or  new  ownership  to  “correct 
past  practices  that  may  have  contributed 
to  the  Times’  financial  condition.” 

Litvack  wrote:  “As  stated  by  the  Ad¬ 
ministrative  Law  Judge  in  the  Cincinnati 
newspaper  case,  where,  as  here,  no  ef¬ 
fort  is  made  to  sell  the  newspaper,  the 


burden  is  on  the  applicants  to  show  that 
new  management  or  new  ownership 
could  not  materially  improve  the  news¬ 
paper’s  financial  condition. 

“As  we  view  that  opinion,  and  the 
legislative  history  and  rationale  of  the 
(Newspaper  Preservation)  Act,  an  appli¬ 
cation  for  an  exemption  should  be  denied 
if  the  failing  condition  of  one  of  the 
newspapers  has  been  contrived  in  order 
to  secure  the  statutory  exemption,  or  if, 
in  the  words  of  Judge  Moore,  ‘the  infu¬ 
sion  of  new  management  would  be  likely 
to  correct  the  situation  to  such  an  extent 
as  to  permit  continued  operation  of  the 
newspaper  as  a  separate  commercial  en¬ 
tity.” 

“We  simply  do  not  believe,”  Litvack 
continued,  “on  the  current  record,  that 
either  of  these  conditions  is  present  here 
so  as  to  necessitate  a  detailed  hearing.” 

Litvack  said  although  Times  manage¬ 
ment  “might  have  been  more  aggressive, 
the  record  does  not  indicate  that  new 
management  could  take  actions  likely  to 
improve  materially  the  Times’  future  fi¬ 
nancial  condition.” 

Litvack’s  recommendation  to  Civiletti 
also  indicates  that  if  the  Chattanooga 
Times  had  waited  for  Justice  Department 
approval  of  the  joint  operating  agreement 
instead  of  entering  into  the  joint  printing 
arrangement  before  approval  was 
granted,  that  the  approval  of  the  entire 
agreement  would  have  been  granted. 

“It  is  undeniable  that  what  the  parties 
have  implemented  (on  May  12)  is  a  joint 
newspaper  operating  arrangement  as  that 
term  is  defined  in  the  act,”  Litvac  said. 

“The  applicants’  position  seems  to  be 
that  newspapers  can  seek  an  antitrust 
exemption  for  joint  activities  even  if 
some  or  all  of  those  activities  have  been 
implemented  without  prior  approval,” 
he  said. 

“No  one  is  forced  to  seek  the  Act’s 
safe  harbor,  but  neither  should  newspa¬ 
pers  be  allowed  to  implement  an  ar¬ 
rangement  and  then  seek  an  exemption 
when  the  statute  calls  for  prior  approval,” 
he  said. 

“Nevertheless,  rather  than  requiring  a 
total  refiling  in  this  case,  we  recommend 
the  applicants  be  permitted  to  modify 
their  application  and  identify  those  joint 
activities  not  yet  undertaken  for  which 
the  exemption  is  available,”  Litvack 
said. 

“If  the  applicants  modify  their  March 
24  application  to  exclude  a  request  for  jj 
antitrust  exemption  for  those  joint  ac¬ 
tivities  implemented  on  May  12,  we  rec¬ 
ommend  that  approval  be  granted  for 
those  elements  of  the  pending  applica¬ 
tion  not  yet  undertaken,”  Litvack  said.  \ 

Attorney  General  Civiletti  has  three  , 
options.  He  can  accept  the  Antitrust  Di-  j 
vision’s  recommendation.  He  can  order 
a  hearing,  or  he  can  deny  the  application  I 
for  any  type  of  joint  operating  arrange-  | 
ment.  | 
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Mycro-Comp  1100 

Now  Mycro-Tek  is  twice  as  good 


Mycro-Comp  1100,  Mycro-Tek’s 
new  and  additional  line  of 
front-end  systems  has  the  same 
modularity  and  reliability  as  the 
Mycro-Comp  1000,  but  has  been 
designed  with  more  powerful  file 
management  and  class  ad 
programs. 

Increased  File  Copy  Control.  The 
1100  directory  has  a  protected 
two-line  editorial  form  and  both  a 
short  directory  and  a 
256-character  long  directory. 
Copy  search  can  be  done  by  day. 
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subject  to  Update  software 
enhancements  when  a  Full 
Service  Agreement  is  purchased. 
Mycro-Comp  1000  systems  can 
also  be  upgraded  to  the  1100. 

Mycro-Tek’s  1000  front-end 
system  has  its  reliability  tested 
every  day  in  over  1 50 
newspapers.  The  1100  is  just  as 
reliable. 

Mycro-Tek  has  always  been 
good  with  our  1000,  now  we’re 
twice  as  good  with  our  1100. 


Mycro-Tek*  Front-end  Systenis^Sfyecialists 


820  W.  Second*  Wichita,  KS  67203  800-835-2852,  in  Kansas  316-265-5277 


The  UPI  satellite  earth  station  program  makes  sense  to  me. 
The  Advertiser-Tribune  will  enjoy  the  rights  and  privileges  of 
ownership  (including  the  10  percent  investment  credit),  plus 
the  pleasure  of  a  special  $100  monthly  credit  on  its  wire 
service  bill  for  60  months. 

Our  newspaper  needs  to  g6ntrol  its  future.” 


“The  ROSAT  system  pioneered  by  DPI  is  efficient,  professional, 
it’s  tailored  to  our  operation — and  its  ours.  Being  a  part  of  it 
makes  a  big  difference.” 


Donald  J.  HoENsfcLL,  EditJ 
The  Sacramento  Urawn.  Sacmmento,  California 


“Our  own  earth  station?  That’s  the  kind  of  language  we  like 
here  at  the  Altoona  Mirror.  We’re  independent,  so  we  like 
UPl’s  approach  of  putting  us  in  control  of  our  receiving  dish.” 


^RJO^  A.  Helsel,  Publisher 
^ItoQtra  Mirror,  Altoona,  Pennsylvania 
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